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Your  Prospects  are  Limited  by  the  Number  You  Ignore 


SELL  It  to  Sweeney 


lation  of  six  million  people,  exceptions 
repeat  themselves  into  rules. 


VT'  OU  never  think  of  folks  like  Ernest 
*  as  prospects  for  class  advertising, 
do  you?  But  they  are.  Year  after 
year,  advertisers  crowd  the  beaten 
paths,  all  angling  for  the  type  of  peo¬ 
ple  who  ought  to  buy  their  products 
in  the  media  that  such  people  ought 
to  read — and  neglecting  the  general 
mass  market  that  wants  everything  and 
buys  everything. 

What  is  the  answer?  Tell  it  and 
sell  it  to  Sweeney — the  average  man, 
the  average  woman,  the  average  family. 
If  you  sell  anything  that  almost  every¬ 
body  in  New  York  can  use — whether 
it  is  wheat  flour,  cough  drops,  railroad 
transportation,  or  investment  advice, 
tell  your  story  to  as  many  people  as 
possible  at  one  time  in  The  News. 


Rickenbackers 
On  Bleecker  Street 

'C'  RNEST  works  in  our  mailing 
room.  He  is  short,  rather  dark, 
foreign  born;  his  family  lives  on 
Bleecker  Street,  and  the  family  name 
is  not  Sweeney.  Ernest  is  quiet,  efli- 
cient,  unprepossessing.  He  gets  a 
good  salary,  but  his  job  and  his  social 
status  do  not  require  him  to  dress  well. 
A  few  weeks  ago,  word  passed  around 
our  plant  that  Ernest  had  bought  a 
Rickenbacker  sedan.  We  asked  the 
Circulation  Manager  how  he  did  it. 

“Well,  in  addition  to  his  job  here, 
Ernest  has  a  newsstand  that  brings  in 
about  three  hundred  a  week.  Then  he 
has  a  contract  as  a  sub-distributor  of 
papers  uptown — for  about  two  hun¬ 
dred  a  week.  Ernest  can  afford  a  car.” 

“Five  hundred  bucks  a  week!  Why, 
the  darn  piker!  Why  didn’t  he  get 
a  Rolls-Royce?” 

“Give  him  time,”  said  the  C.  M., 
“he  probably  will — when  he  learns 
about  ’em.” 

Ask  your  agency  space  buyer  to  try 
this  on  his  dope  sheets.  Selling  Rick¬ 
enbackers  on  Bleecker  Street!  Excep¬ 
tion,  you  say?  Perhaps,  but  in  a  popu- 


O  EACH  every  third  buyer  of  morn- 
^  ing  newspapers  in  New  York  City 
through  J*Jew  York’s  Picture  News¬ 
paper.  The  paper  has  appeal — or  it 
could  not  have  more  than  a  half  million  buyers 
each  week  day  morning  in  the  fourth  year  of 
its  life.  It  costs  less  on  a  line  per  thousand 
basis.  The  small  size  of  the  tabloid  page  and 
the  limited  amount  of  advertising  that  this 
tabloid  paper  can  carry,  gives  News  advertising 
higher  attention  value  to  the  larg- 
est  morning  circulation  in  New  IjTURK  Ul 
York.  And  the  concentrated  | 

circulation — 92%  in  New  York  iL 

City  and  suburbs — insures  your 
message  going  where  you  want  11^9’ 

it.  Start  to  sell  it  to  Sweeney, 
now,  in  The  News.  For  more 
information,  inquire  of  us  or  of 
your  advertising  agent.  ^ 


NOTE 


The  Sweeney  Seriee 
have  been  copyrighted, 
and  mnat  not  be  used 
without  permission  of 
the  pnbKsher.  The  ad¬ 
vertisements  are  beinft 
reproduced  in  individ¬ 
ual  folders.  A  request 
will  put  you  on  our  mail¬ 
ing  list  for  this  series. 
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Cincinnati  Enquirer 

Orders  11  More 
Intertypes 


Part  of  the  Cinrinnati  Enquirer's  Battery  of  37  Inlertypes 


The  Enquirer  purchased  one  of  the  first  In¬ 
tertypes  huilt — nine  years  ago. 

To-day  they  have  37  machines  purchased 
from  the  Intertype  Corporation. 


General  Offices,  805  Terminal  Building,  Brooklyn,  N.  Y. 

548  Rand  McNally  Building,  Chicago  560-A  Howard  Street,  San  Francisco 

301  Glaslyn  Building,  Memphis  Canadian  Agents,  Toronto  Type  Foundry  Go.,  Ltd. 

British  Branch:  Intertype  Limited,  15  Britannia  Street,  Kings  Cross,  London,  W.  C.  /. 
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The  Press  Carries  More 
Advertising  than  any  Other 
Cleveland  Daily  Newspaper 

Year  after  year  The  Press  continues  to 
carry  more  total  advertising,  every  week 
day,  including  all  classifications,  than 
either  of  its  contemporaries. 


Here  then  is  conclusive  and  substantiative 
proof  of  The  Press  as  the  leading  adver¬ 
tising  medium  of  Cleveland. 

ALLIED  NEWSPAPERS,  Incorporated 

—  PUBLISHERS  DIRECT  REPRESENTATIVES  - 

New  York  Chicago  Cleveland 

Cincinnati  St.  Louis  Atlanta  San  Francisco 

MEMBER  OF  AUDIT  BUREAU  OF  CIRCULATION 

^Scripps  MsRae  League  ^Newspapers 

CLEVELAND  PRESS 

DOMINATES  GREATER  CLEVELAND 
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Philadelphia 

is  a  big  market 

Count  on  it  in  making  up 
jyour  1923  schedule 

Philadelphia’s  800,000  male  and  female  workers  are  busy 
— earning  good  salaries  and  wages. 

They  buy  the  things  they  need  and  want — foodstuffs, 
clothing,  shoes,  furniture,  carpets,  musical  instruments,  toilet 
articles,  and  other  things. 

Philadelphians  will  buy  your  products  next  year,  if  you 
teach  them  to  ask  for  your  goods  by  name  or  trademark. 

The  Philadelphia  Bulletin  will  carry  your  advertising 
message  into  almost  every  home  in  and  around  Philadelphia 
and  Camden — the  third  largest  market  in  the  United  States. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrat¬ 
ing  the  newspaper  “nearly  everybody”  reads — 

The  Bulletin 

j  Philadelphia  \  The  circulation  of  The  Philadelphia  Bulletin  is 

nearly eveiyhody reads  larger  than  that  of  any  other  daily  or  Sunday  news- 

TVi  JK  llotiTi* paper  published  in  Pennsylvania,  and  is  one  of  the 
DUUeila^  America. 


U.  S.  Post  Office  and  A.  B.  C.  reports  of  net  paid 
daily  average  circulation  for  six  months  ending  September  30,  1922 — 485,145 
copies  a  day. 


NEW  YORK 

Dan  A.  Carroll, 
150  Nassau  Street. 


CHICAGO 


DETROIT 


Verree  &  Conklin,  Inc. 
28  East  Jackson  Blvd. 


C.  L.  Weaver, 

Verree  &  Conklin,  Inc. 
117  Lafayette  Blvd. 


SAN  FRANCISCO 

Allen  Hofmann, 

Verree  &  Conklin,  Inc. 
681  Market  Street. 


LONDON 


M.  Bryans, 

125  PaU  MaU,  S.  W.  1. 
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PRESS  IS  SERVING  NATION  WITH  A  POISONED  CUP 

Editorial  Opinion  on  Fundamental  Topics  Is  Based  Not  on  Independent  Impartial  Investigation  by 
Newspapers’  Own  Staff  but  on  Propaganda  Supplied  by  Interested  Factions,  It  Is  Charged 


46T)OY,”  calls  the  editor  of  the 
Times-News,  “go  into  the  morgue 
and  get  me  the  clips  on  the  shopmen’s 
strike.’’ 

As  the  Times-News  is  a  conservative 


By  IRVING  BRANT 

•  Editorial  Note — Mr.  Urant  is  editor  of  the  editorial  page  of  the  St.  Louis  Star,  and  has 
contributed  a  number  of  important  articles  on  the  subject  of  propaganda  to  these  columns. 

“Increasing  pressure,’’  the  editor  of  the  .As  the  editor  takes  the  copy  of  his 


newspaper,  the  editor  soon  finds  himself  Statesman-Independent  reads  in  his  morn-  brilliantly  written  editorial  on  the  presi- 
taking  all  of  his  “facts”  and  most  of  his  jng  paper,  “is  being  brought  upon  Gen.  dential  prospects  of  Gen.  Alonzo  Squash 
arguments  from  the  copious  propaganda  Alonzo  Squash  to  yield  to  the  demand  to  the  comiiosing  room,  he  notices  that 
furnished  him  by  W.  W.  Atterbury,  of  that  he  enter  the  race  for  either  the  Re-  a  copy  of  Mr.  Turnemout’s  timely  book 
the  Pennsylvania  Railroad.  publican  or  Democratic  presidential  nomi-  lies  also  on  the  managing  editor’s  desk. 

While  this  is  going  on,  his  more  liberal  nations,  but  it  remains  doubtful  as  to  and  beside  it  is  an  identical  book  package 
rival,  the  editor  of  the  New  Times,  is  whether  he  will  enter  the  realm  of  addressed  to  the  literary  editor, 
absorbing  “facts”  and  arguments  fur-  politics.”  (Sic.)  Now  let  us  pass  a  typical  five  minutes 


nished  with  equal  copiousness  from  the 
cranial  laboratory  of  W.  Jett  Lauck,  sta¬ 
tistician  for  the  railroad  brotherhoods. 


politics.”  (Sic.)  Now  let  us  pass  a  typical  five  minutes 

“Ah,”  says  the  editor  of  the  States-  in  the  busy  private  office  of  the  great 
man-independent,  “I  must  get  posted  on  financial  authority,  self-made  literary 
the  qualifications  of  Gen.  Alonzo  Squash.”  avocationist,  and  rising  statesman, 


tistician  for  the  railroad  brotherhoods.  the  qualifications  of  Gen.  Alonzo  Squash.”  avocationist,  and  rising  statesman, 
“Boy,”  calls  the  editor  of  the  Podunk  At  this  moment  a  copy  ^y  dumps  a  Senator-Elect  Dubius  Skeems.  Senator 
International  Review,  "go  into  the  library  batch  of  mail  on  the  editor’s  desk.  One  Skeems  is  looking  over  his  mail, 

and  bring  me  everything  on  the  recogni-  of  the  items  proves  to  be  a  book,  just  “Charley,”  he  says  to  his  secretary, 

tion  of  Mexico.”  off  the  presses,  “The  Public  Career  of  “telephone  to  Wm.  A.  Jones,  in  the  of- 

In  a  few  minutes,  the  editor  has  at  Gen.  Alonzo  Squash.”  Sub-title,  “Up  fice  of  the  Agricultural  Ruralist,  and  ask 
his  elbow  a  thick  volume  entitled  “The  from  the  Farm.”  It  bears  the  imprint  him  to  write  me  a  3,000  word  article  on 
Truth  About  Mexico,”  a  thicker  volume  of  a  well-known  publishing  house.  Its  ‘Why  the  Farmer  Needs  a  Six  Months’ 
called  ‘The  Real  Truth  About  Mexico,”  author  is  J.  Lackwitz  Tumcmout,  “who  Loan.’  Pay  him  $75  for  it — damned 
and  a  thickest  volume  called  “The  Truth-  through  long  association  with  Gen.  robber.  When  he  brings  it  in,  send  it 
ful  Reality  About  Mexico,”  all  of  them  Squash  is  peculiarly  fitted  to  introduce  to  the  Cornbelt  Financial  Review,  and 

written  for  and  published  at  the  expense  the  American  public  to  the  inner  char-  order  copies  delivered  to  all  of  the 

of  the  “Oil-American  Association  for  acter  of  a  man  destined  to  be  increas-  dailies  in  the  state.” 

Preservation  from  Mexican  Inde-  ingly  in  the  public  eye,  and  now  conspicu-  “Yes,  sir,”  replies  Charley.  “That 

pcndence.”  The  editor  also  has  for  ously  discussed  for  president  of  these  chap  from  (Chicago,  the  one  who  is  writ- 

guidance  a  voluminous  report  .on  the  United  States.”  ing  your  autobiography,  will  be  here  this 


Preservation  from  Mexican  Inde-  ingly  in  the  pub 

pcndence.”  The  editor  also  has  for  ously  discussed 

guidance  a  voluminous  report  .on  the  United  States.” 

necessity  for  .American  intervention  in 

Mexico,  written  by  a  senator  who  “owns” 

sundry  thousands  of  acres  of  Mexican 

land  recently  expropriated  by  the  rcvo- 

lution  and  given  to  the  peons.  He  also 

has  a  confidential  letter  of  mimeographed 

advice  from  the  American  owner  of  a  X^ERMII 

Mexican  silver  mine.  To  balance  all 

these,  he  has  a  scries  of  beautiful  tributes  J.  docun 

to  the  character,  patriotism  and  ability  giluation. 

of  whatever  Mexican  happened  to  be 

president,  written  by  whatever  American 

press  agents  happened  to  be  in  Mexico 

City  when  the  various  presidents  marched 


OUR  TURKEY  SUPPLEMENT 

ERMIT  me  to  congratulate  you  on  obtaining  the  historical  King-Crane 
document,  which  is  an  excellent  contribution  on  this  Near  East 

'“®"‘  JACKSON  S.  ELLIOTT, 

.Assistant  General  Manager,  Associated  Press. 


“Boy,”  says  the  editor  of  the  Hambone  i 
Square  Dealer,  “bring  me  the  clips  on 
General  Crowder  in  Cuba.” 

The  editor  is  given  a  clipping,  datelined 
Havana — one  which  his  newspaper  had 
bought  for  $1  and  forgotten  to  pay  for 
—in  which  the  most  cogent  reasons  were 
advanced  why  Gen.  Crowder  should 
spend  the  rest  of  his  life  in  Cuba,  and 
in  which  it  was  pointed  out  that  his 
presence  there  meant  a  wonderful  future 
for  the  altruistic  American  business  men 
who  were  turning  Cuba  into  a  sugary 
paradise.  Practically  the  only  informa¬ 
tion  lacking  is  the  identity  of  the  Cuban- 
American  business  interests  who  paid  the 
writer  of  the  article  whatever  he  received 
in  excess  of  the  $1  that  might  or  might 
not  be  Mnt  by  the  newspapers  using  it. 
^yith  this  authoritative  news  source  at  his 
disposal,  the  editor  of  the  Hambone 
Square  Dealer  thrills  his  subscribers  with 
his  intimate  knowledge  of  American 
eleemosynary  work  in  the  West  Indies. 

“Boy,"  calls  the  editor  of  the  Sym¬ 
pathetic  Review  and  Overseas  Tear- 
dropper,  “go  to  the  morgue  and  get  the 
clips  on  the  national  aspirations  of  the 
racial  minorities  in  Europe  and  Asia 
Minor.” 

But  the  boy  returns  empty-handed. 
That  material,  he  tells  the  editor,  has 
been  stored  in  a  ten-story  warehouse  and 
cannot  be  obtained  until  the  strike  of 
truck  drivers  is  settled. 


We  are  indebted  to  you  for  your  kindness  in  giving  ns  the  proofs 
of  the  King-Crane  report  wibich  is  an  impressive  contribution  to  the  lit¬ 
erature  of  the  Near  Eastern  question. 

LOUIS  WILEY, 

Business  Manager,  New  York  Times. 

Your  publication  of  the  King-Crane  report  on  the  Near  East  for  the 
use  of  newspaper  editors  generally,  involving  the  printing  of  a  28-page 
section,  was  a  stunt  unequalled  as  far  as  I  know  in  trade  journalism. 

It  was  a  big,  unselfish  thing  for  yon  to  do  and  should  be  appreciated 
more  generally  than  it  will  be. 

The  fact  that  the  New  York  Times  picked  up  the  full  story  with  credit 
to  the  Editor  &  Publisher  is  a  big  feather  in  your  cap. 

The  episode  once  again  proves  the  accuracy  of  my  statement  that  the 
Times  is  the  greatest  neu.ipaper  that  has  ever  been  built  up. 

There  are  those  who  will  attempt  to  prove  an  alibi  by  saying  there 
is  nothing  new  in  it,  but  yon  clearly  indicated  your  purpose  and  the  re- 
publication  of  the  report  in  The  Times  may  be  instrumental  in  world¬ 
wide  results. 

Accept  my  heartiest  congratulations. 

JASON  ROGERS, 

Publisher,  New  York  Globe. 

(Continued  on  Page  6) 


morning - 

“Ask  him  to  write  his  questions  out. 
You  answer  what  you  can  and  refer  the 
rest  to  me.” 

Senator  Skeems  is  called  into  a  con¬ 
ference  at  the  golf  club  just  as  a  re¬ 
porter  for  the  Daily  Herald  enters  the 
office,  and  he  really  can’t  change  his 
plans,  but  if  the  reporter  will  indicate 
what  subject  he  wants  covered,  the 
senator-elect  will  be  pleased  to  dictate 
his  views  and  send  them  over  to  the 
Herald  office  at  his  earliest  convenience 
— $25  more  for  Wm.  A.  Jones. 

Do  the  newspapers  of  the  United  States 
really  resent  the  propaganda  with  which 
they  are  insidiously  or  openly  deluged  ? 
Frankly,  have  they  not  come  to  rely  on 
the  inspiration  of  the  publicity  agent, 
whether  he  be  the  hired  hack  of  some 
thick-skulled  politician  or  the  elaborately 
supported  representative  of  a  national 
government  ? 

Is  it  not  a  fact  that  the  newspapers  of 
the  United  States  have  to  a  great  extent 
surrendered  their  initiative  and  become 
leaners  on  the  propaganda  staffs  of  great 
organizations?  Would  they  not  feel  lost 
and  injured  if  the  propaganda  they  look 
to  should  be  suddenly  withdrawn? 

The  easy-going,  dependent  attitude  of 
newspapers  is  illustrated  by  a  thought¬ 
less  statement  contained  in  a  Labor  Day 
editorial  by  one  of  the  great  newspapers 
of  America,  a  newspaper  which  bears  at 
its  masthead  the  adjuration  of  its  owner 
and  builder,  upon  his  retirement,  that  it 
should  “always  remain  devoted  to  the 
public  welfare,  never  be  satisfied  with 
merely  printing  news,  always  be  dras¬ 
tically  independent.”  That  editorial 
statement  follows: 

‘I  Recent  events  have  emphasized  the  re¬ 
lation  between  organized  labor  and  the 
public.  ...  A  campaign  of  publicity 
prior  to  the  shopmen’s  strike  to  show 
wherein  the  railroads  had  defied  the  Rail¬ 
road  Labor  Board  and  violated  its  orders 
would  have  enlisted  public  sympathy 
where  threats  of  a  general  strike  merely 
stiffen  resistance.” 

Perhaps  no  better  answer  can  be  made 
to  this  than  was  contained  in  a  replying 
letter  written  by  one  of  the  paper’s  sub¬ 
scribers,  who  said: 

“Do  you  admit  that  you  never  heard 
of  the  100  violations  of  the  law  by  the 
railroads  before  the  strike?  How  much 
did  you  tell  the  public  about  them  and 
where  are  your  editorials  on  the  same?” 

The  merits  and  demerits  of  the  shop¬ 
men’s  strike  have  no  place  in  this  dis¬ 
cussion.  I  am  calling  attention  only  to 
the  theory  that  the  refusal  of  railroads 
to  obey  the  orders  of  the  Railroad  Labor 
Board  should  be  placed  before  the  public 
through  a  “campaign  of  publicity”  by  the 
rail  unions,  instead  of  being  brought  out 
by  the  newspapers  as  a  part  of  their 
service  to  the  public. 

Undoubtedly,  the  statement  quoted 
above  was  a  “slip.”  No  newspaper 
would  deliberately  set  forth  such  a  guid¬ 
ing  policy,  and  the  particular  newspaper 
from  which  the  quotation  is  made  ranks 
far  higher  than  the  average  in  news  zeal 
and  independence.  But  the  fact  that  such 
a  slip  can  be  made  at  all  discloses  the 
paralyzing  effect  of  propaganda.  There 
is  no  longer  an  instinctive  reaction 
J  (Continued  on  page  26) 
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DEEP  INTEREST  BUT  LITTLE  COMMENT 
AT  CAPITAL  ON  KING-CRANE  REPORT 

— the  charges  affecting  Gov.  Reily  of  Porto 

White  House  Glad  U.  S.  Is  Not  Involved  in  the  Near  East — State  Rico? 

Department  Reiterates  Policies  Given  in  Oct.  31  Aide-  InSc'hu^ch’^’vvLld^  Mo^ySm*  on^  the 

Memoire — Press  Corps  Found  It  Helpful  causes  of  the  steel  strike  were  based  on 

information  that  had  at  any  time  been 

By  SAM  BELL  newspapers  ? 

^  W  hat  information  have  the  newspa- 

(IVashingtvn  Correspondent  Editor  &  Publisher)  pcrs  given  the  people  ahout  the  revolu- 

WASHINGTON,  Dec.  7.  -  The  ,idpal,o„  in  European  affairs,  would  not  liXUieh®Chi"el''lmto'TaftTen;  !o 
^  King-Crane  report  on  the  Near  ducuss  the  report,  but  gave  the  impres-  /a„  inHiratJon  nf  «hat 


"  King-Crane  report  on  the  Near 
East,  which  had  remained  a  secret  gov¬ 
ernment  from  the  days  of  the  Paris 


Peace”  Conference  until' last  week  when  ^  Unit^  States  whife'therf  arl  ov« 

it  was  F  ven  nublication  by  Editor  &  and  Great  Britain  to  come  to  the  aid  of  jnnn  \ 


it  was  given  publication  by  Editor  &  and  Great  Britain  to  come  to  the  aid  of 
Publisher,  attracted  no  little  attention  France  in  the  event  of  German  aggres- 


3,000  in  the  United  States.) 

*  .  ,  .  ,  •  The  lack  of  initiative  displayed  by  the 

in  Washington,  but  was  productive  ot  .  r  j  *1,  .  newspapers  of  the  United  States  may  be 

little  open  comment.  ,  .  r  Newspapemen  found  the  report  a  the  cause  or  effect  of  propaganda. 

Actuated  apparently  by  the  delicacy  of  source  of  inform^ation  on  *e  Near  &st  Probably  it  is  a  little  of  totE  Cer- 
the  present  situation  in  the  Near  East  situation,  and  those  of  them  who  had  tajn]  j^e  two  work  together  and  inter- 
and  mindful  of  the  rather  uncertain  role  been  more  or  less  familiar  with  the  gen-  ^^t  upon  each  other,  with  initiative  con- 
of  the  United  States  at  Lausanne,  State  era!  phases  of  the  recon^endations  w^e  stantly  decreasing  and  propaganda  grow- 
Department  officials  and  Congressmen  interested  in  the  detailed  account  of  the  j^g 

alike  preferred  not  to  discuss  the  report,  investigations  which  led  Messrs.  King  j  f  tendency  persists,  what  will*  we 
at  least  until  they  had  time  to  digest  its  and  Crane  to  reach  their  conclusions.  have?  Discredited  journalism,  or  a  na- 
voluminous  details.  They  gave  the  im-  tional  propagocracy ! 

pression  that  they  realized  the  situation  cpovcc  matioki  Sometimes  it  seems  as  if  the  United 

in  Turkey  remained  unchanged  since  the  riAtoa  inaiiuin  wilH  States  is  today  a  propagocracy,  but  there 

days  when  Charl^  R.  Crane  and  Dr.  POISONED  CUP  is  a  healthy  strain  in  the  people  which 

Henry  C.  King,  inveighed  against  ex-  _ _  causes  them  to  get  “fed  up”  on  propa- 

ploitation  of  the  Turkish  Empire  by  the  {Continued  from  page  5)  ganda  and  rebel  against  it.  The  news- 

allied  powers  and  suggested  an  American  L— papers,  at  bottom,  are  therefore  discredit- 
mandate  for  Asia  Minor  as  the  real  ing  themselves. 

solution.  For  that  reason  alone,  if  not  against  it.  The  newspapers  are  slipping  It  seems  to  me  that  there  are  two  im- 
for  lack  of  full  knowledge  of  the  situa-  into  it,  deeper  and  deeper.  They  take  it  mediate  causes  of  the  lowering  of  news- 
tion,  they  showed  a  disinclination  to  talk,  as  a  matter  of  course,  resisting  or  re-  paper  standards  before  the  onslaught  of 
The  frankest  expression  came  from  pudiating  it  only  when  the  form  is  ob-  propaganda, 
the  White  House.  In  response  to  a  di-  noxious.  C)ne  is  the  lack  of  devotion  to  the  truth 


PRESS  SERVES  NATION  WITH 
POISONED  CUP 

{Continued  from  page  5) 


propaganda. 

cine  is  the  lack  of  devotion  to  the  truth 


rect  inquiry  as  to  what  was  thought  of  All  of  this  is  apart  from  the  fact  that  on  the  part  of  the  newspapers  themselves, 

the  report,  the  White  House  authorized  the  “press  agent”  is  in  ill_  repute  around  The  other  is  the  rule  of  newspapers 

the  statement  the  President  believed  there  f  newspaper  office.  In  its  minor,  un-  from  the  business  office, 
was  general  congratulation  in  this  coun-  important  aspects,  the  publicity  game  is  It  costs  money  to  seek  out  facts, 

try  over  the  policy  of  the  Republican  losing  out.  But  when  worked  on  a  l^pge  Propaganda  having  the  semblance  of 
party  and  the  administration  which  has  scale  it  prospers.  The  bigger  it  is,  the  facts  comes  right  in  at  the  door.  Our 
declined  to  permit  the  United  States  to  more  it  tends  to  usurp  the  whole  field  of  newspapers  are  run  more  and  more  ac- 
be  drawn  into  acceptance  of  a  Turkish  news,  and  frorn  that  vantage  point  to  cording  to  business  office  standards,  and 
or  any  other  Near  Eastern  mandate.  dominate  editorial  policies  and  fashion  they  favor  the  propagandist,  not  always 
It  was  officialy  stated  also  that  the  public  opinion.  If  the  editorial  writer  out  of  sympathy  for  what  he  is  offering, 
country  need  not  have  apprehension  that  ^'ces  nothing  but  propaganda  dressed  as  but  because  his  product  is  free  and  in- 
the  United  States  will  accept  any  foreign  whole  truth,  how  can  he  frame  judg-  vestigation  is  expensive, 
mandate  during  the  life  of  the  present  ments  independently?  Suppose  the  newspapers  of  America 

administration,  nor  become  involved  in  Dependence  upon  propaganda,  by  kill-  should  unite  in  creating  a  great  fact-find- 
any  of  the  purely  political  settlements  ing  newspaper  initiative,  causes  news  ing  body,  to  conduct  investigations  which 
growing  out  of  the  Lausanne  Confer-  fields  to  lie  fallow  if  they  are  not  worked  lie  outside  the  scope  of  the  press  associa- 
ence.  President  Harding  is  convinced  by  interests  with  an  ulterior  motive.  In  tions.  If  it  did  its  work  thoroughly  and 
everyone  recognizes  that  it  is  not  the  role  too  many  cases,  where  there  is  no  propa-  impartially,  would  its  findings  be  wel- 
of  the  United  States  to  shoulder  the  re-  ganda  there  is  no  news.  To  cite  a  few  corned?  I  doubt  it.  “The  truth”  varies 


sponsibility  of  running  the  affairs  of  Eu-  instances :  _ 


according  to  one’s  ideas  of  the  truth. 


rope  or  Asia.  The  President  let  it  be 
known  that  America’s  interest  in  the 
sitnation  is  being  fully  exercised  at 
Lausanne,  and  while  the  part  the  United 
States  is  playing  will  not  be  made  the 
subject  of  a  White  House  announcement 
at  this  time,  there  is  every  indication  he 
is  satisfied  with  the  measure  of  participa¬ 
tion  this  government  has  undertaken. 

Secretary  Hughes  would  not  comment 
upon  the  report  beyond  intimating  that 
he  was  familiar  with  its  details.  For 
America’s  attitude  on  the  Near  East 
situation.  Mr.  Hughes  invariably  referred 
his  questioners  to  the  State  Department’s 
Aide-Memoire  of  October  31,  in  which 
the  interest  of  the  United  States  is  sum¬ 
marized  as  follow's ; 

First,  The  maintenance  of  capitula¬ 
tions  which  may  be  essential  to  the  ap- 
priate  safeguarding  of  non-Moslem 
interests. 

Second,  The  protection,  under  proper 
guarantees,  of  philanthropic,  educational 
and  religious  institutions. 

Third,  Appropriate  undertakings  in 
regard  to  the  freedom  of  opportunity, 
without  discrimination  or  special  privi¬ 
lege  for  commercial  enterprises. 

F'ourth,  Indemnity  for  losses  suffered 
by  Americans  in  Turkey  as  the  result  of 
arbitrary  and  illegal  act. 

P'lFTH,  Suitable  provisions  for  the  pro¬ 
tection  of  minorities. 

Sixth,  Assurances  touching  the  free¬ 
dom  of  the  Straits. 

Seventh,  Reasonable  opportunity  for 
archeological  research  and  study. 

M.  Georges  Clemenceau,  former  pre¬ 
mier  of  France,  who  spent  the  week  in 
Washington,  pleading  for  American  par- 


What  did  the  new  spapers  of  .\merica  centralized  fact-finding  body  would  speed- 


$50  FOR  A  CHRISTMAS  STORY 


‘P'DITOR  &  PUBLISHER  wants  a  Christmas  feature  story 
^  for  its  issue  of  December  23.  The  winning  story  must 
meet  the  following  conditions : 

Must  be  told  within  2,500  words. 

Must  be  of  a  human  interest  nature  built  around  a  Christmas 
event  concerning  a  newspaper  or  advertising  man  or  woman, 
a  newspaper  or  advertising  office,  an  act  of  Christmas  spirit, 
or  the  like. 

It  may  be  a  story  of  fact  or  fiction. 

Manuscripts  must  be  in  hand  by  December  18. 

$50  will  be  paid  the  writer  of  the  story  that  is  published; 
non-winning  stories  will  be  returned,  provided  postage  is  en¬ 
closed. 

Address  at  once :  Christmas  Story  Editor. 


EDITOR  &  PUBLISHER 


Ills  World  Building 


New  York  City 


ily  find  that  newspapers  were  combing  its 
reports,  to  pick  out  information  which 
coincided  with  their  ideas  of  what  the 
facts  ought  to  be.  Of  course,  barring 
a  general  “brain  storm,”  there  would  be 
enough  different  minds  to  use  all  of  the 
material,  and  thus  get  it  before  the  pub¬ 
lic.  But  is  there  any  assurance  that 
genuine  service  by  such  a  body  would 
not  result  in  its  dissolution  because  of 
the  hostility  of  newspapers  which 
thought  that  too  much  of  the  truth  was 
of  the  wrong  variety? 

If  we  merely  grant  that  all  newspa¬ 
pers  would  not  welcome  all  of  the  im¬ 
partially  stated  facts,  the  basis  is  fur¬ 
nished  for  an  explanation  of  propaganda. 
It  grows  because  the  soil  is  congenial  and 
it  receives  skillful  cultivation. 


OUR  TURKEY  SUPPLEMENT 

{Continued  from  page  5) 

Publishing  the  King-Crane  report  in 
Editor  &  Publisher  was  a  significant 
piece  of  enterprise  worthy  of  the  pro¬ 
gressive  management  of  one  of  America’s 
most  competent  trade  journals.  Every¬ 
body  in  the  newspaper  business  enjoys 
a  beat,  and  Editor  &  Pubusher  is  en¬ 
titled  to  the  credit  of  landing  a  good  one. 

Anything  that  Editor  &  Publisher 
will  do  to  stir  the  dry  bones  of  journal¬ 
ism  and  give  us  all  zest  for  our  responsi¬ 
bility  to  the  reading  public  is  good  work. 

MARLEN  E,  PEW, 
Editor  and  General  Manager,  Inter¬ 
national  News  Service. 

However  many  may  write  you,  I 
want  you  to  know  that  the  newspaper 
press  in  general  most  heartily  congratu¬ 
lates  you  upon  your  signal  achievement 
in  obtaining  and  publishing  the  Crane- 
King  report  on  the  Near  East. 

Last  night  I  was  up-state  at  the  invi¬ 
tation  of  E.  J.  Ottaway,  president  of  the 
Port  Huron  Times-Herald,  and  together 
we  went  over  the  supplement,  which  had 
just  arrived.  Later  I  was  with  three 
other  newspaper  publishers  who  also 
joined  in  praise  of  your  enterprise. 

It  is  such  splendid  journalistic  strokes 
as  this  which  are  making  Editor  &  Pub¬ 
lisher  an  indispensable  aid  to  forward- 
looking  newspaper  folk. 

LEE  A.  WHITE, 
Detroit  News. 

Please  accept  our  congratulations  on 
your  enterprise  in  publishing  the  King- 
Crane  report.  This  was  a  very  real  pub¬ 
lic  service,  possibly  outside  the  realm  of 
activities  that  you  are  accustomed  to  fol¬ 
low,  but  all  the  more  to  be  appreciated 
on  account  of  that  fact.  I  have  been 
pleased  to  observe  that  several  of  the 
newspapers  have  published  digests  of  the 
report  and  given  you  credit. 

V.  V.  McNITT, 

President,  McNaught  Syndicate,  Inc. 

This  Ought  to  Kill  Secret  Diplomacy 

(Detroit  News) 

The  long-hidden  Crane-King  report  on  the 
Near  East,  now  made  i>iiblic  by  Editor  & 
Publisher,  through  the  direct  instrumentality 
of  Woodrow  Wilson,  will  give  the  final  blow, 
if  the  public  takes  time  to  peruse  it,  to  secret 
diplomacy. 

The  report  itself  is  a  remarkable  one;  re¬ 
markable  for  its  thoroughness,  by  its  in¬ 
sistent  application  to  the  many  questions  of 
the  near  East  of  those  principles  now  recognized 
generally  as  American,  which  means  principles 
b<ascd  in  the  best  good  of  the  peoples  studied. 
It  serves,  also,  to  throw  up  somewhat  hide¬ 
ously  the  vast  propaganda  with  which  it  has 
been  sought,  and  now  is  sought,  to  move 
American  public  opinion  to  action  in  favor 
of  one  or  another  interest.  Pro-Turk,  pro- 
Greek,  pro-Armenian,  pro-Syrian,  pro-Arab, 
pro-Bulgarian,  pro-Egyptian  and  not  least 
among  them,  pro-British,  pro-French  and  pro- 
Italian;  these  are  chief  among  the  propa¬ 
ganda  agencies  desiring  passionately  to  con¬ 
jure  American  participation  in  their  especial, 
and  not  always  unselfish,  purposes. 

The  report  covers  too  many  important 
things  to  be  discussed  at  any  one  time;  nor 
does  it  follow  that  all  the  commission’s  con¬ 
clusions  and  recommendations  are  acceptable 
without  debate.  What  is  clear,  however,  is 
that  the  report  stood  absolutely  no  chance 
whatsoever  of  any  fate  except  obscurity  in 
the  presence  of  the  multitude  of  secret  treaties 

{Continued  on  page  24) 


also  is  apt  to  take  attention  away  from 
the  merchandise  to  center  it  on  the 
competition. 

The  emphasis  in  this  Gillette  contest 
is  strongly  on  the  product.  Drawings  of 
Christmas  faces  appear  at  frequent  in¬ 
tervals  in  the  company’s  advertising. 
For  actual  photographs  most  closely 
resembling  the.se  Christmas  faces,  156 
prizes  are  offered.  The  newspaper  reader 
is  urged  to  ask  his  dealer  for  a  Gillette 
prize  book  with  full  particulars.  Enough 
is  told  in  the  advertisements  to  stimulate 
the  curiosity  and  get  over  the  value  of 
Gillette  razors  as  gifts. 

.\fter  talking  alKiut  its  contest,  the 
Gillette  company  in  one  advertisement 
says ; 

“f’nnging  a  smile  on  Christmas  morn¬ 
ing  that  will  be  rellected  every  morning 
for  many  a  year — 

“The  New  Improved  Gillette — for 
every  lucky  fellow  on  your  Christmas 
and  agencies  should  list, 
make  a  concerted  effort  to  get  Christmas  “A  lifetime  of  service— and  every  day 
advertising  going  by  the  middle  of  a  grateful  remembrance  of  you.” 
November  at  the  latest.  This  should  The  Gillette  Company,  about  the  time 
meat!  more  advertising  and  more  busi-  when  it  would  be  thought  its  market  is 
ness  for  advertisers.  reaching  the  mythical  “saturation  point” 

The  “Find  the  Christmas  face”  con-  and  that  the  company  has  used  about 
test  being  conducted  by  the  Gillette  every  merchandising  idea  possible,  has  a 
Safety  Razor  Company,  one  of  the  com-  habit  of  coming  to  bat  with  something 
paratively  few  Christmas  appeal  cam-  new  and  daringly  handled  in  advertising 
paigns  which  went  under  way  early,  has  concentrated  almost  entirely  in  news- 
several  features  of  particular  interest  to  papers,  covering  the  country  intensively, 
all  advertising  men.  E.  D.  Copeland,  The  Hurley  Machine  Company,  of 

advertising  manager  of  the  company,  for  Chicago,  in  a  seven-column  strong  dis- 
many  months  has  had  under  considera-  play  piece  of  copy  queries,  “Will  she 
tion  some  form  of  contest.  His  plans  in  have  this  year's  present  next  year?” 
this  direction  were  outlined,  in  confi-  It  then  points  out; 

dence,  to  Editor  &  Publisher  last  “Of  course  you  will  get  her  something 

Spring,  but  at  that  time  had  not  been  she  will  treasure  for  herself.  But  why 
perfected.  not  get  her  a  Thor  as  well — a  gift  that 

The  contest  idea  is  one  which  has  to  will  mean  a  lifetime  of  happiness — that 
be  “handled  with  gloves.”  A  contest,  will  lighten  her  greatest  household  task 
wrongly  handled,  can  have  numerous  and  give  her  many  more  hours  of  free- 
kick-backs,  which  offset  its  benefits  (as  dom  through  the  years?” 
numerous  advertising  men  and  news-  With  this  contact,  the  advertisement 

paper  publishers  can  testify).  A  contest  proceeds  to  outline  the  selling  points  of 


START  YOUR  XMAS  ADVERTISING  EARLY 
IN  THE  LOCAL  NEWSPAPERS 


FLASHUGHTS 

this 

Christmas 


National  Advertisers  Have  Campaigns  Under  Way  in  Novem* 
her,  Some  of  Them  Striking,  Too,  but  Little 
Local  Copy  Appears  Before  Dec.  1 


By  HAMMOND  EDWARD  FRANKUN 

>  just  around  the  November.  At  that  time,  however,  the 
)er  advertising  copy  magazines,  weeks  ahead  of  the  news- 
ike  the  most  of  papers,  were  filled  with  fascinating 
gift-giving.  Con-  specimens  of  holiday  appeals  to  the 
Ivertisers  in  various  purse. 

ry  are  injecting  a  Must  newspaper  advertisers  necessari- 
de  angle  into  their  ly  put  off  their  Christmas  copy  until 
season  contains  a  after  Thanksgiving?  Isn’t  the  Christmas 
iS  for  the  copy  man  “rush”  due  in  part  to  their  own  failure 
to  rouse  the  public  in  a  big  way  earlier? 
Editor  &  Publisher  believes  that  next 
‘SsJFrtf  Ynii  newspapers 


PRIZES 


For  8«le  oviywhtn.  at  eteo' 
trical,  hardware,  sporting 
goods,  drr^  and  aido  aceca- 
soTf  shops;  pragrs;  general 


FLASHUGHTS 
&  BATTERIES 


The  manidacturer  of  the  Everendy  Flash¬ 
light  waa  one  ol  the  earliest  in  the  field  with 
well-planned  copy. 


the  Thor  washing  machine  which,  it 
says,  is  used  in  750,000  homes. 

Under  the  Christmas  mistletoe  in  a 
single  column  advertisement.  Hubby  is 
■shown  kissing  Friend  Wife,  who  has  a 
Hoover  Suction  Sweeper.  The  copy 
suggests  giving  a  check  for  $7.50  and  the 
balance  in  a  few  monthly  payments  to 
make  this  domestic  bliss  scene  possible. 

.^s  would  be  expected,  the  co-opera¬ 
tive  newspaper  campaign  on  behalf  of 
vacuum  cleaners  turns  to  the  gift  appeal 
as  the  mo.st  fitting  for  the  holidays.  A 
store  window  with  an  electric  cleaner 
being  operated  by  a  woman  is  reproduced 
above  the  heading,  “That’s  what  I’ll  give 
her !”  present-laden  man  is  shown 
looking  into  the  window. 

The  copy  suggests : 

"Wh.it  brttrr  gift  could  you  give  her  than 
frewlom  from  youth-drstroying  drudgery  of 
house  cleaning— more  hours  for  relaxation  and 
iday  ?  What  gift  would  better  fit  the  present-day 
Spirit  of  useful  giving? 

“What  would  gladden  her  heart  like  an  elec¬ 
tric  vacuum  cleaner,  which  will  mean  more 
time  for  pleasurable  pursuits,  the  saving 
of  prized  household  possessions  from  the 
ravages  of  dirt  and  dust,  and  greater  health  and 
happiness  in  her  home? 

“Why  not  give  her  a  useful,  practical  present 
this  yrar — a  tireless  electrical  servant  that  works 
at  the  co-t  of  a  few  cents  a  week — and  is  al¬ 
ways  ready! 

“Why  not  insure  her  a  spick-span  house  with¬ 
out  muss  and  fuss  and  hack-breaking  toil  of 
eternally  sweeping,  beating  and  dusting? 

"You  can  do  it  with  the  electric  vacuum 
cleaner.  .•\ny  dealer  or  your  lighting  company 
will  demonstrate  this  indispensable  household 
labor-saver  to  you.  Furthermore,  if  you  tele¬ 
phone  or  call  in  person  immediately,  they’ll  put 
your  purchase  aside  fur  Christmas  delivery. 

“I!uy  it  now!  Have  it  for  her  Christmas 
morning ! 

"“It  is  the  gift  of  a  lifetime — for  a  lifetime.” 

The  H.  Mueller  Manufacturing  Com¬ 
pany,  Decatur,  111.,  urges  the  presenta¬ 
tion  of  the  Mueller  Combination  Sink 
Eaucct,  which  delivers  hot,  warm  or 
cold  water  from  either  nozzle  or  movable 
spray  as  a  gift  to  be  bought  from 
plumbers. 

The  fountain  pen  firms  are  engaged  in 
a  battle  royal  for  holiday  trade.  The 
Parker  Duofold,  which  has  done  much 
to  raise  the  average  price  the  public  is 
willing  to  pay  for  a  pen,  has  bwn  using 
space  in  strategic  centers  along  with 
some  magazine  copy.  The  L.  E.  Water¬ 
man  Company  is  featuring  the  phrase, 
“The  daddy  of  them  all,”  in  describing 
its  numbers.  The  other  pen  and  pencil 
manufacturers  are  actively  in  the  race 
for  business. 

“Start  a  stamp  collection  for  your 
boy,”  the  Scott  Stamp  &  Coin  Company, 
(Continued  on  page  36) 
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Aafelta  tm  dta  Hiaaiiaa  laUada^ 

AU  aranpcncaccd  iwaaiahip  eparnaraaadfca^aala 
paawhlt  a  tciafaa  wbich  ia  aMkinf  tke  Aaancaa  Metw 
ciMat  Mariaa  a  wgadnwa  aiccaa. 


id  Maca  OaagraacBf  Trarrl  Cmiicaia  ia 
laae,  bacaaaa  k  caatbiaaa  cM  kappiacaa  af 
tka  kappiaeaa  af  rtaltnbea,  mad  cIm  happa- 
aa  mrmtnm  TW dcligliM af  aa  occaa  vap- 
a  wapd  cwdftd  dtp*  af  wei^  baanag^ 
craaad  dw  fcaaaoc  apkadaa  enXcOrwai. 
a/  8oad>  Aacrica,  the  glanaa  of  Earopa, 
Bttdaa  of  Hawaii  aU  chaaa  aia  haaad  ap  ia 
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COFFEE  AD  CAMPAIGN 
WILL  CONTINUE 


Brazil  Government  and  Coffee  Roasters’ 
Association  Cooperat  nj — $1,000,000 

Spent  Since  1918 — $371,823.63 
with  the  Newspapers 

The  national  coftce  advertising  cam¬ 
paign,  in  which  the  Brazilian  govern¬ 
ment  is  co-opi“rating  with  the  National 
Coffee  Rosters’  Association,  is  to  be  con¬ 
tinued. 

The  government  of  Brazil  had  already 
voted  to  continue  its  contribution,  and 
the  Coffee  Roasters’  Association,  at  the 
convention  just  held  in  New  Orleans, 
took  similar  action. 

This  campaign  has  totalled  $1,000,000 
since  .\pril,  1919. 

According  to  Ross  W.  Weir  of  New 
York,  who  presented  the  advertising  re¬ 
port  at  the  New  Orleans  convention, 
$704,098.31  has  been  spent  as  follows: 

Newspapers  . $371,832.63 

National  Magazines  .  293,326.11 

Medical  Papers  .  15,102.80 

Trade  Papers  .  23,836.77 

“To  give  you  .some  idea  of  what  this 
advertising  means,  1  asked  our  agents, 
K.  W.  Ayer  &  Son,  to  prepare  a  list  of 
the  total  numbers  of  advertising  inser¬ 
tions.  They  tell  me  that  newspaper  ad¬ 
vertisements  have  appeared  788,514,633 
times;  in  the  magazines,  132,608,670 
times;  in  the  medical  papers,  3,601,060 
times,  and  trade  papers,  3,406,626  times. 
A  total  of  almost  one  billion  individual 
advertisements.” 

The  balance  of  this  advertising  fund 
which,  according  to  Mr.  Weir,  has  in¬ 
creased  the  consumption  of  coffee  from 
20  to  30  per  cent,  has  been  spent  for 
other  advertising  including  $25,000  for  a 
house  organ,  the  Coffee  Club. 


NOVEMBER  UNEAGE  GAINED  4  PER  CENT,  PAGES  9  PER  CENT  IN  N.  Y. 


ROADS  PLAN  NATIONAL  ADS 


To  Quicken  Country’*  Interest  in  Pa¬ 
cific  Northwest 

The  Chicago,  Burlington  &  Quincy; 
the  Great  Northern  and  the  Northern 
Pacific  railroad  systems  are  planning  an 
advertising  campaign  which  will  be 
national  in  its  scope.  It  will  commence 
next  Spring  and  its  object  will  be  to 
quicken  national  interest  in  the  Pacific 
northwest, — Washington,  Oregon,  Idaho, 
Montana  and  Wyoming.  The  story  of 
the  part  of  the  country  will  be  told  to¬ 
gether  with  its  history,  its  development, 
its  economic  position  and  its  industrial 
and  economic  possiUlities. 

The  railroads  have  already  sent  out 
Carl  McQuinn  and  Harlan  Smith  to 
gather  material  for  this  campaign.  They 
arc  making  a  general  study  of  the  indus¬ 
trial  and  natural  resources  which  will  be 
supplemented  by  data  already  in  the 
hands  of  the  railroads  and  used  as  a 
basis  for  the  campaign  copy. 


Indiana  A.  M.  Papers  Orgsuaize 

Ft,  Wayne,  Ind.,  Dec.  6. — Morning 
newspaper  publishers  of  Indiana  met  in 
Indianapolis  Tuesday,  at  Qaypool  Hotel, 
with  every  morning  paper  of  the  state 
represented.  A.  Schaefer,  diairman, 
president,  E.  J.  Treaffinger,  Richmond 
Item,  was  appointed  president  of  the 
Indiana  Morning  Publishers’  Association, 
which  was  permanently  organized. 


Appeal  to  Reason  Ceases 

_  The  Appeal  to  Reason,  generally  con¬ 
sidered  the  original  of  the  modem  rad¬ 
ical  publications,  has  ceased  and  has  been 
replaced  by  the  Haldeman  Julius  Weekly. 


Observer  Adds  Sunday  Edition 

The  Fayetteville  (N.  C.)  Observer 
has  discontinued  its  Saturday  night 
paper  and  added  a  Sunday  edition. 


Cary  with  Pittston  Gazette 

C.  W.  Cary  has  been  appointed  adver¬ 
tising  service  manager  of  the  Pittston 
(Pa.)  Gazette. 


IVOVEMBER  set  a  new  record  for  it- 
self  in  the  lineage  of  Greater  New 
York  newspapers,  the  volume  for  the 
month  in  1^2  being  14,738,884  lines 
against  the  previous  record  of  14,588,298 
lines  made  in  1919.  Last  year’s  lineage 
was  14,204,838  lines,  536,046  lines,  or 
about  4  per  cent  below  this  year’s  mark. 
Gains  were  made  ovtr  last  November  by 
nine  papers,  eight  showing  losses.  With 
a  4  per  cent  increase  in  lineage  the  num¬ 
ber  of  total  pages  was  14,224  against 
13,010  last  year,  an  increase  of  9.4  per 
cent. 

As  shown  in  the  chart  above,  the  total 
advertising  for  the  11  months  of  1922  is 
almost  equal  to  the  total  business  for  the 
entire  year  of  1921  and  is  almost  a  mil¬ 
lion  lines  in  excess  of  the  total  for  the 
eleven  months  of  1920.  The  January  1- 
November  30  total  for  this  year  is  146,- 
157,662  lines.  The  total  lineage  for  1921 
was  151,204,173  lines  and  the  total  for 
eleven  months  in  1920  was  145,305,392 
lines.  These  are  shown  graphically  by 
the  dotted  lines  for  each  year  in  the  above 
drawing. 

The  heavy  line  at  the  bottom  of  the 
chart,  showing  the  monthly  fluctuations  of 
New  York  lineage,  takes  its  characteristic 
November  drop  from  the  October  peak, 
which  this  year  was  the  highest  ever 
reached.  With  the  exception  of  the  mark 
of  16,104,500  lines  that  October  recorded 
the  lineage  in  November  was  the  highest 
point  reached  since  October,  1921,  whose 
total  was  about  10,000  lines  above  that 
for  last  month. 

No  signs  of  flattening  are  yet  to  be 
seen  in  the  upper  curve  in  the  chart  which 
depicts  the  trend  of  the  business.  No¬ 
vember’s  lineage  kept  the  course  of  the 
line  upward,  though  not  at  the  steep 
angle  caused  by  the  October  record. 
Thi?  curve  has  been  climbing  gradually 
and  will  probably  continue  to  do  so  for 


several  months  before  the  normal  reaction 
sets  in.  It  is  probable  that  the  total 
lineage  for  1922  will  set  a  new  mark  of 
159,000,000  lines  or  slightly  more.  The 
chart  gives  no  indication  as  yet  as  to 
when  the  present  rise  in  lineage  may  be 


expected  to  end,  seasonal  slumps  aside. 

Tables  showing  the  total  lineage  for 
November,  1922  and  1921,  and  for  the 
month  from  1922  to  1916,  as  compiled  by 
the  New  York  Evening  Post  Statistical 
Department  follow: 


COMPARATIVE  LINEAGE  NOV.  1S2Z-UZ1 


, - Pages - , 

'  Percentage  cf 

1922, 

1921, 

total  space 

1922 

1921 

Gain 

Loss 

1.198 

982 

American  . 

6.8 

1,002,522 

968,394 

34,128 

1,132 

1,030 

Brooklyn  Eagle  . . . 

9.0 

1,321,854 

1,221,926 

99,928 

522 

482 

Brooklyn  Times  . . . 

2.1 

313,846 

331,976 

18,130 

374 

390 

•Commercial  . 

1.4 

206,072 

232,162 

26,090 

1,130 

824 

•Evening  Journal  .  . . 

8.1 

1,186,8.56 

1,121,864 

64,992 

520 

524 

•Evening  Mail  . 

4.0 

585,270 

641,506 

56,236 

4^ 

524 

•Evening  Post  .....  2.2 

325,102 

418,804 

93,702 

690 

604 

•Sun  . 

6.5 

958,828 

780,034 

178,794 

560 

568 

Evening  Telegram. . 

3.9 

581,016 

612,856 

31,840 

744 

648 

•Evening  World  .... 

5.5 

817,812 

843,010 

25,198 

594 

564 

•Globe  . 

5.0 

1,063,996 

1,088,108 

24,112 

1,004 

994 

Herald  . 

7.2 

732,286 

727.674 

4,612 

900 

884 

News  (Tabloid)  . . . 

2.4 

347,526 

344,150 

3,376 

650 

620 

Standard  Union  . . . 

4.9 

717,656 

647,224 

70,432 

1,514 

1,378 

Times  . 

14.5 

2,137,720 

2,005,594 

132,126 

930 

914 

Tribune  . 

5.8 

862,068 

885,408 

23,340 

1,274 

1,080 

World  . 

10.7 

1,578.454 

1,334,148 

244,306 

14,224 

13,010 

Totals  . 

14,738,884 

14,204,838 

534,046 

Net  Gain 

*No 

Sunday  edition. 

COMPARATIVE 

UNEAGE.  NOV. 

IMMtU 

1922  1921 

1920 

1919 

1918 

1917 

1916 

American  .  1,002,S22 


Brooklyn  Eagle 
Brooklyn  Times  . . 

Commercial . 

Evening  Journal  . 
Evening  Mail  . . . 
Evening  Post  .... 
Evening  Sun  .... 
Evening  Telegrara 
Evening  World  . . 

Globe  . 

.Herald  . 

News  (Tabloid)  . 
Standard  Union  . . 

Sun  . 

Times . 

Tribune . 

World  . 


1,321,854 
313,846 
206,072 
1,186,856 
585,270 
325,102 
958,828 
581,016 
817,812 
732,286 
1,063,996 
347,526 
717,656 
t 
2, 


137.720 

862,068 

,578,454 


968,394 

1,221,926 

331,976 

232,162 

1,121,864 

641,506 

418,804 

780,034 

612,856 

843,010 

727,674 

1,088,108 

344,150 

645,596 

t . 

2,005,594 

885,408 

1,334,148 


872,092 

1,068,584 

304,394 

276,604 

1,024,194 

584,836 

584,592 

811,874 

532.542 

970,990 

694,150 

1,086.622 

192,280 

700,844 

X . 

1,953,910 

880.660 

1,356,962 


1,112,508 

1,072,922 

t . 

256,356 

879,560 

534,126 

390,580 

860,166 

801,444 

861,334 

802.636 

965,828 


692,100 

714,368 

2,053,252 

891,484 

1,699,634 


702,237 

720,335 

t . 

138,666 

728,270 

348,779 

316,087 

571,763 

659,622 

503,735 

551.056 

552,162 

SM.oii 

324,415 

1,232,240 

413,980 

1,266,658 


843,251 

708,056 

t . 

136,401 

788,909 

499,539 

308,809 

530,683 

702,112 

597,906 

532,960 

573,098 

4841612 

364.038 

1,149.134 

408,609 

1,125,588 


804,479 

758,387 

t . 

176,692 

754,834 

499,451 

337,622 

577,302 

694,611 

540,315 

523,201 

717,568 

489,294 

385,901 

1,089.611 

420,694 

1,142,390 


Totals . 14,738,884  14,204,838  13,896,130  14,588,298  9,534,044  9,748,675  9,912,852 


t  Figures  not  recorded.  _  .  ,  ......  , 

t  Sun  and  Herald  combined  into  Sun-Herald  Feb.  1,  1920;  name  changed  to  Herald  Oct,  1,  1920. 


THEY  ARE  ALL  IN  THE  DAY’S  NEWS 


Probably  debating  what  show  they  are  goiny 
to  take  in.  This  is  a  street  scene  in  Berlin 
(above)  but  not  a  conunon  one.  Left  to 
risht  we  have:  Karl  A.  Bickel,  vice-presi¬ 
dent  and  general  manager  of  the  United 
Preas;  Gua  Oehm;  Carl  D.  Groat,  Berlin 
manager  of  the  U.  P.,  and  Ferdinand  John. 


Ceaare— Oscar  E.  (left)— cartoonist,  ia  hack 
home  after  spending  almost  a  year  in  Eng¬ 
land.  France,  Belgium,  Germany,  Austria 
and  Russia.  He  skMched  Lenin  hut  not  his 
pbydcian,  hy  Soviet  Government  orders. 


Royalty  of  British  jounwlism  is  back  to  Ha 
own.  John  Walter  (right),  new  chairmen  of 
the  London  Times  and  again  a  controlling 
factor  in  that  newspaper,  is  the  great-great- 
great- grandson  of  John  Walter  who  founded 
it  in  17SS. 


Look  out  Africa;  we  are  going  to  get  a  new 
story  about  you.  W.  D.  Boyce  (below), 

Chicago  publisher,  sailed  this  week  on  the 
Aquitania.  Africa  is  his  destination  uid 
when  he  comes  back  he  ia  going  to  write  a 
book.  The  man  at  the  right  ia  D.  G.  Mellor, 
president  of  the  Wells-Fargo  Company. 

Keystone 


Wide  World 


Associated  Advertising  Cluhs  of  Texas  re¬ 
cently  held  a  convention  in  Houston.  Louis 
E.  Holland,  president  cd  the  A.  A.  C.  W., 
waa  one  of  ue  honored  guests  and  judging 
from  his  smile  (below),  which  leema  to  be 
tiia  broadest,  enjoyed  it. 
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ONE  OF  WASHINGTON’S  INSTITUTIONS 
SUDDENLY  LEAVES  TOWN 

Louis  Ludlow,  ‘‘Best  Known  Newspaper  Man”  at  National  Capi¬ 
tal,  Takes  First  Vacation  in  Twenty-one  Years, 

Leaving  Friends  Aghast 

By  CARL  D.  RUTH 


A  LL  prophecies  have  failed  and  an 
incredible  thing  has  come  to  pass — 
Louis  Ludlow,  Washington  correspond¬ 
ent  of  the  Co¬ 
lumbus  Dispatch, 
has  broken  his 
non  -  stop  record 
of  21  years  at  the 
national  cap  ital 
and  gone  on  a  va¬ 
cation. 

For  the  three 
hundred  or  more 
W  ashington 
newspaper  men 
who  know  and  es¬ 
teem  Louis  Lud¬ 
low,  his  departure 
for  Connersville, 
Louis  Ludlow  ^  jj  ^  momen¬ 

tous  event.  Month 
after  month,  year  in  and  year  out,  they 
have  seen  him  come  and  go  about  the 
Capitol,  the  White  House  and  the  treas¬ 
ury,  until  they  came  to  associate  the 
clock-like  regularity  of  his  movements 
with  the  uninterrupted  performance  of 
the  government  itself. 

Day  and  night,  Sundays,  week  days 
and  holidays  for  more  than  two  decades, 
Louis  Ludlow’  has  made  his  rounds. 
Presidents  have  come  and  gone,  but  he 
has  gone  on  with  never  a  stop  or  a  hitch. 
His  tall,  friendly  figure— slightly  stooped 
—has  been  daily  familiar  to  cabinet  mem¬ 
bers,  bureau  chiefs,  senators  and  repre¬ 
sentatives.  The  idea  that  he  would 
ever  stop  or  pause  seemed  as  absurd  as 
that  the  tides  would  take  a  rest. 

All  of  which  is  merely  a  roundabout 
manner  of  saying  that  Louis  Ludlow 
is  far  more  than  a  veteran  newspaper 
correspondent  or  a  mere  member  of  the 
press  gallery  at  the  Capitol.  He  is  an 
institution.  His  fame  extends  into  all 
the  governmental  circles.  _  He  is  person¬ 
ally  known  by  more  public  men  than  any 
other  newspaper  man  in  Washington. 
And  his  unfailing  good  humor,  indefatig¬ 
able  energv,  keen  sense  of  news  values 
and  generous  helpfulness  have  earned 
for  him  an  affectionate  regard  among  his 
colleagues  of  the  press  that  has  no  par- 
allel. 

As  a  newspaper  writer,  Louis  Ludlow 
is  admittedly  in  a  class  by  himself.  Aside 
from  being  an  all-round  reporter  of  ex¬ 
ceptional  ability,  he  has  a  quaint  Hoosier 
humor  which  sparkles  in  ever>thing  he 
writes. 

Just  thirty  years  ago,  Louis  Ludlow, 
then  19  years  old,  arrived  in  the  city  of 
Indianapolis.  He  was  fresh^  from  his 
father’s  farm,  near  Connersville,  where 
the  log  cabin  in  which  he  was  born  still 
stands,  and  he  looked  the  part. 

!  He  was  lank  and  awkward.  .\11  he 
had  except  the  ill-fitting  store  clothes  he 
wore  was  $1.%  and  the  determination  to 
become  a  newspaper  man. 

At  the  office  of  the  Indianapolis  Sen¬ 
tinel,  long  since  deceased,  a  managing 
editor  who  thought  he  detected  a  latent 
talent  tried  him  out  on  an  assignment 
which  the  youth  covered  so  well  that  he 
was  hired  at  what,  to  him,  seemed  the 
princely  salary  of  $10  a  week. 

During  the  eleven  years  of  his  service 
on  the  Sentinel  and  other  Indianapolis 
papers,  Louis  Ludlow  developed  into  one 
of  the  best-known  news  writers  in  In¬ 
diana. 

Once,  yielding  to  the  insatiable  ambi¬ 
tion  that  comes  at  least  once  to  every  red- 
blooded  newspaper  man,  he  set  out  for 
New  York  City.  Every  day  for  nearly 
two  weeks  he  called  futilely  at  the  office 
of  every  metropolitan  daily. 

When  exhaustion  of  his  meager  funds 
brought  him  finally  to  the  starvation 
point,  he  decided  upon  heroic  measures. 
He  called  upon  Benjamin  Harrison,  who 
had  come  to  New-  York  to  practice  law 
after  leaving  the  Presidency.  If  Harri¬ 


son  would  grant  him  an  interview,  he 
thought  he  might  sell  it  to  some  city 
editor  and  thus  get  a  start  or  at  least 
stave  off  hunger  for  a  few  days  more. 

Hut  Harrison,  though  he  too  was  a 
Hoosier,  turned  Ludlow  down.  So  did 
Dr.  Charles  Parkhurst,  the  famous  Pres¬ 
byterian  preacher,  whom  he  sought  next. 

The  situation  was  getting  desperate 
when  Ludlow  happened  to  remember  that 
Robert  G.  Ingersoll,  the  famous  orator 
and  agnostic,  was  then  practicing  law  in 
New  York.  So  he  called  at  Ingersoll’s 
office  and  after  a  long  wait  in  an  ante¬ 
room  was  finally  ushered  into  the  great 
man’s  presence. 

Ingersoll  listened  sympathetically  while 
the  Indiana  youth  told  of  his  plight  and 
asked  for  an  interview. 

“Well,”  said  Ingersoll,  “you  write  out 
your  questions.  I’ll  take  them  with  me 
when  I  leave  the  city  tomorrow  and 
bring  them  answered  when  I  return  next 
Tuesday.” 

Ludlow,  overjoyed,  wrote  out  a  long 
list  of  questions. 

He  managed  to  survive  the  intervening 
days  until  Ingersoll  handed  him  a  pon¬ 
derous  manuscript  in  which  his  ques¬ 
tions,  carefully  copied,  were  answered  in 
the  elegant  rhetoric  of  that  master  of 
language. 

Ludlow,  after  making  a  copy  in  order 
that  he  might  retain  the  original  as  a 
souvenir,  sold  the  interview  for  $20  to 
the  New  York  Herald.  That  paper, 
after  taking  great  pains  to  confirm  it  as 
authentic,  featured  it  in  its  Sunday  edi¬ 
tion. 

The  interview  aroused  nation-wide  in¬ 
terest  and  later  was  incorporated  in  In¬ 
gersoll  biographies.  However,  Ludlow 
was  given  little  credit  and  after  a  few 
weeks  as -reporter  for  a  local  news  asso¬ 
ciation  he  was  able  to  save  enough  money 
to  pay  his  room  rent  and  buy  a  ticket 
back  to  Indianapolis. 

But  the  desire  for  larger  opportunities 
would  not  down  and  after  a  few  years 
more  with  Indianapolis  papers,  he  pre¬ 
vailed  upon  Samuel  Morse,  publisher  of 
the  Sentinel,  to  send  him  to  Washington 
as  special  correspondent. 

That  was  in  1901,  not  long  after  the 
assassination  of  President  McKinley. 
Shortly  thereafter  the  Sentinel  “blew  up” 
but  already  Ludlow  had  made  such  a  rep¬ 
utation  that  the  Indianapolis  Star  imme¬ 
diately  grabbed  him  and  before  long  he 
was  writing  for  a  whole  string  of  Indiana 
newspapers. 

Thus  started  Louis  Ludlow’s  Washing¬ 
ton  career — a  career  rich  in  achievements 
and  friendships  that  any  newspaper  man 
might  envy. 

On  his  personal  side,  Louis  Ludlow  is 
a  man  of  such  modesty,  refreshing  whole¬ 
someness,  and  self-effacing  generosity 
that  he  is  universally  beloved.  His  home 
life  is  ideal.  He  scored  his  greatest  beat 
when,  during  the  absence  of  Mr.  Morse 
in  Europe,  he  scooped  his  own  publisher 
by  wooing  and  winning  the  latter’s  sec¬ 
retary,  MBss  Katherine  Huber.  They 
have  three  daughters — Margerj-.  now 
Mrs.  Elmer  L.  Kayser,  whose  husband  is 
secretary  of  George  Washington  Univer¬ 
sity  and  professor  of  history;  Blanche, 
now  the  wife  of  Ensign  Ralph  H.  Hud¬ 
son,  of  the  U.  S.  navy,  a  Columbus  boy ; 
and  Virginia,  in  her  junior  year  at  high 
school,  affectionately  called  “Peaches.” 
There  is  one  son,  Louis,  youngest  of  the 
four.  _ 

Springfield  Union  Sued 

The  Springfield  (Mass.)  Union  Pub¬ 
lishing  Company  has  been  sued  for  $10,- 
000  in  action  of  tort,  by  Edwin  K.  Mc- 
Peck,  clerk  of  the  Adams,  Mass.,  district 
court.  The  plaintiff  alleys  that  on  Sept. 
11,  the  Springfield  Union  published  a 
libelous  article  concerning  the  issuing  of 
a  warrant  in  the  case  of  Rev.  Joseph 


Walker,  aged  Windsor,  Mass.,  minister, 
whom  a  young  girl  of  his  parish  accused 
of  being  the  father  of  her  child. 

HOWELLS  GETS  TRIBUNE 
BUILDING  PRIZE 

Wins  $50,000 — Will  Be  Architect  of 
Chicago  Tribune  Tower — ISO 
Artists  from  20  Countries 
Entered  Designs 

The  Chicago  Tribune  first  prize  of 
$50,000  for  the  architect’s  design  for  the 
paper’s  new  building  was  awarded  De¬ 
cember  2  to  John  Mead  Howells,  the 
New  York  architect  and  son  of  the  late 
William  Dean  Howells,  the  novelist. 
The  building  will  cost  $7,000,000  to  erect, 
and  it  will  be  known  as  the  Tribune 
Tower.  Raymond  M.  Hood,  of  New 
York,  was  associated  with  Mr.  Howells 
in  the  preparation  of  the  winning  de- 
sign 

The  style  of  the  new  building  will  be 
a  Gothic  expression  of  the  American 
sky-scraper  theme,  an  expression  of  the 
fundamental  structure  of  the  theme,  a 
steel  cage.  It  will  be  constructed  of  a 
light  colored  stone.  Mr.  Howells  in  ad¬ 
dition  to  winning  the  first  prize  becomes 
the  architect  for  the  new  structure. 

The  second  prize  of  $20,000  was 
awarded  to  Eliel  Saarinen  of  Helsing¬ 
fors,  Finland,  winner  of  the  second  prize 
for  peace  palace  at  the  Hague,  Holland. 
Dwight  G,  Wallace  and  Bertell  Grenana 
of  Chicago  were  associated  with  him. 

The  winner  of  the  third  prize,  $10,000, 
was  the  Chicago  architectural  firm  of 
M’illiam  Holabird  &  Martin  Roche. 

The  remainder  of  the  $100,000  offered 
by  the  Chicago  Tribune  for  this  archi¬ 
tectural  contest  goes  in  $2,000  allottments 
to  10  .American  architects.  Nearly  150 
designs  were  submitted  by  architects 
repre.senting  20  nationalities  including 
Australia,  Japan.  Austria,  Luxembourg, 
Belgium,  Mexico,  Canada,  Norway, 
Cuba,  England,  Finland,  France,  Ger¬ 
many,  Holland,  Italy,  Poland,  Scotland. 
Serbia,  Switzerland  and  the  United 
States. 

The  site  of  the  building  at  431  to  439 
North  Michigan  avenue  is  nearly  square, 
100  by  1.35  feet  and  is  open  on  all  four 
sides.  This  feature  Mr.  Howells  utilized 
boldly  in  his  design  with  a  result  that  is 
both  towering  and  militant. 

The  great  entrance  will  be  flush  with 
the  Imulevard.  To  the  embattled  chapel 
which  tops  the  tower  the  distance  is  400 
feet.  There  are  colossal  flying  buttresses 
which — both  literally  and  spiritually — are 
the  supreme  note  of  the  structure. 

“Best  of  all,”  said  (he  Tribune  in  an¬ 
nouncing  decision  of  the  jury  of  award, 
“Mr.  Howells,  by  the  combined  dignity 
aiifl  .spirituality  of  his  conception,  has 
done  something  that  will  lift  our  new 
home  out  of  the  category  of  commercial 
profit  makers  and  will  make  it  an  orna¬ 
ment  and  an  inspiration  to  the  city  we 
love. 

“It  is  illuminating  to  read  the  earnest 
words  with  which  he  couples  his  archi¬ 
tectural  ideal  with  the  Tribune’s  jour¬ 
nalistic  ideal  of  battle  and  of  service. 
Speaking  for  himself  and  his  colleague, 
Mr.  Hood,  he  says,  in  part: 

“  ‘The  design  is  before  everything  else 
an  expression  of  the  Chicago  Tribune. 
The  structure  is  carried  to  its  full  height 
as  a  square  on  the  Michigan  avenue  front 
only,  thus  always  given  the  same  im¬ 
pression  from  wherever  seen,  and  show¬ 
ing  the  same  from  all  points  as  the 
Tribune  landmark. 

“  ‘We  feel,  that  in  this  design,  we 
have  produced  a  unit.  It  is  not  a  tower 
or  top,  placed  on  a  building — it  is  all 
one  building.  It  is  perhaps  not  neces¬ 
sary  to  call  attention  to  the  fact  that 
the  upper  part  of  the  building  has  been 
designed  not  only  for  its  own  outline  and 
composition  but  for  the  possibilities  of 
illumination  and  reflected  lighting  at 
night.’  ” 

.All  the  designs  submitted  have  been 
on  exhibition  at  the  Lake  Shore  Trust 
&  Savings  Bank  Building  during  the 
past  week.  Later  they  will  travel  to  five 
centers  of  architectural  instruction  in  the 


United  States,  Harvard  University,  the 
Massachusetts  Institute  of  Technology, 
the  New  York  School  of  Architecture; 
the  Architectural  School,  the  University 
of  Pennsylvania  and  the  Pittsburgh 
School  of  Architecture. 

The  Tribune  gave  a  dinner  December 
3  to  celebrate  the  award.  City  officials 
and  architects  attended  as  well  as  many 
journalists.  Mr.  Howells  spoke  and 
stressed  the  necessity  for  beauty  in  archi¬ 
tecture. 

Mr.  Howells  is  54  years  old  and  was 
born  in  Cambridge,  Mass.,  when  his 
father  was  the  editor  of  the  Atlantic 
Monthly.  In  1907  he  married  Abby  Mc- 
Dougall  , White,  daughter  of  Horace 
White,  one  time  editor-in-chief  and  presi¬ 
dent  of  the  New  York  Evening  Post. 
He  is  a  member  of  the  American  Insti¬ 
tute  of  Architects  and  the  American  In¬ 
stitute  of  Arts  and  Letters,  and  president 
of  the  New  York  Society  of  Diplomaed 
-Architects,  Paris. 

PROMOTIONS  IN  LOUISVILLE 

Levi  Made  Vice-President  of  Courier- 
Journal  and  Times — Platt  Moves  Up 

Directors  of  the  Courier-Journal  and 
the  Louisville  Times  made  the  following 
staff  changes  at  their  recent  meeting; 

Emanuel  Levi,  business  manager,  was 
elected  vice-president  and  business  man¬ 
ager  of  the  two  companies.  Brainard 
Platt,  managing  editor  of  the  Times,  was 
appointed  assistant  to  the  vice-president 
and  added  to  the  board.  Harrison  Rob¬ 
ertson,  senior  associate  editor  of  the 
Courier- Journal,  was  also  added  to  the 
membership  of  the  board. 

The  executive  committee  of  the  two 
newspapers,  consisting  of  R.  W.  Bingham, 
Emanuel  Levi  and  Arthur  Krock  was 
continued  in  its  functions  of  general  man¬ 
agement. 

The  Louisville  Times  appointed  A.  Y. 
.Aronson  as  managing  editor  to  succeed 
Mr.  Platt;  T.  S.  Perkins  as  assistant 
managing  editor  and  M.  W.  Bayley  as 
city  editor. 

KELLOGG  SELLS  HIS  PAPER 

Tribune  Will  Be  Conducted  by  W.  A. 
Reed  and  W.  H.  Shaw 

(By  Telegraph  to  Editor  &  Pubusher') 

Waterloo,  la.,  Dec.  4. — The  interest 
of  H.  N.  Kellogg  in  the  Waterloo  Trib¬ 
une  has  been  sold,  announcement  was 
made  in  the  Tribune  of  Dec.  3.  Mr.  Kel¬ 
logg’s  controlling  stock  interest  has  been 
purchased  by  W.  A.  Reed  and  W.  H. 
Shaw.  Reed,  who  has  been  editor  of  the 
paper  for  alxiut  twenty  years,  will  be 
president  and  editor.  Shaw  will  be  vice- 
president.  Shaw  was  an  advertising 
solicitor  on  the  Waterloo  Courier  a^ut 
twelve  years  ago.  Afterwards  he  was 
engaged  on  the  Tribune  for  four  or  five 
yrars,  then  he  managed  a  semi-monthly 
oil  paper  at  Galesburg,  Ill.  The  an¬ 
nouncement  states  that  the  paper  will  be 
independent  in  politics. 

Ad  Men  Paint  Tribune  Wall* 

Competition  for  the  murals  in  the  edi¬ 
torial  room  of  the  Chicago’s  Tribune 
plant  roused  the  advertising  art  staff  to 
do  a  little  mural  decoration  of  its  own. 
Although  the  ceiling  is  low  and  the  walls 
do  not  offer  exceptional  opportunities, 
W.  B.  Timlin,  Tribune  ad  artist,  under¬ 
took  the  job.  Two  of  the  paintings  have 
been  finished.  One  shows  a  forest  scene 
representing  the  first  stage  in  the  produc¬ 
tion  of  newsprint.  The  other  is  a  view 
of  the  workshop  of  Caxton,  printing  the 
first  book  in  the  English  language. 

Dinner  in  Honor  of  Smiley 

The  evening  staff  of  the  Philadelphia 
Public  Ledger  gave  a  dinner  at  the  Uni¬ 
versity  Club  in  honor  of  David  E.  Smiley, 
who  has  just  been  made  chief  executive 
editor  of  the  Public  Ledger. 

Sphinx  Club  Dinner  Jan.  9 

The  Sphinx  Club,  New  York,  will  not 
hold  its  December  dinner  on  account  of 
the  holiday  ru.sh,  but  will  hold  its  next 
dinner  on  January  9. 


without  advertising.  Its  issues  of  No¬ 
vember  29  and  30  were  combined. 


Hours  UNION  WOULDN’T  PRINT 
DISABLED  PAPER 


WAGE  SCALES  RENEWED  with  $8  to  $32  for  apprentices. 

are  forty-four  day  and  forty-om 

IN  SEVERAL  CITIES  _ 1 _ - 

-  W.  M.  CLEMENS  IN  KNOXVILLE 

Canton,  Petersburg  (V«.)  end  Shreve¬ 
port  Contracts  Continue — ^Four 
New  Press  Agreements  and 
One  Photo-Engravers’ 


SYRACUSE  HEARST  MEN  DINE 


Pressmen  on  Wilmington  Star  De¬ 
manded  That  Dispatch  Renew 
Contract  with  1.  P.  P.  &  A.  U. 
When  Press  Breaks 


Made  Managing  Editor  of  the  Journal 
and  Tribune 

W.  M.  Clemens  has  been  appointed 
managing  editor  of  the  Knoxville  (Tenn.) 
Journal  and  Tribune  and  will  be  associ- 
iated  with  both 


Telegram  and  Sunday  American  Staffs 
at  First  Gathering 

The  employees  of  the  Syracuse  (N. 
Y.)  Evening  Telegram  and  Sunday 
.American  had  their  first  get-together 
dinner  at  the  Elks’  Club  December  4. 
This  was  the  first  gathering  of  the  per¬ 
sonnel  of  this  Hearst  paper  since  it 
started  about  10  weeks  ago.  James  M. 
Lynch,  former  State  Industrial  Commis¬ 
sioner  and  ex-president  of  the  Interna¬ 
tional  Typographical  Union  was  the 
chief  speaker.  Among  the  other  speak¬ 
ers  were  Tames  A.  Easton,  publisher  of 
—  ,  ..  the  Telegram  and  Sunday  Anrerican; 

graphical  union  employees  of  the  Star  Thomas  Corcoran,  president,  the  Syra- 
brought  pressure  to  bear  on  the  press-  ^.^,se  Typographical  Union;  Thomas  M. 
men.  Then  notice  was  served  on  the  Gafney,  the  Industrial  Weekly;  Florence 
Dispatch  that  the  Star  workmen  would  j_  McCarthy,  manager  editor,  the  New 
not  print  the  non-union  Dispatch  unless  York  Sunday  American ;  L.  R.  Murdock, 
it  would  sign  a  contract  with  the  press-  managing  etlitor,  the  Boston  Adverti.ser 
men’s  union  identical  with  the  one  which  and  department  heads  on  the  Telegram 
was  broken  last  .August.  and  Sunday  American. 

At  that  time  the  Dispatch  pressmen  \  message  from  Mr.  Hearst  compli- 

-  - — t  walked  out  on  orders  of  menting  the  mechanical  department  was 

_ _  ,  _ .  all-Southern  coast-  the  local  union,  on  the  ground  that  the  read  during  the  dinner.  In  it  he  stated 

to-coast  highway  and  served  for  three  Dispatch  had  abrogated  the  contract  by  that  he  was  getting  modern  and  adequate 

„ _  vears  as  the  secretary  of  the  Mobile  asking  its  press  employees  to  do  certain  machinery  for  the  new  paper. 

operators,  6-pt.,  12}4  Chamber  of  Commerce.  Stuart  Towe  work  in  connection  with  the  mailing  of  Several  members  of  the  staff  of  the 

will  continue  with  the  Journal  and  the  paper  The  Dispatch  then  suspended  Rochester  (N.  Y.)  American  attended 

Tribune  as  night  managing  editor  under  publication  for  two  days  and  employed  the  dinner  and  spoke.  Among  them 

the  new  arrangements.  two  non-union  pressmen.  When  it  em-  were  E.  C.  Rogers,  business  manager; 

ployerl  non-union  compositors  a  month  Harry  Gray,  managing  editor,  and  John 
ago,  one  of  its  non-union  pressmen  quit  A.  Burk,  superintendent  of  the  compos- 
without  notice  on  the  night  of  the  ing  room.  Robert  C.  McCabe,  manag- 

change,  was  re-instated  in  the  pressmen’s  ing  editor,  acted  as  toastmaster.  He 

union  and  left  the  city.  served  the  following  notice  on  his  staff: 

Pending  repairs  on  its  press,  the  Dis-  “This  is  a  short  paper.  Write  short 
patch  is  issuing  a  two-page  paper  words,  short  sentences  and  short  stories. 


Canton,  Ohio;  Petersburg,  Va.,  and  news  and  the 
Shreveport,  La.,  during  the  past  few  editorial  depart- 
davs.  The  Canton  agreement  is  effective  nients.  At  one 
from  October  1,  1922,  to  October  1,  1923,  time  Mr.  Clemens 
and  provides  a  scale  of  $48  night  and  $45  secretary  of 

day  for  assistant  foremen ;  $45  night  and  the  Southern 
$42  day  for  journeymen;  $47  for  ma-  Newspaper  Pub- 
chinists  and  one-third  to  two-thirds  of  lishexs'  Associa- 
joumeymen’s  pay  for  apprentices.  The  tion;  has  been 
48-hour  week  prevails.  managing  _  editor 

The  Petersburg  agreement  runs  from  of  the  Birming- 
August  1,  1922,  to  July  31,  1923,  and  pro-  nt  (Ala.) 

of  the  Mobile 
Item,  and  man- 
editor  of 
the  Atlanta 


vides  a  night  scale  of  ^2  and  a  day  News,  part-owner 
scale  of  $39,  Apprentices  receive  one- 
third  to  two-thirds  of  the  journeymen’s 
scale.  The  working  w'eek  is  forty-eight  aging 
hours.  /  ■ 

In  Shreveport  the  contract  runs  from  Gtiorgia  and  American.  . 

June  15,  1922,  to  June  15,  1923.  The  Mr.  Clemens  is  one  of  tlie  founders  of  and  assistant 
night  scale  follows:  Foremen,  $50;  the  Spanish  Trail,  an 
floormen,  85  cents  per  hour  for  seven 
hours ;  on  Saturday  night  overtime  starts 
after  eight  hours .  .  ,  .  . 

cents;  7  pt.,  13)4  cents;  8  pt.,  14)4  cents. 

Operators  are  guaranteed  six  and  one- 
half  hours,  with  price  and  one-half  for 
over  seven  hours,  except  on  Friday  and 
Saturday,  when  overtime  starts  after 
eight  hours.  On  day  work,  foremen  re¬ 
ceive  $41.50;  floormen,  80  cents  per  hour 
for  seven  and  one-half  hours ;  operators, 

6  pt.,  11)4  cents;  7  pt.,  12)4  cents;  8  pt., 

13)4  cents.  Operators  on  piece  basis  are 
guaranteed  seven  and  a  half  hours,  and 
on  time  basis  are  paid  $6  a  day  of  seven 
and  one-half  hours.  Apprentices  receive 
one-half  to  three-fourths  of  journeymen’s 
scale. 

New  pressroom  contracts  have  been 
made  in  Binghamton,  X.  Y. ;  New  Haven, 

Conn. ;  Portland,  Ore.,  and  St.  Louis,  and 
a  new  photo-engraving  agreement  in  To¬ 
ronto,  Ont. 

The  Binghamton  contract  is  dated  Sep¬ 
tember  1,  1922,  and  runs  for  one  year.  It 
pays  foremen  $55  for  night  work  and  $50 
for  day  work;  assistant  foremen,  $45 
night  work,  and  $42  day  work;  journey¬ 
men,  $43  night  work  and  $40  day  work; 
apprentices,  $18  to  $35.  Hours  are  42 
night  and  48  day.  The  old  scale  was  $50, 
day  and  night,  for  foremen;  $50,  night, 
and  $42,  day,  for  assistant  foremen;  $41 
night,  and  day,  for  journeymen.  The 
publishers  were  paying  bonuses  above 
this  scale.  Hours  of  work  are  to  re¬ 
main  unchanged. 

In  New  Haven  the  two-year  contract, 
dated  September  1,  1922,  gives  men-in- 
charge  $43;  journeymen,  $34,  and  ap¬ 
prentices,  $12  to  $18,  for  a  42-hour  night 
shift  and  a  4^hour  day  shift.  On  the 
old  contract,  men-in-charge  received  $39; 
journeymen,  $30.  and  apprentices,  $12  to 
$18.  Hours  are  unchanged. 

The  Portland  agreement,  dated  Novem¬ 
ber  1,  1922,  expires  September  1,  1923. 

It  provides  the  following  scale :  Men-in- 
charge.  $46.50;  journeymen,  $43.50,  night, 
and  $42,  day;  apprentices,  $24  to  $33. 

Hours  are  45  for  night  work  and  48  for 
day  work.  The  scale  is  an  increase  of 
$3  for  journeymen  and  men-in-charge. 

The  old  apprentice  scale  was  $31.90  to 


Buys  TuscalooM  News 

\aron  Miller  has  bought  the  Tusca¬ 
loosa  (Ala.)  News  from  Edward  Doty 
and  is  now  the  sole  owner  of  the  news¬ 
paper. 


NEW  HOME  OF  THE  NEW  YORK  TIMES 


A.  L.  PERKINS  IS  RE-ELECTED 


Texas  Managing  Editors’  Association 
Meets  in  Galveston 

.Austin,  Texas.  Dec.  7. — The  Texas 
Managing  Editors’  Association  re-elected 
■A.  L.  Perkins,  managing  editor  of  the 
Galveston  Tribune,  president,  and  E.  B. 
Doran,  the  Dallas  News,  secretary,  and 
selected  Houston  for  its  1923  meeting 
place  as  the  convention  was  closed  at 
Cialveston  Tuesday. 

The  managing  editors  unanimously 
adopted  a  resolution  urging  changes  in 
Texas  election  laws  to  remedy  delays  in 
official  returns  of  primaries.  Work  of 
the  Texas  Election  Bureau,  conducted  by 
the  newspapers,  was  approved. 

Edgar  C.  Cutter,  superintendent  of  the 
Central  Division,  the  Associated  Press, 
and  Ray  Baumgardner,  of  Dallas.  State 
correspondent  of  the  -A.  P.,  discussed 
problems  of  the  news  service.  Tom 
Finty,  Jr.,  of  the  Dallas-Galveston  News, 
declared  that,  as  newspapers’  sphere  of 
influence  is  expanded,  the  reading  public 
must  have  better  education,  and  newspa¬ 
pers  must  take  determined  part  in  edu¬ 
cational  process.  Managing  editors  of 
35  of  the  leading  Texas  papers,  members 
of  the  .Associated  Press,  were  present. 


Kuck  Trial  Postponed 

Trial  of  the  suit  brought  against 
Harry  L.  Kuck,  publisher  of  the  Pendle¬ 
ton  (Ore.)  Morning  Tribune,  by  W.  R. 
Taylor,  chief  of  the  Pendleton  police 
in  which  he  asked  for  $10,000  for  defama¬ 
tion  of  character  has  been  postponed 
until  the  January  session  of  Umatilla 
County  Circuit  court  by  Judge  Gilbert 
W.  Phelps.  Similar  action  has  been 
brought  against  Mr.  Kuck  by  Robert 
Sinclair.  In  a  signed  story  Mr.  Kuck 
charged  that  Mr.  Taylor  and  Mr.  Sin¬ 
clair  had  been  guilty  of  unbecoming 
conduct. 


The  St.  Louis  contract  runs  from  Sep-  ' 

tember  16,  1922.  to  November  21,  1925,  ^  ^  11 

with  provision  for  opening  the  wage  scale  ■*" 

each  year  upon  service  of  60  days’  no-  y  H  If 

tice  prior  to  November  21.  Men-in- 

charge  or  setting  color  receive  $45.54  per  “I  ||  11 

week;  journeymen,  $40.26  per  week;  ap- 

prentices,  $19.80  to  $23.10.  Hours  are  48 

day  and  42  night.  An  arbitration  con- 

tract  remains  effective  until  January  31,  0 

1926.  The  previous  scale  provided  ^1.40 

for  men-in-charge;  $36.30  for  journey- 

men,  and  $18  to  $21  for  apprentices.  The 

night  hours  were  formerly  45  and  the  day 

48. 

The  Toronto  photo-engraving  scale 
runs  from  April  17,  1922,  to  April  17, 

1925,  and  renews  wages  of  $45  a  week  Thi«  buUdina,  now  in 

night  work  and  $42  a  week  day  work,  fronta#*  of  z*3  feet  on 


Timet  Club  Hat  Dance 

The  New  York  Times  Club  held  a 
dance  December  7  at  the  Hotel  Majestic. 


i 
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Editor  &  Publisher  for  December  9,  1922 


PROBE  OF  POSTAL  COST  Charles  Riddiford,  inspector-in-charge, 
*  \\T  A  I'T'c  n  TKirvc  Spokane,  Washington. 

AWAITS  FUNDS  The  agenda  for  the  postal  convention 

_  with  Canada  provides  for  the  unification 

of  the  two  postal  systems  including  re- 
Businet*  Conditions  Have  Also  Delayed  ciprocal  exchange  of  postal  equipment. 


It  Till  1923,  Work  Tells  Congress 
— Dailies  Got  Special  Care 
in  1922 


W.vsHiNCTON,  D.  C.,  Dec.  7. — In¬ 
creased  efficiency  in  the  handling  of  sec¬ 
ond-class  matter  in  the  past  year  as  the 
result  of  closer  co-operation  of  the  Post 
Office  Department  and  the  publishing  in¬ 
terests  is  noted  by  Postmaster  General 
Work  in  his  annual  report  to  Congress. 

“The  Department  has  continued  the 
policy  inaugurated  during  the  previous 
year  of  co-operation  with  the  publishers, 
and  the  spirit  of  mutual  helpfulness 
shown  has  resulted  in  the  most  pleasant 
and  cordial  relations,”  said  Mr.  Work. 

“It  is  of  the  greatest  importance  to 
the  subscriber  that  he  receive  his  daily 
paper  with  promptitude  and  certainty, 


insurance  of  parcel  post  packages  be¬ 
tween  United  States  and  Canada,  uniform 
money  order  blanks,  co-operation  be¬ 
tween  post  office  inspectors,  transit  of 
Canadian  mails  through  the  United  States 
and  transit  of  United  States  rnails  through 
Canada,  and  many  other  subjects. 

WANT  ACTION  AT  ONCE 
ON  KELLY  BILL 

Postal  Committee  Pledged  to  Report 
Out  Legislation,  Publishers  Hold 
— Hearing  on  Dec.  8  Well 
Attended 


VEILED  REPORTER  NOW 
IN  TURKEY 

Woman  Heads  Turkish  Publicity,  Says 
E.  J.  Bing,  Back  from  Constanti¬ 
nople — New  Sultan  Re^ds  N.  Y. 
and  London  Papers  Daily 


Chasing  news  upon  a  vermin-ridden 
camel  whose  ungainly  gait  is  sure  to 
make  the  inexperienced  seasick,  and 
perhaps  working  with  a  veiled  woman 
reporter,  is  liable  to  be  the  fate  of  any 
American  newspaper  correspondent  as¬ 
signed  to  cover  events  in  the  Near  East, 
according  to  Edward  J.  Bing,  Central 


jid,  the  new  Turkish  Sultan,  just  before 
I  started  for  the  United  States,”  said 
Mr.  Bing.  “During  the  two  hours  we 
were  together  he  told  me,  among  other 
things,  that  he  reads  two  London  and 
two  New  York  newspapers  daily,  paying 
special  attention  to  the  editorials.  Sul¬ 
tan  Abdul  Megjid,  you  know,  is  Caliph 
of  Islam.  He  speaks  excellent  English 
and  is  a  painter  of  ability,  having  had  a 
number  of  his  canvases  exhibited  in  the 
Paris  salon  several  years  ago. 

“Speaking  of  American  newspapers, 
the  Sultan  said  that  he  believed  that  our 
jiapers  are  ready  to  hear  both  sides  on 
conditions  in  the  Near  Elast,  and  that 
.\merican  correspondents  are  not  ham¬ 
pered  by  any  feeling  of  national  policy 
in  these  matters.  He  further  expressed 


European  correspondent  of  the  United  ^  strong  desire  for  closer  relations  with 


Press  Associations,  who  recently  arrived 
in  New  York  after  covering  the  Mu- 


the  United  States,  saying  that  he  felt 
sure  that  they  would  only  be  of  a  com- 


the  subscriber  that  he  receive  his  daily  Washington,  D.  C.,  Dec.  7.— Repre-  potamia,  and  veiled  reporters  h 
paper  w'ith  promptitude  and  certainty,  sentatives  of  the  publishing  interests  quite  possibly  meet  whereyer  the 
and  with  this  in  mind  the  Department  composing  the  American  Publishers  Con-  is  in  evidence,  for  Mr,  Bing  sa) 
has  continued  to  give  special  attention  ference  met  in  W  ashington  December  _4,  they  are  becoming  not  uncommon 
to  this  class  of  mail,  which  now  is  mov-  5  and  6  to  ascertain  the  sentiment  in  Turkish  women  in  the  general 
ing  W'ith  a  regularity  and  expedition  never  Congress  on  the  Kelly  bill,  designed  to  which  is  corning  about  have  _  < 
before  attained.”  repeal  the  last  two  war  increases  in  sec-  gained  a  considerable  foothold  in 


dania  armistice  conference.  Camel  riding  mercial  nature  and  not  accompanied  by 
will  surely  be  the  fate  of  any  newspaper  territorial  desires.  Incidentally,  dur- 

man  who  ventures  into  Syria  and  Meso-  >nterview,  the  usual  was 

potamia,  and  veiled  reporters  he  may  served  in  cups  of  solid  gold.  No,  I  did 


quite  possibly  meet  wherever  the  Turk  *^7*  Pocket  I  want- 

is  in  evidence,  for  Mr,  Bing  says  that  come  away  in  ^ace. 


Turkish  women  in  the  general  change 
which  is  coming  about  have  already 


Reverting  to  the  Mudania  conference, 
Mr.  Bing  explained  that  Gen.  Harington 
of  course  was  accessible  to  the  corre- 


The  weight  of  second-class  matter  ond-class  po.siai  raics.  1  wcuiy-mc  Pacha  PJner  WU  bent  harkwarH 

handled  in  the  mails  was  1,168,330,902  delegates,  representing  virtually  the  en-  Hanoum,  the  most  prominent  Turkish  *^asna  “mg  leeis 

pounds  for  the  fiscal  year  ending  June  tire  publishing  industry  of  the  country,  newspaper  woman,  was  in  charge  of  the  J^o  anora  every  lac  my  to  tne  newspa^r 

30  last,  or  a  decrease  of  5.49  per  cent,  attended  the  conference,  and  many  re-  Turkish  publicity  during  the  Mudania 

Postage  collections  amounte<i  to  $25.-  mained  for  the  first  hearing  on  the  bill,  conference.  She  did  not  attend  these  'p  w?",  re“Tv-cd7rom  Gen^^^ 

140,259.53,  or  a  decrease  of  1.39  per  cent,  which  went  before  the  House  Committee  sessions,  but  maintained  headquarters  at  a"  receu ca  irom  uen  riaring 


T  wenty-five 


gained  a  considerable  foothold  in  news-  spondents  and  met  them  before  returning 
paper  work.  In  fact.  Halide  Edibe  h'®  sffip  after  each  session  Ismet 


The  zone  rates  on  publications  remained  on  Post  Offices  and  Post  Roads  Decem- 
unchanged,  and  figures  of  the  Post  Office  ber  8. 

Department  show  that  advertising  parts  The  publishers  take  the  position  that 
of  publications  subject  to  zone  rates  the  committee,  of  which  M.  Clyde  Kelly 
mailed  in  the  year  paid  postage  amount-  of  Pennsylvania,  author  of  the  bill,  is  a 
ing  to  $15,330,730.03  and  weighed  422,-  memlier,  is  virtually  pledged  to  report 
934,217  pounds,  while  the  weight  of  read-  out  the  measure  at  once.  In  postponing 


ing  portions  of  the  same  publications  was  consideration  of  the  bill  last  June,  the  m  me  i  m  imsh  nemo-  „ 

513.2^.658  pounds,  ,^th  total  postage  publishers  -tend  it  was  pract^  wS  so'hSd  just  to^^in'^’few  minutl 


Post  Offices  and  Post  Roads  Decern-  Briisa,  a  short  distance  away,  and  Me-  a 

r  8.  hahat  Hanoum,  also  a  woman,  was  the  To  these  documents  he  attached  a  cop> 

The  publishers  take  the  position  that  official  stenographer  of  the  Turkish  dele-  reply. 

s  committee,  of  which  M.  Clyde  Kelly  gation  at  the  conference  and  attended  all  American  newspaper  practices,  particu- 
Pennsvlvania,  author  of  the  bill,  is  a  its  sessions.  larly  the  rush  to  get  dispatches  off  as 

emlier,  is  virtually  pledged  to  report  This  rather  rapid  transfer  from  the  ®oon  as  ^ssible.  fascinated  the  T^kish 
It  the  measure  at  once.  In  postponing  most  secluded  of  spots,  the  harem,  to  Pashas.  Minutes  mean  little  or  nothing 
msideration  of  the  bill  last  June,  the  recognized  position  in  the  Turkish  news-  them,  and  they  constantly  inquiring 


collections  of  $7,711,308.79. 


agreed  to  give  it  committee  approval  at  gaze  upon  their  writing,  is  not  restricted 


.\s  to  the  question  as  to  whether  the  the  opening  of  the  present  session  of  to  very  few  isolat^  cases,  but  is  now 
rates  on  advertising  matter  remained  too  Congress  if  the  Joint  Postal  Commission  fairly  common  in  Turkey.  Women  are  WOODBRIDGE  PROGRAM  CHIEF 


high,  the  Postmaster  General  said:  failed  to  make  its  report  on  the  costs  of  writing  editorials,^  features  and  novels 

‘Undoubtedly,  the  increased  rates  have  handling  mail  before  December  1.  The  published  serially  in  the  newspapers  and. 


caused  a  considerable  amount  of  second- 
class  matter  to  be  distributed  through 


Post  (jffice  Department  recently  an¬ 
nounced  the  proposed  mail-weighing  test 


agencies  other  than  the  Postal  service,  could  not  be  made  before  the  first  of  the 


according  to  Dr.  Bing,  while  they  are 
not  often  assigned  to  the  usual  run  of 
news  gathering,  they  do  their  work  at 


This  is  made  up  in  the  main  of  bulk  year,  and  then  only  if  the  necessary  ap-  the  newspaper^  offices,  and  while  there 


To  Have  Charge  of  Work  for  A.  A. 
C.  W.  Convention 

C.  K.  Woodbridge,  president  of  the 
New  York  Advertising  Club,  has  been 


shipments.  The  actual  facts  of  the  cost  propriation  was  forthcoming, 
can  be  determined  only  by  means  of  a  Postal  Commission  met  Iasi 
thorough  and  complete  investigation.”  and  decided  to  ask  for  an  ap 
•Referring  to  the  program  under  way  of  $963,000  to  make  the  tests, 
by  the  Joint  Postal  Commission  for  de-  Investigations  of  the  publi 
termining  the  question  of  weights  and  convinced  the  majority  that  ( 
costs.  Mr.  Work  said:  in  favor  of  affording  relief 

“A  statistical  period  beginning  Sep-  dustry,  which  remains  the  onl 
tember  18.  1922,  was  tlie  first  selected,  but  ing  full  war  taxes.  Some 
on  account  of  the  condition  of  the  mail  found  a  feeling  of  resentmei 


propriation  was  forthcoming.  The  Joint  they  throw  their  veils  aside,  and  proceed  appointed  chairman  of  the  national  pro- 

Postal  Commission  met  last  Tuesday  much  like  newspaper  women  the  world  gram  committee  by  Lou  Holland,  presi- 

and  decided  to  ask  for  an  appropriation  over.  dent  of  the  Associated  Advertising  Gubs 

of  $963,000  to  make  the  tests.  Ha|ide  Edibe  Hanoum  (Hanoum  is  the  of  the  World  and  will  be  in  charge  of 

Investigations  of  the  publishers  have  Turkish  equivalent  of  Mrs.)  is  but  30  program  plans  for  the  Atlantic  City 

convinced  the  majority  that  Congress  es  years  old  and,  like  other  Turkish  news-  convention. 

in  favor  of  affording  relief  for  the  in-  paper  women,  speaks  perfect  English  and  Earle  Pearson,  educational  director  of 
dustry,  which  remains  the  only  one  pay-  French,  and  has  an  intimate  knowledge  ty,g  ^  charge  of  the 

ing  full  war  taxes.  Some  publishers  of  modern  European  writings.  office  work  of  the  Speakers’  Bureau,  has 


on  account  of  the  condition  of  the  mail  found  a  feeling  of  resentment  in  spots  On  the  other  hand,  the  deadly  censor  made  secretary  of  the  program 

service  as  well  as  business  generally  re-  ‘’ver  the  attitude  of  some  newspapers  m  is  not  liable  to  trouble  the  .\merican  cor-  committee.  President  Holland  and  Mr. 
suiting  from  the  rail  and  coal  strikes,  it  Ihe  recent  political  campaign,  and  opp<>  respon^nt  assigned  to  mis  p^t  m  the  Woodbridge  will  confer  shortly  upon 
was  found  inadvisable  to  proceed  dur-  sition  to  the  proposed  reductions  is  r^ear  E^t.  unless  the  Turkish  officials  personnel  of  the  supporting  members  of 

looked  for  in  some  Quarters.  change  their  methods.  At  the  Mudania  rvrrtfrrorM 


ing  that  period.  Because  of  the 
approach  of  the  holiday  season,  it 
was  found  impracticable  to  select  a 


looked  for  in  some  quarters.  change  their  methods.  At  the  Mudania  program  committee 

One  of  the  features  of  the  three-day  conference  they  plac^  no  restraint  on  Associated  Advertising  Gubs  of 

meeting  was  the  evidence  of  an  organ-  the  copy  sent  out  by  foreign  corre-  ^^-^rld  have  sent  cut  a  questionnaire 
ized  effort  of  the  weekly  newspap^  p,.i„  ...a,  to  250  advertising  clubs  throughout  the 


the  next  calendar  year.  Furthermore, 
the  work  in  the  principal  post  of¬ 
fices  will  necessitate  the  employment  of 
temporary  clerks,  and  the  completion  of 
the  work  will  require  a  large  force  of 
temporary’  employes  in  Washingtoa 
These  and  other  items  make  it  necessary 
to  secure  adequate  appropriation  to  cover 
all  the  expenditures  necessary  to  gather, 
tabulate  and  compile  the  data  and  make 
the  final  ascertainment.” 


period  earlier  than  the  beginning  of  effort  of  the  weekly  newspapers  to  spondents 


get  relief  John  C  Brimblecom  of  the  .  After  each  session  Ismet  Pasha  or  As-  roun^concerffin;^  t^^^  adSiHty  of 
Newton _  (Mass.)  Graphic,  president  of  sim  Pasha,  met  the  correspondents,  made  holding  the  convention  of  the  Associated 


the  National  Editorial  Association,  who  a  statement  of  what  had  transpired,  an- 


holding  the  convention  of  the  Associated 
.Advertising  Gubs  of  the  World  in  Lon- 


spoke  for  10.000  weeklies,  described  the  swered  questions  and  then,  while  the  jn  i%4  F  A 
present  rates  as  “excessive  taxation.”  portaWe  typewriters  were  clicking,  Turk-  vice-nresident  of  the  Union  CarhiHe  Tom- 
His  association  endorsed  the  work  of  the  ish  officials  smoked  cigarettes  and  chat-  _.nv*^nf  New  VnrW  whn  wa®  annninted 
.American  Publishers’  Conference,  which  ted.  but  did  not  try  to  inspect  the  dis-  p  ”  ?i,^  A  W 

was  organized  to  obtain  the  proposed  Patches.  All  the  correspondents  then  P/^ident  Holland  of  the  A.  A.  C.  W. 

relief.  had  to  do  was  to  get  them  across  the  Sea  as  chamnan  of  a  special  committee  to  in- 

- -  of  Marmora  to  Constantinople  for  cable  y'^sB^aJe  the  advisability  of  accepting  the 


Berry  Come*  to  New  York 


invitation  of  the  London  advertising 
Gubs,  will  sail  December  14  for  Eng- 


ami  iiic  uaid  aiiu  iimR-c  „  v  i  filincr  invitation  ot  the  lionclon  advertising 

the  final  ascertainment.  Berry  Come,  to  New  York  q  j,s.  will  sail  December  14  for  Eng- 

-  Cieorge  Berry,  president  of  the  Inter-  American  correspondents,  John  Clayton,  ‘and. 

PLAN  POSTAL  CONVENTION  national  Printing  Pressmen  and  .Assist-  of  the  Chicago  Tribune;  Mrs.  Clare  dton-Lawrenson  goes  for  the 

ants’ Union,  arrived  in  New  York  Thurs-  Sheridan,  the  New  York  World,  and  special  purpose  of  discussing  this  conven- 
day  to  negotiate  a  new  wage  contract  for  Tames  Rradstreet.  of  the  New  York  1'^”  advertising  men  of  Great 

Unification  of  U.  S.  and  Canadian  Sy*-  the  10,000  workers  employed  in  the  com-  Times.  The  British  correspondents  Britain.  Whether  or  not  the  convention 
tern*  the  Object  mercial  book  and  job  printing  shops  in  made  their  headquarters  on  board  the  's  held  in  I.X)ndon  in  1924,  it  seems  practi- 

New  York.  The  employers  are  demand-  English  warships  anchored  in  the  Sea  of  cally  certain  that  some  type  of  advertising 
Washington,  p.  C..  Dec  6. — Post-  ind  a  five  per  cent  decrease  while  the  Marmora,  coming  to  the  conference  with  conference  will  be  held  there,  in  which 
mast^  General  *>ork  this  %veek  met  with  union  is  holding  out  for  a  10  per  cent  in-  Lt.-Gen.  Sir  Charles  Harington  and  the  advertising  men  of  several  countries 
toe  1  ostmastcr  General  of  Canada  at  crease.  The  present  contract  expires  other  officials  dailv.  The  conference,  "''H  participate. 

Ottawa  to  negotiate  a  new  postal  con-  December  31,  but  it  will  probably  be  ex-  which  lasted  from  October  5  to  October  - - 

vention  with  Canada.  The  conference  tended  until  a  settlement  is  reached.  Mr.  1 1.  was  covered  bv  French.  Italian.  Turk-  Quebec  Cbronicle  File*  Charter 


will  last  several  days.  .Accompanying  the  p.grry  ^aid  he  also  intended  giving  some  ish  and  Egyptian  correspondents.  A 
Itostmaster  General  as  del^ates  from  attention  to  the  differences  now  existing  number  of  newspaper  correspondents  did 


the  United  States  to  the  conference  were  h«.tvvpf.n  iVip  Np 
W.  Irving  Glover,  assistant  postmaster 

general ;  John  H.  Edwards,  solicitor  of  _ 

the  Post  Office  Department :  Edwin  a  u  j 
Sands,  superintendent  of  foreign  mails:  Aberdeen  Jc 

Peter  Shardt,  sunerintendent  of  railway  The  .Aberdeei 


between  the  New  York  newspaper  pub¬ 
lishers  and  their  pressmen. 


Aberdeen  Journal  in  New  Home 

The  -Aberdeen  (S.  D.).  Journal  has 


mail  service ;  E  K.  Biirlew.  private  sec-  moved  into  its  new  quarters  at  19  2nd 
retary  to  the  Postmaster  General,  and  avenue. 


their  work  entirely  from  Constantinople. 
Newspaper  correspondents  from  Central 
Eiironean  and  neutral  countries  were 
conspicuous  bv  their  absence.  This,  Mr. 
Bing  explained,  was  due  to  the  desperate 
financial  straits  of  newspapers  in  these 
countries. 

“I  had  an  interview  with  Abdul  Meg- 


Quebec  Cbronicle  File*  Charter 

The  Quebec  (^ronicle  Printing  Com¬ 
pany  has  been  incorporated  under  pro¬ 
vincial  charter  with  $100,000  capital  stock 
to  publish  the  Chronicle. 

La  Nacion  Add*  Equipment 

La  Nacion,  Buenos  Aires,  has  added 
four  three-magazine  Intertype  slug-cast¬ 
ing  machines  to  its  equipment. 
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PUT  TO  A,c/  ■ 

THE  TEST  PROVED! 


"Dead  what  four  prominent  advertisers 
report  after  advertising  campaigns  in  the 
Connecticut  Five-Star  Combination: 


1 

2 

3 

4 


Comprising  the 

HARTFURU  COURANT 


NEW  HAVEN  JOURNAL- 
COURIER 


WATERBURY  REPUBLICAN 
AND  AMERICAN 


NEW  LONDON  DAY 
«• 

MERIDEN  RECORD 


“We  wish  to  express  our  satisfaction  with  results  so  far  obtained.  We 
are  glad  particularly  to  emphasize  our  appreciation  of  the  co-operation 
in  respect  to  dealer  work;  we  think  very  highly  of  it.” 

THE  J.  B.  WILLIAMS  CO.,  Glastonbury,  Conn. 


“W'e  believe  it  only  fair  to  say  that  we  attribute  our  increase  in  sales 
(of  Williams  Root  Beer  Extract)  to  the  excellent  co-operation  ren¬ 
dered  by  your  papers  as  well  as  tbe  result-producing  qualities  of  these 
papers.” 

THE  WILLIAMS  &  CARLETON  CO.,  Hartford,  Conn. 


“We  covered  your  five  cities,  stocked  the  druggists,  installed  window- 
displays  and  completed  jobber  connections  as  arranged  by  your 
papers,  in  three  days.  The  advertising  in  your  papers  produced  almost 
instantaneous  demand  for  our  goods,  although  never  heard  of  in  Con¬ 
necticut  before.” 

SUN  RIVER  COMPANY,  New  York,  N.  Y. 


“At  tbe  conclusion  of  our  campaign  w,e  checked  up  our  sales  for  the 
season  in  the  cities  covered  by  your  Combination  and  find  that  our 
sales  increased  over  .  As  proof  of  this  we  find  that  Diamond 
Ginger  Ale  is  today  the  best  selling  ginger  ale  in  each  of  these  cities.” 

DIAMOND  BOTTLING  CORPORATION,  Waterbury,  Conn. 


GILMAN,  NICOLL  &  RUTHMAN,  Representatives 


Canadian  Pacific  Building  Tremont  Building 
NEW  YORK  BOSTON 


Tribune  Building  Monadnock  Building 
CHICAGO  SAN  FRANCISCO 
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U.  S.  PRESS  IS  PICTURED  FOR  FRENCH 
THROUGH  GLASSES  THAT  SQUINT 


Americans  Are  Great  Buyers,  But  Not  Readers  of  Newspapers, 
Say  M.  Bacourt  and  Prof.  Cunliffe,  Adding  That  Workers 
Read  With  Eyes  Only,  Their  Minds  Being  Absent 


will  become  a  daily  in  January,  it  is  an¬ 
nounced.  Offices  will  be  opened  at  18 
Young  street,  Tonawanda,  under  the  di¬ 
rection  of  Robert  D.  Struble,  who  will 
be  general  manager.  A  staff  is  now  be¬ 
ing  assembled.  Publication  will  be  in 
Buffalo  for  the  present,  it  is  understood. 


THEY’LL  REMEMBER  TERRONNE 


CODE  IN  SOUTH  DAKOTA 


By  G.  LANGELAAN 

Paris  Editor,  Editos  &  Publisher 


"P  ARIS,  Nov.  19. — The  November  num- 
•*-  ber  of  France-Etats  Unis,  a  monthly 
publication  issued  by  the  Comite  France- 
Amerique,  contains  an  article  on  the  New 
York  press,  “the  joint  composition  of 
Prof.  J.  W.  Cunliffe,  Director  of  the 
School  of  Journalism  at  Columbia  Uni¬ 
versity.  and  M.  Pierre  de  Bacourt,  Cor¬ 
respondent  of  the  Journal  des  Debats  in 
the  United  States.” 

One  cannot  help  feeling,  on  reading 
this  article  intended  to  inform  French 
readers  on  the  press  of  New  York,  that 
M.  Pierre  de  Bacourt  sub-edited  what 
Prof.  Cunliffe  wrote,  for  the  whole  article 
bears  evidence  of  the  Frenchman’s  view, 
not  the  American’s. 

Statistics  are  given  of  the  number  of 
newspapers  published  in  New  York,  the 
numlir  of  pages  they  generally  contain 
and  the  amount  of  reading  matter  and 
advertisements  they  carry.  One  issue  of 
the  New  York  Times  is  taken  as  a  model 
and  analyzed  page  by  page  for  the  benefit 
of  the  French  reader.  The  results  of  this 
analysis  are  summarized  by  the  authors 
as  follows : 

“(1)  American  newspapers  are  es¬ 
sentially  local ;  their  attention  is  directed 
above  all  to  the  town  and  the  district  in 
which  they  are  printed  and  sold. 

“(2)  News  and  information  from 
abroad,  although  generally  sufficient,  take 
second  place  after  local  news. 

“(3)  Literary  articles  or  those  tend¬ 
ing  to  influence  opinion  occupy  a  space 
which  is  insignificant  compart  with  the 
rest. 

“(4)  The  enormous  quantity  of  ad¬ 
vertisements  necessitates  an  enormous 
newspaper  and  more  than  amply  covers 
the  cost  incurred. 

“But  we  must  not  forget,”  the  article 
continues,  “that  the  American,  as  com¬ 
pared  with  the  French  reader,  considers 
the  advertisements  as  news,  as  interesting 
paragraphs  of  current  events,  and  he 
reads  them  often.” 

And  then  the  authors  of  the  article  pay 
a  compliment  to  the  advertisement  writer 
which  they  deny  to  the  humble  recorder 
of  news,  for  they  say,  “.\11  the  big  stores 
advertise  on  a  large  scale  and  make  every 
effort  to  render  their  advertisements  at¬ 
tractive  and  interesting  by  a  certain 
artistic  and  literary  turn  which  is  often 
lacking  in  the  reading  matter.” 

\Ve  are  also  told  that  “What  strikes 
one  first  of  all,  in  the  treatment  of  news 
properly  speaking,  are  the  headings  and 
sub-headings  in  enormous  characters 
which  give  in  a  few  words,  and  with  in¬ 
tentional  exaggeration,  a  summary  of 
what  is  to  follow.” 

The  “lead”  is  explainefl  to  the  French 
reader,  who  is  informed  that,  “except  for 
an  event  of  capital  importance,  it  is  very 
rare  that  readers  read  to  the  end  of  the 
article  *  *  *  Americans  are  great  buyers, 
but  not  great  readers,  of  newspapers.” 

The  New  York  press  generally  is  sum¬ 
marized  : 

“The  Times,  respectable,  an  enemy  of 
wild  stories  and  exaggerations,  is  emi¬ 
nently  the  organ  of  the  middle  class, 
which  in  the  United  States  goes  from  the 
humble  typist  to  the  millionaire  banker. 
Probably  they  do  not  read  the  same 
columns,  but  both  find  in  it  what  thev 
seek.  The  Evening  World  or  the  Journal 
offers  lighter  reading  to  the  worker,  the 
clerk  or  the  shopgirl  'who  comes  home 
tired  in  the  evening.  Dr>es  one  require 
something  substantial?  The  New  York 
Evening  Post,  more  literary  in  style,  more 
carefully  written,  supplies  the  want.  .\p- 
pealing  to  the  best  educated  part  of  the 
population  it  has  a  limited  circulation. 
The  same  is  true  in  the  case  of  the 
Tribune  and  the  Evening  Sun,  which,  in 
the  morning  and  evening  respectively,  are 
the  favorites  of  the  New  Yorker.” 


Comic  sections,  with  their  pictures, 
come  in  for  harsh  criticism.  “The  stories 
in  pictures  enjoy  a  great  success.  The 
series  of  the  adventures  of  the  newly  rich, 
of  the  husband  tormented  by  an  irascible 
wife,  and  the  mischievous  infant,  etc., 
continue  interminably  year  after  year,  and 
one  does  not  know  which  to  admire  most, 
the  prolific  imagination  of  the  artist  or 
the  patience  of  the  readers,  who  seem 
never  to  grow  tired  of  having  served  up 
to  them  to  infinity  the  same  platitudes. 
The  drawings  are  generally  good,  but  the 
wit  is  often  worn  threadbare.” 

The  writers  of  this  review  of  the  New 
York  press  also  mention  that,  “Enquiries 
on  some  insignificant  subject  such  as 
‘W'hv  do  not  young  people  get  married?’, 
or  ‘Why  are  not  women  better  house¬ 
wives?’  are  invariably  a  success.*  *  * 
Special  pages  for  the  women  folk,  for  the 
children,  paragraphs  of  legal  advice, 
medical  notes,  household  recipes,  etc.,  are 
to  be  found  in  all  the  popular  evening 
papers,  and  we  are  told,  “enjoy  a  vogue 
as  persistent  as-  undeserved.”  “Human 
interest  stories,  or  sob  stuff” — the  critics 
use  the  American  terms— never  lack  read¬ 
ers.  without,  however,  attaining  the  popu¬ 
larity  of  the  caricatures.  This  is  under- 
stamlable;  the  tired  worker  reads  only 
with  his  eye,  his  mind  is  absent  resting.” 

One  cannot  help  thinking  that  when 
the  Frenchman  got  to  this  point  he  should 
have  handed  the  pen  over  to  the  .\merican 
joint-author  of  these  criticisms,  and  given 
Prof.  Cunliffe  a  chance  to  explain  to  the 
French  reader  some  of  the  advantages  of 
the  “lead,”  for  instance,  in  helping  the 
reader  of  the  American  newspaper  to  get 
the  point  of  the  story  at  once  and  learn 
all  the  news  in  a  few  lines,  free  to  return 
to  the  item  again  for  fuller  details. 

It  is  sincerely  to  be  hoped  that  Prof. 
Cunliffe  will  take  an  early  opportunity 
to  tell  the  French  reader  something  of 
the  keenness  of  the  American  newspaper 
reporter  and  his  untiring  efforts  to  get 
the  story,  the  whole  story,  and  get  it 
quickly,  and  that  he  will  at  the  same  time 
make  it  clear  that  the  American  news¬ 
paper  reader  is  of  a  higher  intellectual 
type  than  this  first  article  would  lead  one 
to  suppose.  Criticism  of  this  sort  should 
l>e  constructive,  not  merely  destructive, 
and  we  feel  sure  that  both  M.  Pierre  de 
Bacourt  and  Prof.  Cunliffe  will  admit  that 
American  journalism  has  certain  elements 
which  place  it  second  to  none. 


Six  Short  Rules  Drafted  by  State  Press 
Association 


First  in  Home 
Ownership 


Of  the  twenty-five  largest 
cities  in  the  United  States,  Balti¬ 
more  ranks  first  in  home  owner¬ 
ship,  62  per  cent,  of  the  homes 
in  the  city  being  owned  by  the 
families  occupying  them. 

And  into  the  great  majority  of 
these  homes,  located  in  every 
section  of  the  city,  the  Sun- 
■aoers — morning,  evening  and 
_  unday — are  ready  to  carry 
your  message,  for 


Everything  in  Baltimore 
Revolves  Around 


the  SUN 

Morning  Evening  Sunday 


A  committee  appointed  by  the  South 
Dakota  Press  Association  for  that  pur¬ 
pose  drew  up  a  code  of  ethics  and  a 
digest  thereof  was  made  by  Paul  W. 
Kieser,  editor  of  the  South  Dakota  Rural 
Press.  There  are  six  rules,  viz. : 

1.  To  aim  to  be  of  service  always  in 
our  relations  to  the  public. 

2.  To  adhere  strictly  to  the  truth  in 
news,  editorial  and  advertising  columns. 

3.  To  keep  our  readers  fully  informed 
on  all  matters  of  vital  interest. 

4.  To  reserve  the  right  of  decision  as 
to  what  shall  be  published  and  what 
omitted,  that  our  papers  may  be  clean 
and  the  rights  and  reputations  of  indi¬ 
viduals  respected. 

5.  To  ban  advertising  w'hich  is  inde¬ 
cent  or  intended  to  defraud. 

6.  To  demand  just  recompense,  fair 
treatment  and  respect  from  those  whom 
we  serve. 


Montreal  Reporters  Got  Severe  Burns 
While  Covering  Conflagration 

L.  De  Montigny,  Frank  Rowse  and 
Miss  Dagmar  Carlson,  of  the  news  staff 
of  the  Montreal  Star,  who  went  into  the 
burning  town  of  Terrebonne,  Quebec, 
during  the  early  hours  of  December  2  to 
get  a  “white  hot”  story  on  the  fire,  uti¬ 
lized  all  the  spare  moments  they  had 
assisting  the  inhabitants  in  rescue  and 
salvage  work,  so  that  when  they  returned 
to  Montreal  with  their  story  they  brought 
with  them  personal  evidences,  in  the  shape 
of  burned  hands  and  ruined  garments. 
Mr.  Rowse  is  still  carrying  some  painful 
burns  on  his  hands. 

The  latter  has  quite  a  reputation  for 
daredevil  hazards.  He  was  one  of  three 
Star  men  who  punted  up  Lachine  Rapids 
to  see  the  rescue  work  from  the  stranded 
steamer  Rapid  Prince,  securing  the  first 
eye-witness  story  of  that  event.  He  was 
also  one  of  a  band  of  reporters  who  nar¬ 
rowly  escaped  being  swept  off  the  roof 
of  a  burning  office  building,  where  they 
had  climbed  to  find  what  it  felt  like  to 
be  on  the  roof  when  the  walls  were 
blazing. 


Critic  Crosby  a  Playwright  Alto 


A  new  play,  entitled  “Behind  the 
Screen,”  by  Edwartl  Harold  Crosby, 
dramatic  editor  on  the  Boston  Globe,  is 
soon  to  be  presente<l  at  the  Somerville 
(Mass.)  Theatre. 


Standard  Continuing  Barbour  Service 

The  Standard  Rate  and  Data  Service 
of  Chicago  has  taken  over  Barbour  Ad¬ 
vertising  Rate  Sheets,  Inc.  A.  E.  Beriens, 
secretary  of  the  Standard  Rate  and 
Data  Service,  announced  at  the  same  time 
that  the  Barbour  sheets  will  continue 
without  interruption.  Mr.  Barbour,  he 
said,  is  now  associated  with  the  service 
as  an  editor. 


Becomes  e  Daily 

The  Twin  City  .Advertiser,  a  new 
weekly  published  by  the  Merchants’  Dis¬ 
count  System  of  Tonawanda,  N.  Y., 


Detroit  Is  Booming 


Detroit  has  done  so  many  hig  things — 
grown  so  tremendousiy  in  population  and 
wealth  during  the  past  decade — that  some  of  its 
remarkable  post  war  accomplishments  have 
come  to  be  taken  as  matters  of  course.  But  con¬ 
sider  and  compare  the  following  significant  fig¬ 
ures  with  the  past  year’s  readjustment  record  of 
any  other  city. 


(1) 


Since  April f  1922,  Detroit  Re¬ 
tail  Merchants  ^ow  an  aver¬ 
age  monthly  male*  increase  of 
20%  over  1921, 


(2) 


(3) 


(4) 


Detroit  Employers^  Association 
shows  an  increase  in  employ¬ 
ment  of  60,000  workers  over 
1921  for  its  member  concerns 
which  employ  about  two-thirds 
of  Detroit**  industrial  workers, 
Detroit  Bank  Clearings  for 
October,  1922,  exceed  those  of 
October,  1921,  by  nearly  $100,- 
000,000. 

Building  for  the  first  ten  months 
of  1922  exceeds  that  of  1921  by 
more  than  $29,000,000. 


Can  you  name  any  other  large  city  where  the 
taaes  of  increase  equal  Detroit’s?  Detroit 


percentages  of  increase  equal 
is  more  prosperous  today  than  ever  before  in 
its  history.  It  offers  unusual  opportimities  to 
every  manufacturer  who  will  tap  this  rising 
tide  of  prosperity  NOW — at  the  beginning  of 
Detroit’s  1923  BOOM. 

The  NEWS  goes  to  90%  of  the  homes  in 
Detroit.  To  reach  Detroit’s  great  buying  pub¬ 
lic  you  need  advertise  in  only  one  paper — 


The  Detroit  News 


Tim  NEWS — Great€tt  Cireolation  Dotty  and  Sunday  in  Michigan 


*  Always  In  the  Lead** 
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THE  TRUTH 
ABOUT  GERMANY 


Ten  Live  News  Features  By  Frank  G.  Carpenter 


The  most  appalling  human  interest  story  since  the  world  war. 

A  nation  of  sixty  millions  working  day  and  night  for  twenty  cents  per 
eight  hours  to  compete  with  our  industries. 

Big  factories  humming  with  business  and  thousands  of  women  hard  on 
the  job. 

Millions  whose  incomes  have  been  wiped  out  or  divided  by  two  hundred 
thousand  per  cent. 

Beggars  who  have  become  millionaires  and  millionaires  who  are  picking 
up  the  crusts  from  the  streets. 

Dinners  for  students  and  intellectuals  at  five-eighths  of  a  cent  a  meal. 

Baronesses  who  are  sewing  to  eke  out  a  living  at  one  thousand  stitches  a 

cent. 

How  the  government  has  pauperized  the  landlords.  Real  estate  in  the 
big  cities  being  bought  up  by  foreigners. 

Twelve-room  apartments  renting  at  six  cents  a  month  and  good  business 
stores  at  two  cents  a  week. 

Farmers  who  are  eating  all  they  are  raising  to  beat  the  fall  of  the  mark 
and  feeding  their  milk  to  the  pigs  while  the  city  babies  are  starving. 

These  are  some  of  the  high  lights  and  low  lights  of  the  great  German 
nation  whose  every  act  affects  our  own  pocketbooks  and  the  fate  of  the  world. 

The  actual  conditions  are  being  investigated  by  Frank  G.  Carpenter  who, 
with  his  secretary  and  photographer,  backed  by  introductions  from  our  gov¬ 
ernment  at  Washington,  is  now  traveling  in  Germany  and  interviewing  all 
classes. 

His  letters  will  begin  publication  on  Sunday,  February  18,  and  will  run 
regularly  thereafter  for  ten  or  more  consecutive  Sundays.  Every  line  will  be 
a  surprise  to  the  American  people,  and  moreover  it  will  be  the  cold,  hard- 
boiled,  actual  truth. 

We  shall  place  this  stuff  in  your  territory.  If  you  want  it,  telegraph  or 
write  immediately  to: 

DUDLEY  HARMON 

Manager  for  Frank  G.  Carpenter, 

1816  H  STREET,  N.  W.,  WASHINGTON,  D.  C. 
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LONDON  PUBLICITY  CLUB  SURVEYS 
BRITISH  SOAP  MARKET 


Newspapers  Supply  No  Merchandising  Service  Like  That 
U.  S.  Dailies — Strike  Proves  Newspaper  Values — 
Newspaper  Exhibition  at  Prague 


of 


By  HERBERT  C.  RIDOUT 

(Londm,  Editor,  Editok  &  Publisher) 

I-ONUON,  Xov.  25. 

JN  Great  Britain  we  have  no  avail- 


tioiiud  replied.  Habit,  advertising,  and 
satisfaction  in  use  seem  to  be  the  rea¬ 
sons  for  continuing  to  use  any  brand. 

The  question  as  to  what  attracted  the 
consumer  to  the  soap  being  used  was 
productive  of  the  following  table  of  per¬ 
centages  ; 

Advertisements  . 

Reputation  .  15 

Saraplinf^  .  11 

Competition  .  3 

Guarantee  .  1 


Total 


99 


Friends’  recommemiation  .  55 

Retailers’  recommendation  .  2 

Mothers’  recommendation  .  17 


Total 


74 


able  merchandising  service  in  any 
way  resembling  that  in  vogue  with 
American  publishers.  Should  statistics 
be  required  concerning  the  marketing  or 
potentialities  of  any  product  by  an  ad¬ 
vertiser,  he  cannot,  as  in  the  U.  S.  A. 
secure  them  from  territorial  publishers, 
or,  indeed,  in  any  other  way  than  by 
compiling  them  himself  or  through  his 
advertising  agents. 

The  departure  of  the  Publicity  Club  of 
London,  therefore,  in  proposing  to  ex¬ 
amine  the  markets  and  selling  methods 
of  various  products  has  lieen  a  matter 
of  considerable  interest  and  the  first  re¬ 
sults  of  their  investigations  in  this  direc¬ 
tion  constitute  useful  data.  To  secure 
the  results  a  Bureau  of  Advertising 
Facts  was  established  by  the  club  execu¬ 
tive,  and  as  the  first  objective  the  mar¬ 
ket  and  concomitant  conditions  of 
laundry  soaps  were  taken. 

The  retail  distribution  and  salesman¬ 
ship  methods  were  not  brought  into  the 
purview.  It  was  the  habits  of  the  con¬ 
sumer,  his  criticism  of  package,  etc.,  and 
the  relationship  of  advertising  (par¬ 
ticularly  in  connection  with  prize  com¬ 
petitions  and  prize  coupons)  that  were 
under  consideration. 

To  obtain  information  on  these  sub¬ 
jects  questionnaires  were  prepared  for 
memliers  of  the  general  public  asking  a 
series  of  eighteen  questions  relating  to 
the  following  points; 

What  laundry  work  was  done  at  home. 

Whether  hot  or  cold  water  (or  both) 
were  used. 

Whether  flake  soaps,  powder  or  bars 
were  used. 

What  brand  preferred;  what  brand 
actually  used. 

What  other  brands  tried. 

Why  certain  soaps  were  used  and  why 
others  tried  had  been  discarded. 

What  first  attracted  user  to  the  soap 
adopted. 

How  much  bought  at  one  time. 

.^Iterations  in  size  of  packet,  or  im¬ 
provements  to  packet. 

Whether  directions  for  use  are  read, 
and  arc  of  value. 

Whether  users  collect  coupons  or 
otherwise  enter  soap  prize  comjietitions. 

Without  giving  the  actual  tabulaterl 
results,  which  form,  by  the  way,  valu¬ 
able  data  for  any  advertiser  of  laundry 
.soap  (and  are  available  to  such  houses) 
it  may  lie  said  that  215  complete  replies 
were  received  to  the  questionnaires,  and 
from  thfse  many  interesting  facts 
emerge. 

h'or  example,  64  per  cent  do  all  wash¬ 
ing  at  home,  and  only  54  per  cent  every¬ 
thing  except  starched  articles.  Eighty- 
three  per  cent  use  hot  water  and  17  per 
cent  use  Ixith  hot  and  cold,  none  using 
cold  only.  Seeing  that  several  adver¬ 
tisers  boost  the  cold  water  process,  the 
last  named  fact  is  illuminatingly  reflec¬ 
tive  up<,n  the  advertising  argument — or 
the  soap. 

Bar  soaps  arc  the  most  popular,  these 
accounting  for  69  per  cent  of  everything, 
thf-ugh  in  the  total  there  prove  to  be 
176  bar  users,  107  flake  users  and  66 
powder  users.  , 

In  the  list  of  popular  brands  of  soaps,  CCALE  charges  for  advertisements  m 
it  is  interesting  to  notice  that  the  Lever  Pf,»,cV.  ticwcnonorc  /./-.nE.nn,.  oe  -i 
Bi  others'  brands  stand  at  the  top,  with 
Sunlight  Soa,>  as  63  per  cent  of  the  users 
of  bar  soap.  Lux  as  86  per  cent  in  flakes. 

Hudson's  as  62  per  cent  in  powder  form. 

In  considering  the  reasons  why  certain 
soaps  were  used  and  why  those  tried 
were  di.scarded,  it  would  appear  that  but 
little  impression  is  left  upon  users  as 
to  the  special  advantages  of  any  one 
soap,  for  but  20  per  cent  of  those  ques- 


A  few  others  were  attracted  by  price, 
smell  and  style  of  package. 

The  number  of  consumers  asking  for 
soap  by  name  and  those  taking  a  brand 
recommended  by  their  dealer  are  179 
and  15  respectively.  Various  suggestions 
for  package  improvements  were  made 
and  criticisms  offered.  Directions  for 
use  were  read  by  133  and  ignored  by 
.36;  112  estimate  those  directions  as  be¬ 
ing  of  value  and  24  declare  to  the  con¬ 
trary. 

So  many  soaps  have  been  the  subject 
of  prize  competitions  that  it  is  interest¬ 
ing  to  find  154  of  the  number  do  not 
collect  coupons  or  engage  in  competi¬ 
tions,  only  17  stating  that  they  have  no 
objection  to  entering  them,  while  5  say 
that  if  the  soaps  in  use  offered  prizes 
they  would  be  interested  but  would  not 
give  up  the  brand  for  any  other  to  se¬ 
cure  prizes. 

The  inforniation  secured  is  eminently 
of  practical  use  to  soap  houses,  par¬ 
ticularly  as  the  Bureau  offers  free  ac¬ 
cess  to  the  whole  of  the  accumulated 
data.  It  is  to  be  hoped  that  the  Pub¬ 
licity  Club  will  pursue  these  important 
investigations  in  other  channels  with 
‘^imilar  success,  for  there  is  every  rea¬ 
son  to  believe  that  advertisers  will  ap¬ 
preciate  this  .service  just  as  readily  as 
the  merchandising  data  available  to 
.\merican  advertisers  is  valued  in  the 
U.  S.  A. 

*  4  * 

/  kNE  of  the  problems  confronting  all 
stores  is  that  of  the  concentration 
of  all  shopping — except,  perhaps,  in 
necessity  lines — upon  the  afternoon  and 
evening.  Over  the  Christmas  season, 
with  the  Yuletide  attractions  added  to 
the  department  stores,  this  invariably  re¬ 
sults  in  congestion  and  our  London 
stores,  embracing  such  houses  as  Dickins 
&  Jones.  Galeries  I-afayette,  Carnages, 
Ilarrods,  Daniel  Neal,  Swan  &  Edgar, 
Sel fridge’s  and  T.  W.  Thompson  &  Co., 
have  combined  in  an  effort  to  relieve  this 
jiressurc  by  encouraging  the  morning 
shopper  Between  now  and  Christmas 
they  have  arranged  for  special  shows 
.ami  entertainments  which  will  only  be 
shown  in  the  mornings  before  twelve. 
The  underground  railways  and  omni¬ 
buses  are  making  special  arrangements 
for  this  “Shop  Before  Twelve’’  traffic. 
Newspaper  publicity  will  be  directed  at 
making  the  experiment  effective. 


British  newspapers  continue  at  a 
hi«h  figure  and  though  from  time  to  time 
bodies  of  leading  advertisers  press  for 
reductions  of  rates  there  seems  little 
likelihood  of  any  change.  The  latest 
body  of  space-users  to  prefer  this  re¬ 
quest  was  the  Auctioneers  and  Estate 
Agents’  Institute.  In  communicating 
the  fact  of  their  inability  to  recommend 
any  action  of  this  kind  to  their  mem¬ 
bers,  the  Newspaper  Society  committee 


stated  that  the  facts  as  to  the  continued 
high  costs  of  newspaper  production 
furnished  to  the  Auctioneers  Institute 
would  probably  suffice  to  satisfy  them 
as  to  the  bona  Ades  of  newspaper  pro¬ 
prietors.  Indeed,  if  any  reduction  of  this 
kind  comes,  it  will  most  probably  be 
found  to  emanate  from  some  publisher 
not  represented  in  the  Society. 

4  *  * 

DRITISH  publishers  are  taking  some 
^  interest  in  a  new  project  an¬ 
nounced  by  the  state  of  Czecho-Slovakia. 
This  is  the  First  International  News- 
pajier  Exhibition  to  be  opened  in  Prague 
on  December  12  under  the  auspices  of 
the  Czech  Journalists’  Association.  I 
understand  that  most  leading  British 
newspajK'rs  will  be  represented  by  copies 
of  their  publications,  the  address  of  the 
Directors  of  the  Exhibition  being, 
-Messrs.  A.  L.  Pavlik,  Prague  II;  Vodic- 
kova  41 ;  Czecho-Slovakia. 

4  4* 

pkURING  the  recent  printers’  strike, 
^  two  newspapers  published  in  one 
town  combined  forces  and  produced  a 
single  newspaper  in  their  joint  interests. 
In  this  strike  edition  were  inserted  all 
the  advertisements  for  which  each  of 
these  publishers  held  instructions;  that 
is  to  say,  if  Mr.  Jones  was  an  adver¬ 
tiser  in  both  the  Journal  and  the  Mercury 
(the  titles  are  fictitious)  his  advertise¬ 
ment  was  inserted  in  the  strike  edition. 
.4nd  he  was  charged  by  each  publisher 
separately  for  insertions  in  that  edition. 
Subsequently,  certain  advertisers  took 
exception  to  this  on  the  ground  that  they 
had  only  had  the  value  of  one  insertion 


in  one  paper.  The  point  was  brought 
to  the  notice  of  the  llonorary  Solicitor 
to  the  Newspaper  Society,  and,  after 
consideration,  he  gave  his  opinion  as 
follows : 

“Inasmuch  as  this  Joint  Strike  Edi¬ 
tion  of  the  ‘A.  News’  and  the  ‘B.  Jour¬ 
nal’  has  as  wide  a  circulation  as  the  in¬ 
dividual  newspapers  the  'A.  News’  and 
’B.  Journal’  enjoy,  and  consequently  the 
advertisers  who  have  sent  the  adver¬ 
tisement  for  publication  in  the  two  news- 
pajicrs  got  what  they  asked  for,  I  am  of 
the  opinion  that  they  have  no  grounds 
for  complaint,  and  no  reason  for  refus¬ 
ing  to  pay  on  the  grounds  mentioned  by 
them.” 

American  publishers  will  probably 
find  this  unofficial  ruling  worth  while 
noting. 

4  4  4 

'PHE  place  of  the  newspaper  in  busi¬ 
ness-getting  for  retailers  was  spe¬ 
cially  realized  when  the  printers’  strike 
a  few  months  back  robbed  many  pro¬ 
vincial  traders  of  their  means  of  adver¬ 
tising  to  the  public.  A.  W.  Clarke,  prin¬ 
cipal  of  a  Blackburn  (Lancs)  dry  goods 
store,  recently  confirmed  this  in  speaking 
to  a  leading  publisher  here.  He  said: 

“The  suspension  of  the  newspapers 
was  the  greatest  blow'  suffered  by  busi¬ 
ness  people  in  my  experience. 

“People  get  so  accustomed  to  traders’ 
notices  in  the  press  that  it  becomes  an 
inveterate  habit. 

“This  strike  lias  completely  vindicated 
the  newspaper  as  an  advertising  medium. 
Traders  are  likely  to  use  it  more  than 
in  the  past.  Its  value  has  now  been 
established.” 


The  Number  and  Strength  of 
Washington  Banks  are  Significant 

You  can  judge  the  resources  of  a  com- 
muniU’  pretty  accurately  by  the  character 
of  its  financial  institutions — and  the 
National  Capital’s  are  notably  indicative 
of  local  prosperity. 

The  possibilities  in  Washington  for 
the  promotion  of  any  worthy  product  are 
most  inviting — and  all  you  need  is  The 
Star.  It  covers  the  field,  completely  and 
influentially. 


New  York  OAco 
Dan  A.  Carrol) 
ISO  Nastao  Strooi 


WITH  SUNDAY  MOONING  EDITION 

WASHINGTON,  D.  C. 

Write  us  direct  or  through  our 

Paris  Office 
S  r«o  Laaaartioo 


CUcago  Office 
J.  E.  Lota 
Tower  Buildiag 
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BRITAIN’S  WAR  PREMIER 


THE  LLOYD  GEORGE 


YOUR  London  Correspondent! 


Your  newspaper  eould  have  se¬ 
cured  Disraeli  for  its  foreign 
correspondent - 


Gladstone  could  have  been  in¬ 
duced  to  write  for  your  readers  on 
the  affairs  of  his  time - 


ARTICLES  NOW 
SOLD  IN  : 

NEW  YORK 
CHICAGO 
WASHINGTON 
PHILADELPHIA 
CLEVELAND 
PITTSBURGH 
SAN  FRANCISCO 
LOS  ANGELES 
DETROIT 
MINNEAPOUS 
CINCINNATI 
COLUMBUS 
DAYTON 
SYRACUSE 
INDIANAPOLIS 
ST.  LOUIS 
ALBANY 
ROCHESTER 
SEATTLE 

SALT  LAKE  CITY 
BUFFALO 
DENVER 
OMAHA 
BALTIMORE 
BIRMINGHAM 
AKRON 

NORFOLK.  VA. 
RICHMOND,  VA. 
PORTSMOUTH,  O. 
TERRE  HAUTE 
NASHVILLE 
SIOUX  CITY 
KANSAS  aTY 
OKLAHOMA  CITY 
WALLA  WALLA 
MEMPHIS 
PORTLAND.  ORE. 
LEXINGTON,  KY 

In  Canada: 

Montreal,  Toronta,  Halifax, 
Ottawa,  Winnipet',  Calfarr, 
Hamilton.  Edmonton,  Vic¬ 
toria,  London,  Mooae  Jaw. 

In  Europe: 

Great  Britain,  Holland,  Bel¬ 
gium,  Italy,  Auatria,  Scan¬ 
dinavia,  Czecho-Slovakia. 


as  great  a  sensa¬ 
tion  might  have  resulted  as  that 
caused  by  the  signing  of 


TolWrite  On  Current  World  Affairs 
Exclusively  For 


In  South  America: 
Arsentina,  Brazil,  Pamyuay, 
Urucuay,  Chile,  Peru, 
Bolivia. 

Elaewhere: 

Australasia,  South  Africa, 
Mexico,  CidMU 


NORRIS  A.  HUSE,  General  Manager 

United  Press  Headquarters 
New  York  City 


« 


i 
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USES  BIG  CLASSIFIED  ADVERTISEMENTS 
BUT  THEY  SELL  CARS 


no  details  of  the  charges  against  her  are 
known.  No  appeal  has  been  made  as  yet 
to  the  State  Department  for  intercession 
in  her  behalf. 


Chicago  Cadillac  Dealer  Has  a  Daily  Ad  of  80  to  120  Lines, 
with  Full  Description  of  Each  Car  and  His  Agency 
Enjoys  Reputation  for  Rapid  Turnover  of  Used  Cars 


Cadillac  Coupe  “19"  Bargain 
Jones  &  Co.,  121  Main  St. 


A  BOVE  is  a  typical  Want-ad  offering 
a  Cadillac  automobile  for  sale.  A 
search  of  the  classified  advertising 
columns  of  any  newspaper  will  prove  that 
a  large  percentage  of  the  cars  are  de¬ 
scribed  in  one  line. 

Suppose  you  are  in  the  market  for  a 
car.  Does  the  line  above  create  in  your 
mind  any  desire  for  this  particular  car? 
Certainly  not. 

How  to  sell  used  cars  more  quickly  is 
the  great  problem  of  the  automobile 
broker.  To  solve  the  problem  he  is  will¬ 
ing  to  spend  good  money.  He  is  more 
than  willing — he  does  spend  money.  Com¬ 
pared  to  other  lines  of  business  the  auto¬ 
mobile  broker  probably  spends  a  high 
percentage  of  his  gross  sales  for  classified 
advertising.  And  j-et  he  usually  spends 
it  less  wisely. 

In  Chicago  the  used  car  department  of 
the  Cadillac  is  considered  one  of  the  most 
successful.  It  is  a  leader  in  the  field.  It 
has  a  good  reputation  among  the  other 
brokers  as  well  as  with  the  general  pub¬ 
lic.  It  has  an  unusually  rapid  turn  over 
of  used  cars. 

Beyond  doubt  one  of  the  reasons  for 
this  is  the  type  of  classified  advertising 
copy  it  writes.  Every  day  it  runs  a 
want-ad  from  80  to  120  lines  in  which  it 
lists  5  to  8  cars,  using  about  a  dozen 
lines  of  space  to  describe  each  car.  Note 
the  following  samples : 

CADILLAC’S  SPECIALS 

CADILLAC  8.  TYPE  61.  S  PASSENGER 
Coupe.  This  car  is  finished  in  Cadilac  blue 
and  upholstered  in  blue  silk  velour  to  match. 
It  has  been  revamished  and  the  generally  fine 
appearance  of  the  top  and  fenders  makes  it 
very  hard  to  distinguish  from  a  new  car. 
It  has  been  used  by  the  original  owner  only 
a  little  more  than  3,000  miles  and  has  been 
turned  in  for  a  car  of  larger  capacity. 
Equipped  with  5  excellent  cord  tires,  si>are, 
tire  cover,  bumper,  rear  traffic  signal,  spring 
covers,  and  shock  absorbers.  The  purchaser 
of  this  car  will  be  given  a  new  car  warranty. 
It  is  the  current  model  car  and  as  such  repre¬ 
sents  a  saving  at  our  price  of  $3,400. 


CADILLAC  8,  TYPE  61.  7  PASSENGER 
Touring.  This  is  one  of  our  latest  series  7 
passenger  touring  cars  and  is  in  such  con¬ 
dition  that  it  cannot  be  di.stinguishrd  from 
new.  It  was  turned  in  by  the  original  owner, 
who  purchased  a  61  enclosed  model.  The  car 
is  painted  Cadillac  blue  and  is  first  class  in 
every  particular.  It  is  equipped  with  new 
cord  tires,  spare,  tire  cover,  spring  bumper, 
and  other  extras.  It  has  had  comparatively 
low  mileage  and  will  carry  the  same  war¬ 
ranty  as  a  new  car.  Here  is  a  splendid  op¬ 
portunity  to  buy  a  Cadillac  of  the  current 
model  at  a  considerable  saving.  Special  at 
$2,600. 


of  blue  velour.  Motor  is  in  very  good  condi¬ 
tion.  and  the  car  will  bear  the  closest  mechani¬ 
cal  inspection.  Tires  are  almost  new  and  equip¬ 
ment  includes  sun  visor,  step  plates,  spare  tire, 
and  front  bumper.  Specially  priced  at  $1,500. 


STEARNS  KNIGHT  1921,  4  PASSENGER 
Coupe.  This  car  has  come  to  us  in  very  fine 
mechanical  condition.  Upht.lstcry  and  interior 
fittings  show  almost  no  signs  of  use,  indica¬ 
tive  of  the  very  unusual  care  and  attention 
the  car  has  had  in  the  hands  of  the  iirevious 
owner.  The  paint  and  exterior  appearance  of 
the  car  will  make  an  immediate  appeal.  It 
is  equipped  with  excellent  cord  tires,  spare, 
tire  cover,  front  and  rear  bumper,  spotlight, 
mototneter.  There  is  a  carrying  space  for 
luggage  beneath  the  rear  deck.  Si)ecial  at 
$1,650. 

CADILLAC  MOTOR  CAR  CO.. 

CHICAGO  BRANCH. 

2301  Michigan  Ave.  Calumet  4841. 

Take  the  first  of  the  Cadillacs  described 
in  this  typical  advertisement.  First  the 
description  tells  you  that  it  will  accomo¬ 
date  five  passengers.  Then  it  paints  a 
word  picture  which  enables  you  to  visua¬ 
lize  in  your  mind’s  eye  a  blue  coupe  newly 
finished  and  upholstered  in  harmonious 
silk  velour.  Having  given  you  a  view 
of  the  car,  the  copy  next  describes  in 
detail  the  equipment  and  accessories. 
Then  it  states  in  a  way  that  inspires 
confidence  that  the  car  has  been  driven 
only  a  few  miles  by  the  original  owner 
and  backs  this  statement  by  offering  a 
warranty.  Finally  the  price  is  told,  in¬ 
stead  of  merely  saying  it  is  a  bargain. 

If  you  wanted  a  Cadillac  coupe  would 
you  answer  the  one  line  so-called  adver¬ 
tisement  at  the  top  of  this  article  or  go 
to  the  Cadillac  Company’s  show  room 
and  ask  for  the  one  they  described?  Of 
course,  you  would  answer  the  adver¬ 
tisement  giving  the  more  complete  de¬ 
scription.  You  would  do  this  b^use  by 
reading  the  advertisement  you  can  tell 
that  it  is  a  car  that  meets  your  require¬ 
ments.  Yet,  as  a  matter  of  fact,  the 
other  car  might  be  the  best  bargain. 

The  Chicago  Cadillac  Company  has 
been  using  this  kind  of  copy  for  several 
years  with  the  result  that  in  addition  to 
being  profitable  to  them,  it  is  having  an 
influence  on  the  copy  of  other  brokers. 
More  and  more  of  them  are  adapting  the 
same  style  of  advertising. 

Newspapers  can  well  afford  to  spend 
time  and  money  to  educate  their  advertis¬ 
ers  to  write  more  descriptive  copy.  It 
not  only  means  more  lineage,  but  more 
important — ^better  results  for  the  adver¬ 
tiser  which  creates  satisfied  customers. 


REFUSE  TO  BAN  CO-OPERATION 


Chattanooga  Ad  Club  Hat  Lively  Dit- 
cutsion  on  Newspaper  Service 

A  discussion  dealing  with  free  service 
rendered  by  newspapers  to  the  advertis¬ 
ers  took  place  at  a  recent  meeting  of  the 
Chattanooga  (Tenn.)  Advertising  Club, 
as  a  result  of  an  address  opposing  this 
practice  delivered  by  H.  C.  Adler  at  the 
convention  of  the  southeastern  division  of 
the  Associated  Advertising  Clubs  of  the 
World.  A  resolution  disapproving  such 
service  was  introduced  at  the  club  several 
meetings  past,  and  was  voted  down  at  the 
last  meeting. 

George  F.  Milton,  publisher  of  the 
Chattanooga  News  said:  “There  have 
l)een  different  policies  pursued  by  differ¬ 
ent  newspapers.  Ninety-five  per  cent  of 
the  newspapers  co-operate  with  the  na¬ 
tional  and  local  advertisers.  This  is  an 
effective  method  of  securing  business  and 
has,  I  find,  always  increas^  the  business 
of  the  paper  each  year. 

“This  resolution  suggests  that  there  is 
discrimination  in  favor  of  the  national 
advertisers.  The  national  advertiser  pays 
a  somewhat  higher  rate.  When  he  asks 
for  a  list  of  dealers  or  other  informa¬ 
tion  we  are  pleased  to  furnish  it;  also 
information  on  business  conditions  and 
the  distribution  of  advertising  matter. 
.Also.  I  might  add  that  the  paper  I  rep- 
re.sent  has  matrix  and  cut  services  that 


are  for  the  free  use  of  advertisers,  ad 
writers  and  others.  This  department  as¬ 
sists  in  preparing  the  copy  for  local  ad¬ 
vertisers.  Their  proofs  are  read  and 
copies  furnished  the  advertiser. 

“The  national  advertiser’s  copy  usually 
comes  in  plate  form.  The  national  ad¬ 
vertisers  are  not  given  any  preference 
and  there  should  be  no  feeling  of  discrimi¬ 
nation.  We  do  not  wish  to  be  arbitrary. 
We  want  to  please  the  advertisers.  In 
this  age  of  service  we  all  study  how  to 
serve  the  community  as  well  as  the  ad¬ 
vertisers,  foreign  and  local.’’ 

Mr.  Milton  explained  further  that  it 
was  sometimes  difficult  for  the  editorial 
department  to  draw  the  line  in  what  was 
strictly  news  matter. 


Court  Give*  Editor  $40  Salary 

Miss  Florence  E.  Reynolds,  who  was 
editor  of  the  Minden  (Neb.)  News,  while 
it  was  in  the  Chancery  Court,  pending 
dissolution  of  partnership  proceedings, 
will  receive  $40  a  week  for  her  work  dur¬ 
ing  that  period.  The  lower  court  had 
decreed  that  $20  was  sufficient,  but  Miss 
Reynolds  appealed  and  the  Supreme  Court 
decided  in  her  favor.  Friends  of  Miss 
Reynolds  have  purchased  the  paper  and 
she  has  been  installed  as  editor. 


Simon  Swig  Bankrupt 

Simon  Swig,  former  manager  of  the 
People’s  Voice,  a  Boston  weekly,  has 
filed  a  voluntary  petition  in  bankruptcy, 
with  assets  listed  at  $40,800  and  liabili¬ 
ties  of  $67,300. 


CADILLAC  8,  TYPE  61.  VICTORIA 
Coupe.  The  Victoria  is  one  of  the  most  pop¬ 
ular  models  Cadillac  has  ever  built.  It  seats 
4  persons  comfortably  and  for  city  and  suh- 
urb.in  use  is  unexcelled.  TTiis  particular  cur¬ 
rent  series  car  has  been  refinished  and  has 
every  appearance  of  a  new  automobile.  We 
have  given  it  a  thorough  mechanical  over¬ 
hauling  and  the  purchaser  will  receive  the 
same  warranty  as  that  given  a  new  car.  It 
has  been  repainted  a  beautiful  Berkshire  Green. 
Equipped  with  seat  covers,  spare  tire,  tire 
cover,  spotlight  and  tiflex  bumper.  An  at¬ 
tractive  bargain  at  $3,300. 


CADILLAC  8,  TYPE  59,  LIMOUSINE 
This  is  a  beautiful  maroon  car  and  has  had 
the  most  particular  care  in  the  bands  of  the 
original  owner.  Paint,  upholstery  and  in¬ 
terior  appointments  will  bear  the  closest  in¬ 
spection.  Mechanically  the  car  has  been  over¬ 
hauled  in  our  shops  and  will  carry  the  new 
car  warranty.  It  is  equipped  with  new  cord 
tires,  spare,  tire  cover,  front  and  rear  bumper, 
automatic  squeegee.  For  the  greater  comfort 
of  the  cccupants,  the  interior  is  furnished  with 
a  heater  and  a  foot  hassock.  An  unusual 
bargain  at  $2,750. 


Dalziel  Out  of  Newipaper  Field 

Lord  Dalziel  has  retired  from  English 
journalism  and  newspaper  management 
after  30  years  active  work  in  Fleet  street, 
according  to  recent  cables  from  London, 
which  state  that  he  resigned  a  few  days 
ago  from  the  chairmanship  and  managing 
directorship  of  the  London  Daily  Chron¬ 
icle,  Lloyds  News  and  Reynolds  News¬ 
paper.  The  last  mentioned  paper  has  been 
acquired  by  a  syndicate  in  which  the 
principal  members  of  the  staff  are  inter¬ 
ested.  Lord  Dalziel  has  disposed  of  his 
trade  journal  interests  to  a  publishing 
house  and  his  provincial  newspaper  hold¬ 
ings  have  been  taken  over  by  a  separate 
corporation,  in  which  a  leading  financier 
is  understood  to  be  interested.  He  recent¬ 
ly  sold  his  holdings  in  the  Pall  Mall 
Gazette  to  Sir  John  Leigh. 


CADILLAC  8,  TYPE  57.  BROUGHAM. 
The  unusual  low  price  placed  on  this  5  i»s- 
senger  enclosed  model  is  in  no  way  indicative 
of  the  careful  attention  it  has  had  in  the  hands 
of  the  previous  owner.  It  is  painted  Cadillac 
blue  and  uphrlstered  in  a  very  attractive  shade 


Mr*.  Harri*on  ReafTe*ted 

Mrs.  Marguerite  E.  Harrison,  Amer¬ 
ican  newspaper  correspondent,  has  again 
been  placed  under  arrest  by  Russian 
Soviet  officials,  according  to  a  dispatch 
from  Washington.  Word  has  been  re¬ 
ceived  there  from  Chita,  capital  of  the 
Far  Eastern  Reptfblic,  of  her  arrest,  but 


The  Ludlow 

For  Rapid,  All-Slug  Make-Up 


ALL-SLUG  forms  have  many  advant- 
.  ages.  The  typefaces  are  all  new  for 
every  job  and  there  is  no  distribution  to 
follow.  By  re-casting  each  line,  multiple 
forms  may  be  had  without  electrotypes, 
and  used  forms  may  be  held  for  weeks 
or  months  for  reprinting. 

Quick  to  Make  Up  —  Quick  to  Make  Ready 


"The  time  and 
money  saving  fea¬ 
tures  are  many.  The 
rapidity  with  which 
forms  are  locked  up 
and  broken  up ; 
make-ready  time  in 
the  press  room  cut 
fully  one-third ;  a 
much  cleaner  sheet 
when  printed;  all 
work-ups  in  forms 
done  away  with — 
these  are  some  of 
the  practical  results 
we  have  secured 
through  the  use  of 
the  Ludlow  System." 
— The  I ndustrial 
Press,  New  York. 


Bigger  units  to  leork 
with  are  faster  and  less 
subject  to  error.  Slugs  do 
not  pi  and  are  easy  to  jus¬ 
tify.  They  handle  like 
cuts. 

All  new  typefaces  make 
clean,  bright  forms  that 
are  a  pleasure  to  work 
with.  No  second  hand  ma¬ 
terials  enter  into  the 
make-up. 

The  low  quads  of  Lud¬ 
low  forms  are  a  striking 
advantage.  They  are  12 
points  lower  than  printing 
surface,  and  cannot  smudge. 

Quick  make-ready  on  the 
press  comes  from  all  new 
faces,  no  low  or  broken 
letters  and  general  ac- 


No  pull-outs  of  letters 
can  occur  with  an  all-slug 
form — such  as  the  figure  1 
from  a  price  of  $127  or 
even  $12,  thus  causing  em¬ 
barrassment  to  advertiser 
and  printer. 

Standing  forms  may  be 
kept  a  year  or  more  with¬ 
out  impoverishing  the  cases 
and  they  will  not  be  found 
in  a  pied  and  picked  con¬ 
dition  when  needed. 

Changes  for  reprints  are 
easily  made  without  any 
patching  of  plates.  New 
slugs  may  be  cast  and  old 
ones  thrown  out. 

Distribution  of  used 
forms  is  abolished  for 
good.  New  type  on  slugs 
is  quicker  and  cheaper 
than  distribution  of  old 


curacy  in  height  to  paper.  ^  worn  types. 

Ask  us  on  your  letterhead 
for  illustrated  literature 


Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 

Eastern  Office:  World  Building,  New  York  City 


LUDLOW  quality  SLUG  COMPOSITION  ABOVE  10  PT 
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Again — First  in  Gains! 

WITH  AN  EXCESS  gain  of  229,000  lines  over  its  nearest  competitor  among  the  fourteen  morning, 
evening  and  Sunday  newspapers  of  New  York,  THE  WORLD  closes  November,  its  eleventh  con- 
secutive  month  of  advertising  gains,  with  a  total  increase  of  2,513,770  lines  over  the  correspond¬ 
ing  period  last  year  of  which  increase  more  than  1,100,000  lines  is  in  Display  Advertising. 

Taking  first  place  in  May  last,  for  seven  months  THE  WORLD’S  leadership  in  advertising  gains  in 
the  New  York  field  has  never  been  seriously  challenged.  Its  grand  total  of  16,389,390  lines  carried  repre¬ 
sents  an  increase  of  13%  over  the  first  eleven  months  of  1921. 

A  six  months’  comparison  with  the  other  morning  and  Sunday  papers  of  the  city  indicates  not  only 
the  decisive  lead  of  THE  WORLD  but  the  trend  of  advertising  in  the  New  York  field  as  well. 

f  Columns  ^ 

June  July  August  September  October  November 


798  Gain 

947 

Gain 

1,214 

Gain 

1,253 

Gain 

1,503 

Gain 

873 

Gain 

The  Times 

545  ” 

566 

99 

890 

99 

753 

99 

1,181 

99 

446 

99 

The  American 

104  ” 

282 

99 

280 

99 

366 

99 

133 

99 

122 

99 

The  Tribune 

233  Loss 

99 

Loss 

123 

99 

.  97 

Loss 

40 

99 

75 

Loss 

The  Herald 

337  ” 

27 

99 

132 

99 

52 

Gain 

242 

99 

80 

99 

The  Netvs 

229  Gain 

246 

Gain 

170 

99 

25 

Loss 

22 

99 

17 

Gain 

(Tabloid  Picture  Paper) 


Starting  in  May  with  an  excess  gain  of  50%  over  its  nearest  competitor,  and  closing  November  with 
an  excess  gain  of  95%,  THE  WORLD’S  average  gains  during  this  six  months  period  were  50%  more 
than  the  gains  of  the  next  nearest  New  York  newspaper. 


i 
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NEW  YORK 

MORNING  SUNDAY  GRAVURE  EVENING 


Ford  Building 
Detroit 


Pulitzer  Building 
New  York 


Mailers  Building 
Chicago 


phia  Inquirer  (twenty- four  16-page  units 
and  one  24-cylinder  multi-color  press) ; 
and  the  Minneapolis  Tribune  (twelve  16- 
page  units).  The  following  orders  have 
also  been  received: 

Philadelphia  Bulletin  (8  more  super¬ 
speed  sextuples) ;  New  York  Times 
(two  more  superspeed  double  sextuples) ; 
Baltimore  Sun  (one  more  superspeed 
double  sextuple) ;  Trenton  Times  (one 
superspeed  double  sextuple) ;  St.  Paul 
Dispatch  (one  unit-type  sextuple  and 
one  octuple  deck)  ;  Richmond  News- 
Leader  (two  superspeed  octuples)  ;  New 
Orleans  Times-Picayune  (one  more 
,  _  “  ,  superspeed  octuple);  Boston  Globe  (one 
where  the  Eastern  edition  of  Capper  s  superspeed  octuple)  ;  Lincoln  Star  (one 
Weekly  will  be  published.  superspeed  octuple)  ;  Knoxvile  Sentinel 

Richard  E.  Mann,  for  the_  last  four  (one  superspeed  octuple);  Knoxville 
years  with  the  George  Etheridge  Com-  Journal  &  Tribune  (one  unit-type  oc- 
pany,  has  been  appointed  manager  of  the  tuple) ;  Newark  Star-Eagle  (one  super¬ 
hosiery  division  of  Boot  and  Shoe  .Re-  speed  octuple)  ;  Brooklyn  Eagle  (one 
corder,  Boston.  more  superspe^  sextuple) ;  Charlotte 

David  Rosenbach,  recently  director  of  Observer  (one  superspeed  sextuple) ; 
sales  for  the  Farran-Kinney  Company,  Huntington  Advertiser  (one  unit-type 
Chicago,  has  become  manager  of  sales  sextuple) ;  Portland  Press-Herald  (one 
for  Dalton  &  Balch,  also  of  that  city.  unit-type  sextuple) ;  Raleigh  News  & 
Mis.s  Lucille  MacNaughton,  formeny  Observer  (one  unit-type  sextuple); 
advertising  manager  of  the  Bunting  Ctica  Observer-Dispatch  (one  unit-type 
Hardware  Comi«ny.  Kansas  City,  has  sextuple) ;  Boston  Transcript  (one 
ioined  the  advertising  staff  of  the  J.  W.  superspeed  quadruple), 
lenkins  Sons  Music  Company,  also  of  Other  domestic  orders  have  been  placed 
Kansas  City.  _  for  smaller  machinery,  and  export  busi- 

Edward  T.  Hall,  director  of  advertis-  ness  recently  secur^  includes  super- 
ing  of  the  Ralston  Purina  Company,  speed  octuples  for  the  Melbourne  Argus 
was  in  charge  of  the  recent  Red  Cross  the  Sydney  Evening  News,  five 

membership  campaign  in  St.  Ixuiis.  octuples  for  E.  Hulton  &  Co.,  one  double- 

W.  J.  Garrett,  formerly  with  the  Direct  sextuple  for  the  London  Daily  News; 
•Advertising  Cornoration,  Indianapolis,  octuples,  for  the  South  Wales  Daily 
has  been  appointed  sales  promotion  man-  News  and  the  Glasgow  Herald;  four 
ager  of  the  Hercules  Corporation,  single-width  presses  for  the  Northern 

Evansville,  Ind.  He  was  at  one  time  ad-  "  "  ~  '  . 

vertising  manager  of  the  Haywood  Tire 
&  Equipment  Company,  Indianapolis. 

Roy  C.  .Sheeler,  for  the  past  four 
years  advertising  manager  of  John  Lucas 
&  Co.,  Inc.,  Philadelphia,  has  joined  the 
advertising  department  of  the  paint  and 
varnish  division  of  E'.  I.  dii  Pont  de 
Nemours  &  Co.,  Inc.,  Philadelphia. 

Frank  I>.  Pierce,  for  many  years  with 
the  advertising  department  of  the  .Rem¬ 
ington  Typewriter  Company,  has  been 
appointed  secretary  and  treasurer  of  the 
Direct  Mail  .Advertising  Association,  De¬ 
troit. 

■A.  L.  Erickson,  formerly  with  the  ad¬ 
vertising  department  of  .Armour  &  Co., 

(Thicago.  has  been  appointed  advertising 
and  publicity  manager  of  the  Gandy 
Bridge  Company.  St.  Petersburg,  Fla. 

O.  A.  Garson.  formerly  with  Toby 
Rubovits,  (Chicago  printer,  succeeds  Mr. 

Erickson  with  Armour  &  Co. 

Ross  H.  Garrigiis,  formerlv  news  ed¬ 
itor  of  the  St.  Petersburg,  Fla.,  Times 
and  the  Kokomo  find.)  Dispatch,  has  for  the  election  of  officers  vvill  be  held 
ioined  the  advertising  division  of  the  December  11,  at  12:30  P.  M.  in  the  Mor- 
Haynes  .AiitnmoJ)ile  Company.  Kokomo,  rison  Hotel. 

Itid.  Story,  Brooks  &  Finley,  national  adver- 

E.  S.  .Annison,  an  English  figure  tising  representatives,  have  opened  an 
painter  and  illustrator,  has  rejoined  the  office  in  the  Star  Building,  St.  Louis,  with 


WITH  THE  AD  FOLKS 


Tha  Hochi’a  MaxniAccnt  New  Building  Just  Comfiietsd  in  the  Heart  of  Tnkjm 


WITH  THE  SPECIALS 


Japan’s  Oldest  Evening  Newspaper 
With  Large  Morning  Edition 


The  Hochi  Shimbun  was  established  in  1872  by  the  late 
Marquis  Okuma,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  great  founder’s 
lofty  ideals. 

In  the  foreign  news  field  the  Hochi  has  built  up  a  service 
which  is  unexcelled,  and 

which  has  earned  for  it  j— -—-—-j 
many  readers  who  are  in¬ 
tensely  interested  in  per¬ 
sons  and  events  abroad. 

This  interest  has  been 
found  to  exert  consider¬ 
able  influence  on  their 
taste  in  the  purchase  of  |  Per  inch 
imported  commodities  and  J  ^  ^ 

undoubtedly  has  increased  • 
their  consumption  of  prod-  j 
ucts  from  abroad. 


Advertising  Rates 


Become*  a  Weekly 

The  Austin  (Minn.)  Mower  County 
News,  of  which  Herman  Roe,  publisher 
of  the  Northfield  (Minn.)  News,  is  chief 
owner,  has  changed  from  semi-weekly  to 
weekly. 


Old  Timer*  to  Celebrate 

The  Chicago  Old-Time  Printers’  Asso¬ 
ciation  will  hold  its  annual  dinner  at  die 
Hotel  La  Salle  January  20. 


New  Building  in  Grand  Junction 

The  Grand  Junction  (Colo.)  Daily 
Sentinel  was  host  at  a  dedication  dinner  in 
its  new  home  December  8. 


TOKYO,  JAPAN 
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EDITORIAL-  PAGE 
OF  THE 


FRIDAY,  DECEMBER  1,  1922 


Circulation  Is  Power 

And  Power  Is  Usefulness. 

Copyrieht.  102a.  by  Star  Company. 


A  few  words  about  the  Evening  Journal,  as  compared  with 
its  competitors. 

Each  of  those  competitors  will  CONFIRM  every  statement 
as  to  circulation  made  here.  The  figures  here  are  given  under 
oath  to  the  National  Government  on  the  first  of  last  October, 
in  accordance  with  law. 

Can  you  imagine  how  much,  and  how  OFTEN,  our  genial 
competitors  would  talk  about  themselves  if  they  were  able  to 
present  such  facts  as  follow  in  the  way  of  overwhelming  CIR^ 
CULATION  SUPREMACY? 


First,  here  are  the  circulation  figures  of  New  York’s  evening 
newspapers,  ALL  of  them,  as  given  to  the  Government  by  the 
newspapers  themselves : 

Government  Circulation  Statements 

For  Six  Months  Ending  October  1,  1922. 

NEW  YORK  EVENING  PAPERS 

EVENING  JOURNAL . 622,749  daily 

Evening  World .  265,049  “ 

Sun  .  179,937  “ 

Globe  .  166,196  “ 

Mail  .  161,215  “ 

Telegram  .  119,431  “ 

Post  . 32,318  “ 


The  Evening  Journal  has  by  far  the  LARGEST  DAILY 
CIRCULATIOir  AMONG  ALL  NEWSPAPERS  IN  THIS 
COUNTRY. 

How  does  the  Evening  Journal  circulation  compare  wiUi  its 
competitors — if  you  can  call  it  “competition”? 

The  facts  are  inq>ortant  to  business  men.  Publicity  is  their 
problem,  and  there  is  no  pubRoity  test — EXCEPT  CIROnLA- 
TION. 

Compare  the  Evening  Journal  circulation  with  other  eve¬ 
ning  newspapors  in  another  way. 

NEW  YORK  EVENING  JOURNAL  had 
357,700  more  circulation  daily  than  Evening  World 


442,812 

456,553 

461,534 

503,318 

590,431 


Sun 

Globe 

Mail 

Telegram 

Post 


A  merchant  advertises  in  ^Hie  Evening  Journal,  knowing 
that  his  adverting  is  not  DtTPLIOATE  ADVERTESDIG. 

In  ONE  newspaper,  there  is  no  duplication.  You  don't 
buy  two  copies  of  the  SAME  newspaper. 


If  the  merchant  places  that  advertisement  in — for  instance 
— ^The  Evening  World,  The  Evening  Sun  and  The  Globe  com¬ 
bined,  he  knows  that  he  is  duplicating  circulation,  paying  twice 
or  three  times  to  r^h  the  same  reader. 

And,  NOTE — The  Evening  Journal  has  as  much  circulation 
as  The  Evening  WORLD,  SUN  and  GLOBE  COMBINED,  and 
11,567  MORE. 


Such  supremacy  as  that  possessed  by  the  Evening  Journal 
is  unknown  in  other  fields  of  competition.  The  greatest  mer¬ 
chant  does  not  do  TWICE  the  business  of  his  nearest  competitor. 

The  fastest  horse  cannot  run  TWICE  as  fast  as  the  next 
horse  in  the  race. 

THE  EVENING  JOURNAL  IS  ONE  HUNDRED  PER 
CENT  AHEAD  OF  ITS  NEAREST  COMPETITOR,  and  with 
92,000  TO  SPARE! 

The  Evening  World  comes  next  to  the  Evening  Journal  in 
circulation.  To  equal  the  circulation  of  the  Evening  Journal  you 
must  MULTIPLY  THE  EVENING  WORLITS  CIRCULA¬ 
TION  BY  TWO,  ADD  92JD00.  The  World  will  not  deny  this. 

This  is  not  said  with  any  unfriendly  feeling  toward  our 
competitors,  big  or  little.  Business  men  whose  growth  and 
success  depend  so  largely  on  judicious  advertising  are  entitled 
to  the  facts. 

The  Evening  Journal  has  prospered.  But  this  newspaper’s 
prosperity  is  as  nothing  compared  to  the  prosperity  that  it  has 
made  possible  for  intelligent  business  men. 

Many  among  them  have  testified  that  the  Evening 
Journal — next  to  their  own  commercial  wisdom — has  been  the 
chief  force  in  their  growth. 

Nathan  Straus,  one  of  the  three  greatest  merchants  this 
country  has  produced,  said  to  the  editor  of  this  newspaper 
some  years  ago,  before  he  retired  from  business  in  New  York 
City: 

“]Mr.  Brisbane,  I  suppose  many  would  call  me  unwise 
for  letting  you  know  it,  but  the  fact  is  that  1  could  run  my 
business  successfully,  and  keep  constantly  growing,  if  I 
used  NO  OTHER  NEWSPAPER  IN  NEW  YORK  EXCEPT 
THE  EV’^ENING  JOURNAL.  Of  course  that  could  not  be 
said  of  any  other  newspaper,  or  any  two  or  three  other 
newspapers.” 


That  tells  a  story  that  has  a  meaning  for  business  men. 
Mr.  Hooper,  who  owned  and  distributed  the  Encyclopedia 
Britannica,  wrote  to  the  editor  of  the  Evening  Journal  that  he 
was  absolutely  amazed  at  the  power  of  this  newspaper  in  sell¬ 
ing  a  book  costing  more  than  $100  for  a  single  edition.  The  re¬ 
sponse  from  the  Evening  Journal  was  amazingly  greater  than 
from  any  two  other  newspapers  in  New  York,  or  anywhere  in 
the  United  States,  and  specifically  MORE  THAN  ONE  HUN¬ 
DRED  PER  CENT  GREATER  THAN  THE  NEW  YORK 
TIMES. 

When  the  letter  was  written,  we  did  not  publish  it — ^having 
a  sympathetic  heart.  But  now  Mr.  Ochs,  the  wonderfully  able 
man  who  owns  the  Times,  has  so  much  money  that  his  only 
difflonlty  Is  finding  enough  safe  deposit  boxes,  and  he  won't 
mind 


All  t&at  the  able  merchant  demands  is  “Take  my  message 
wfaer^tbe  people  will  SEE  it.  I  will  do  the  rest.” 

We  take  your  message,  through  the  Evening  Journal,  to 
622,749  homes  daily. 

The  Evening  Journal  leads  all  daily  newspapers  in  Amer¬ 
ica.  It  has  done  so  EVERY  DAY  IN  EVERY  YEAR  FOR  AL¬ 
MOST  TWENTY-FIVE  YEARS. 

IT  WILL  CONTINUE  TO  DO  SO. 

There  is  no  ACCIDENT  about  a  success  of  that  kind. 
Two  wars  have  been  fought,  babies  have  grown  to  be  voting 
men — AND  WOMEN,  six  presidential  terms  have  passed,  and 
all  the  whUe,  THE  EVENING  JOURNAL  HAS  BEEN  AHEAD 
OF  ALL  DAILY  NEWSPAPERS  IN  THE  UNITED  STATES. 

That  is  where  it  is  going  to  stay  and  that  is  important; 

First  to  a  great  family  of  readers,  whose  thou^t  and 
power  find  united  expression  through  this  newspaper — 

Second,  to  business  men,  manufacturers  and  merchants 
TVbo  find  in  the  Evening  Journal  what  every  business  needs» 
^  GREATEST  ABIERIOAN  DISTRIBUTINa  AGENCY. 
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REID  PRINTED  FACTS  THAT  HE  KNEW, 
WITHOUT  AWAITING  LEGAL  PROOF 


Newspaper  Cannot  Always  Delay  Publication  of  News  on  a 
Crime  Against  the  Public  Until  Sound  Legal  Evidence  Is 
Available,  Says  Biographer  of  New  York  Tribune  Editor 


By  JAMES  MELVIN  LEE 

Director,  Department  of  Journalism,  New  York  University 


CEVERAL  inquiries,  since  this  de- 
^  partment  was  started,  have  reached 
me  about  the  ethics  of  betraying  news 
sources  when  the  information  was  given 
to  the  paper  in 
confidence.  Any 
reply  to  such  in¬ 
quiries  must  be 
an  expression  of 
personal  opinion. 

I  strongly  believe 
that  unless  the 
sins  of  the  com¬ 
munity  can  be 
told  to  the  public 
press  with  the 
same  sense  of  se¬ 
curity  that  the 
sins  of  the  indi¬ 
vidual  are  con¬ 
fessed  to  the  par¬ 
ish  priest,  the 
American  newspapers 
well  write  (30) 
and  pass  out 


paper  man?  In  a  note  headed  “By  Way 
of  Explanation,”  Mr.  Lord  says,  “The 
book  is  elementary:  not  intended  or  ex¬ 
pected  to  interest  or  inform  newspaper 
editors  of  experience.”  But  Mr.  Lord 
would  find  it  impossible  to  comment 
about  the  different  phases  and  features 
of  the  newspaper  business  without  letting 
his  philosophy  show  itself — a  philosophy 
doubtless  molded  somewhat  by  the  late 
Charles  Anderson  Dana,  so  long  editor- 
in-chief  of  the  Sun.  Only  the  experi¬ 
enced  editor  can  appreciate: 

‘We  have  said  that  it  behooves  the  editor 


second  part.  One  clause,  that  relating  to 
supplying  a  paper  to  the  said  parties  of 
the  first  part  for  their  daily  reading,  well 
indicates  the  nature  of  the  agreement: 

The  New  York  Times,  a  morning  news¬ 
paper,  said  newspaper  to  be  well  edited,  well 
printed  and  of  the  highest  class,  and  which 
shall  contain  all  the  news  that’s  fit  to  print, 
avoiding  sensationalism,  scandal-mongering 
and  all  things  that  offend  against  good  morals 
and  against  good  taste;  encouraging  good 
citizenship  and  good  government;  a  news¬ 
paper  that  can,  with  entire  confidence,  bs 
admitted  into  the  family  circle  for  the  benefit, 
use  and  enjoyment  of  parents  and  children, 
of  young  men  and  young  women;  and 
further,  and  in  addition  to  said  daily  news¬ 
paper  said  party  of  the  second  part  hereby 
agrees  to  supply  on  Saturday  of  each  week  a 
sixteen-page  supplement  devoted  to  books  and 
art  and  on  Monday  of  each  week  a  supple¬ 
ment  devoted  to  the  news  of  financial  trans¬ 
actions,  and  for  said  supplement  there  shall 
be  no  extra  charge. 


essential — Mr.  Davis  has  written  the  best 
history  of  an  individual  newspaper  that 
has  yet  appeared  in  print.  He  has  been 
a  member  of  the  editorial  staff  of  the 
Times  since  1914  when  he  was  graduated 
from  Oxford,  where  he  was  a  Rhodes 
scholar  from  his  native  state  of  Indiana. 
Having  his  information  first  hand,  he  has 
compiled  a  history  that  has  many  useful 
lessons  for  other  makers  of  newspapers. 
The  most  important  of  these  lessons  Mr. 
Davis  mentions  in  his  concluding  para¬ 
graph  : 

In  the  opinion  of  the  management  of  the 
Times,  perhaps  the  most  important  lesson  is 
that  integrity,  common  sense,  and  good  judg¬ 
ment  are  more  likely  to  bring  success  than 
wild  extravagances,  constant  experimentation 
and  the  frantic  following  of  each  new  fashion. 
The  fact  that  a  particular  policy  or  a  particu¬ 
lar  feature  has  been  a  success  on  one  paper  is 
no  guarantee  that  it  will  be  successful  every¬ 
where.  In  the  newspaper  business,  as  in 
most  other  businesses,  the  surest  road  to  suc¬ 
cess — in  the  opinion  of  the  management  of 
the  Times — is  to  know  what  you  want  to  do 
and  know  how  to  do  it. 


Part  II  of  “The  History  of  the  New 
York  Times,”  by  Elmer  Davis,  is  the 
story  of  this  contract  from  the  time  when 
Mr.  Ochs  as  publisher  signed  the  agree- 
ment,  down  to  the  present  time.  Part  I  _  , 

ho  has  the  confidence  of  his  constituents  to  of  the  volume  deals  with  the  earlier  his-  |A^N  interesting  essay  on  the  history 
nurse  that  confidence— that  a  circulation  based  tory  of  the  Times  and  is  composed  chief-  of  the  “Negro  Press”  has  just  been 

ly  of  material  that  has  already  appeared  published  by  George  W.  Gord,  Jr.  It  is 
in  print  either  in  the  Special  Jubilee  Sup-  entitled  “Negro  Journalism,”  costs  35 


James  M.  Lee 


might  just  as 
after  today’s  copy 
blue  envelopes  to  all 
employees — including  the  editors-in-chief. 
The  pivotal  point  in  newspaper  ethics  is 
the  sacredness  of  confidences.  The  as¬ 
sumption,  of  course,  is  made  that  the  in¬ 
formation  when  printed  is  necessary  for 
the  public  good.  Grave  peril  exists  not 
only  for  a  free  press  but  also  for  a  free 
country,  if  any  law  is  construed  to  m«ui 
that  a  public  official  may  close  publicity 
channels  by  demanding  the  sources  of 
items  of  news.  In  certain  instances,  the 
public  good  might  seem  to  be  best 
served  by  making  public  such  sources, 
but  the  welfare  of  the  press  in  general 
and  the  welfare  of  the  country  as  a 
whole,  will  best  be  preserved  if  rigid 
adherence  to  the  principles  stated  in  the 
preceding  sentence  be  made. 

Two  of  these  inquiries  have  asked 
whether  there  exists  in  the  literature  re¬ 
lating  to  journalism  any  statement  of 
editorial  responsibility  for  a  paper  to 
have  legal  proof  in  an  exposure  of  public 
wrongs.  My  associate,  Leon  R.  Whipple, 
calls  my  attention  to  a  situation  which 
the  New  York  Tribune  had  to  face 
when  that  paper  was  edited  by  the  late 
Whitelaw  Reid.  On  page  315,  volume  I, 
of  “The  Life  of  Whitelaw  Reid”  by 
Royal  Cortissoz  (Charles  Scribner’s 
Sons),  will  be  found  the  following: 

“It  is  a  foolish  waste  of  time  to  call  upon 
editors  for  details  of  the  crimes  they  denounce 
to  public  reprobation.  It  is  tbeir  business  to 
print  what  they  know  of  such  matters,  and  to 
leave  the  rest  to  the  proper  authorities.  We 
learned  that  the  P.acific  Mail  Company  had 
spent  money  like  water  in  Washington.  We 
asserted  this,  and  the  committee  has  proved 
it.  If  we  knew  what  Congressmen  got  the 
money  we  would  print  the  names;  it  would 
need  no  subptena  from  Washington  to  make 
us  dc  that.  W'e  do  our  best,  and  that  is  a 
great  deal.  We  cannot  always  wait  for  exact 
legal  evidence  before  denouncing  a  dangerous 
wrong.  If  we  had  waited  for  that.  Judge 
Barnard  and  his  corrupt  associates  might  have 
been  today  upon  the  bench.  Over  and  over  we 
made  charges  against  them  of  which  we  were 
morally  sure,  but  as  to  which  we  were  not  fully 
preitared  with  strict  legal  proof.” 

m  *  * 

Brief  mention  has  already  been  made 
in  Editor  &  Publisher  of  “The 
Young  Man  and  Journalism”  by  Chester 
S.  Lord  (The  MacMillan  Company). 
For  thirty  odd  years  Mr.  Lord  was  man¬ 
aging  editor  of  the  New  York  Sun,  of 
which  the  motto  for  many  years  was, 
“If  you  see  it  in  the  Sun,  it’s  so.”  To 
the  young  man  who  wants  to  know  what 
is  likely  to  happen  to  him  if  he  goes  into 
the  newspaper  business,  it  can  safely  be 
said,  “If  you  see  it  in  Lord’s  book,  it’s 
so.”  In  reviewing  this  volume  for  the 
New  York  Herald,  recently  I  attempted 
to  show  how  valuable  its  perusal  was  to 
such  a  youth  who  wanted  to  become  a 
newspaper  writer. 

But  what  does  it  contain  for  the  news- 


on  cordidence  is  not  easily  lost.  Nevertheless,  it 
is  fatal  to  mislead  the  public.  It  is  dangerous 
to  circulation  to  go  against  public  sentiment. 

knowledge  of  public  sentiment  and  the  abil¬ 
ity  to  anticipate  public  sentiment  are  brilliants, 
indeed,  in  the  editor’s  jewelbox  of  sagacity.” 

The  chapter  on  “The  Editorial  Page” 
might  well  be  headed  “What  Every 
Editor  Ought  to  Know.”  Some  of  these 
things  are  illustrated  in  the  following 
fluotation : 

"And  obviously  the  editf)r  cannot  know  too 
much  of  the  fundamentals  of  government,  of 
law,  diplomacy,  politics  and  political  causes,  of 
finance,  taxation,  philanthropy,  the  relations  of 
labor  and  capital  and  so  on — the  list  is  endless.” 

E'.ditors  of  the  old  school  that  has  no 
sj-mpathy  with  some  of  the  modern 
fashions  in  newspaper  dress,  might  study 
to  advantage  such  an  assertion  as : 

“A  little  discreet  exuberance  of  expression 
may  l)e  tolerated  in  newspaj^er  writing.  Sen¬ 
sational  newspapers  do  no  harm  as  long  as 
they  stick  to  the  truth.  You  may  print  your 
editi(/ns  in  red  ink,  with  job  type,  with  head¬ 
lines  a  foot  high  if  you  like,  without  other 
offenses  than  to  exaggerate  the  importance  of 
your  announcement.  Typographical  eccentricity 
merely  ittracts  attentiisi.  It  zer-zes  the  same 
purpose  as  does  the  orator’s  violent  gesture 
or  the  messenger’s  breathless  announcement. 
It  excites  curiosity,  arouses  interest.” 

This  Style  is  described  somewhat  in 
detail  in  the  chapter  on  “Newspaper 
Composition,”  in  which  Mr.  Lord  quotes 
Macaulay’s  remark,  “The  best  portraits 
are  perhaps  those  in  which  there  is  a 
slight  mixture  of  caricature,  and  we  are 
not  certain  that  the  best  histories  are 
not  those  in  which  a  little  of  exaggera¬ 
tion,  of  fictitious  narrative,  is  judiciously 
employed.” 

Space — no  editorial  fib — forbids  more 
quotations. 

Mr.  Lord  concludes  his  book  with  a 
chapter  on  “Newspaper  History.”  I 
might  point  out  several  errors  in  this 
chapter  but  that  is  unnecessary  for  those 
who  have  read  in  Editor  &  Publisher 
my  chats  about  “the  cradle  days  of 
journalism.”  In  those  chats  will  be 
found  a  detailed  description  of  what 
seems  to  lie  the  first  newspaper  to  be 
printed  in  the  English  language,  for  the 
date  of  which  Mr.  Lord  gives  me  credit 
on  page  201.  In  the  latter  part  of  the 
chapter,  Mr.  Lord  is  on  more  sure 
ground  as  to  facts.  Especially  valuable 
is  his  account  of  the  differences  between 
the  newspapers  of  1850  or  1860,  than 
those  of  today. 

Those  of  us  who  have  worked  under 
Boss  Lord  and  have  taken  either  his  oral 
or  written  orders,  will  be  glad  to  have 
this  permanent  record  of  the  art  of 
newspaper  making  as  he  sees  it. 


costs 

plement  of  the  Times  in  1901 
-Augustus  Maverick’s  book  on  the  New 
York  press. 

The  introduction  to  this  history  has 
been  furnished  by  Mr.  Ochs.  In  a  way, 
it  is  a  report  of  his  financial  stewardship. 

He  reports  that  the  gross  income  for  his 
period  has  been  in  round  figures,  $1(X),- 
000,000.  Of  this  amount  less  than  $125,- 
000  a  year,  on  the  average,  has  been 
withdrawn  and  distributed  as  dividends. 

The  rest  of  the  amount  has  been  used  to 
fulfill  the  terms  of  the  contract  to  which 
reference  has  been  made.  (At  the  time 
Mr.  Ochs  assumed  control,  the  deficit  was 
$1.0(X)  a  day.)  Mr.  Ochs  prints  a  de¬ 
tailed  statement  as  to  the  distribution  of 
the  stock  of  his  company.  Of  rumors 
about  the  ownership  of  the  Times,  we 
have  heard  enough  and  to  spare. 

Mr.  Ochs,  in  his  introduction,  ac¬ 
knowledges  his  debt  to  the  late  Charles 
R.  Miller,  who  was  for  so  many  years 
editor-in-chief;  to  Carr  V.  Van  Anda, 
managing  editor  for  almost  two  decades; 
and  to  Louis  Wiley,  the  present  business 
manager  who  has  been  associated  with 
Mr.  Ochs  almost  from  the  time  of  pur¬ 
chase. 

Mr.  Davis  traces  somewhat  in  detail 
the  editorial  policies  of  the  Times.  He 
adds,  now  and  then,  appropriate  comment 
as  to  reactions  of  these  views  on  the 
reading  public.  Possibly  the  most  inter¬ 
esting  part  of  the  book  for  practical 
newspaper  men  is  where  Mr.  Davis  out-  A  HISTORY  of  the  New  York  Eve¬ 
lines  the  development  of  the  Times  on  its  nmer  Pnet  Bac  mef  Kami  K',/ 

news  side.  Some  of  the  episodes  in  its 
business  history,  Mr.  Davis  has  so  pre¬ 
sented  that  they  contain  valuable  sug¬ 
gestions  for  other  publishers  of  metro¬ 
politan  dailies.  Possibly  for  the  benefit 
of  critics,  Mr.  Davis  has  told  about  the 
ethical  standards  adopted  and  how  they 
have  been  applied  both  by  the  editorial 
and  by  the  business  office. 

In  many  respects — and  these  the  most 


cents,  and  may  be  obtained  from  the  De¬ 
partment  of  Journalism  of  De  Pauw 
University,  Greencastle,  Indiana.  The 
pamphlet  will  open  the  eyes  of  editorial 
writers  who  have  not  been  following 
closely  the  growth  and  development  of 
periodicals  published  in  the  interests  of 
the  colored  race. 

*  ■e  * 

WILLIAM  FEATHER  has  collected 
”  in  a  modest  volume  some  of  his 
editorials  which  he  prepared  for  house 
organs  issued^for  various  industrial  con¬ 
cerns  scattered  throughout  the  United 
States.  It  is  a  book  about  business  and 
is  published  by  the  William  Feather 
Company  of  Cleveland,  Ohio.  Those 
who  want  a  collection  of  editorials,  com¬ 
posed  for  the  most  part  of  epigramatic 
sentences  in  stacato  style,  will  find  in 
this  volume  good  models  for  mode  of 
treatment. 

*  *  * 

TJENRY  JUSTIN  SMITH,  news 
_  editor  of  the  Chicago  Daily  News 
is  the  author  of  “Deadlines,”  a  novel  of 
newspaper  life  just  publish^  by  Covici- 
McGee,  Chicago,  Ill.  Another  news¬ 
paper  man  to  join  the  ranks  of  the 
novelists  is  Heywood  Broun,  of  the 
New  York  World.  His  novel  “The  Boy 
Grew  Older”  has  received  favorable  re¬ 
views. 


ning  Post  has  just  been  compiled  by 
.Allan  Nevins  (Jtoni  &  Liveright).  This 
volume  will  receive  more  detailed  notice 
in  an  early  issue  of  Editor  &  Publisher. 


New  Howard  Agency  Director 

Charles  J.  Savagem,  vice-president  of 
E.  T.  Howard  Company,  Inc.,  New  York 
advertising  agencj’,  has  been  elected  a 
director.  J.  P.  Daniel,  space  buyer,  has 
been  appointed  secretary  of  the  company. 
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journalism  very  quietly, 
the  issue  of  the  New  York  Times  for 
August  19,  1896,  he  printed  a  modest 
salutatory  of  what  would  be  his  policies. 
A  little  later  he  circulated  a  rather  re¬ 
markable  advertisement.  This  was  in  the 
form  of  a  contract  entered  into  by  the 
Guardians  of  the  Homes  of  Greater  New 
York,  parties  of  the  first  part;  and  the 
New  York  Times  Company,  party  of  the 
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SCRIPPS  GROUPS  HAVE 
NEW  CHIEF  EDITORS 

Appoint  Cook  in  Ohio,  Edwards  on 
Coast,  Parker  in  South,  and 
Rickey  to  New  Group — 

Other  Staff  Shifts 


of  the  Denver  Express,  which  he  held 
until  his  present  appointment. 

G.  B.  Parker  began  his  career  when 
the  Oklahoma  News  was  founded  by  the 
Scripps-McRae  concern,  worked  his  way 
up  to  the  editorship  of  that  paper  and 
was  promoted  to  the  editorship  of  the 
Cleveland  Press  early  last  year.  The 
group  of  which  he  becomes  editor-in- 
chief  includes  the  Oklahoma  News. 


Washington,  D.  C.,  Dec.  3. — Several 
editorial  changes  in  the  Scripps-Howard 
newspaper  organization  were  announced 
Deceml)er  1  by  William  B.  Colver,  gen¬ 
eral  editorial  manager.  E.  E.  Cook  suc- 


Paul  C.  Edwasds  E.  E.  Cook 


ceeds  V.  H.  Morgan  as  editor-in-chief  of 
the  Ohio  group.  Paul  C.  Edwards  is 
appointed  editor-in-chief  of  the  Cali¬ 
fornia  group,  vice  Eugene  Maclean.  Mr. 
Edwards  is  succeeded  as  editor-in-chief 
of  the  group  composed  of  the  Memphis 
Press,  Oklahoma  News,  Fort  Worth 
Press  and  Houston  Pre.ss,  with  the  El 
Paso  Post  to  be  added  later,  by  George 
B.  Parker. 

A  new  group  has  been  formed  com¬ 
prising  the  Baltimore  Post,  Washington 
News,  Norfolk  Post,  Birmingham  Post, 
Knoxville  News,  and  Denver  Express, 
with  the  Des  Moines  News  to  be  added 
to  it  shortly,  and  H.  N.  Rickey  has  been 
appointed  editor-in-chief  of  this  group. 
Mr,  Parker,  who  has  been  editor  of  the 
Cleveland  Press,  is  succeeded  on  that 
paper  by  H.  B.  R.  Briggs  and  the  latter’s 


O.  B.  Parker  H.  B.  R.  Brigg 


chair  as  editor  of  the  Denver  Express  is 
filled  by  Sidney  B.  Whipple.  Charles 
J.  Lilley  is  named  editor  of  the  Houston 
Press,  succeeding  George  V.  Sanders. 

E.  E.  Cook,  the  new  Ohio  editor-in- 
chief,  is  the  oldest  editor  in  point  of  con¬ 
tinuous  service  in  the  Scripps-Howard 
newspaper  ranks.  He  joined  the  staff  of 
the  Columbus  Citizen  March  1,  1899,  and 
became  editor  of  the  paper  when  it  was 
bought  by  the  Scripps-McRae  League  in 
1904.  He  is  promoted  from  this  post  to 
his  new  duties. 

Paul  C.  Edwards  started  newspaper 
work  on  the  San  Francisco  Daily  News, 
a  Scripps  paper,  after  making  his  way 
through  college  as  a  newspaper  corre¬ 
spondent.  He  was  transferred  to  the 
Dallas  EHspatch,  rose  to  managing  editor, 
then  helped  to  found  the  Houston  Press 
and  was  its  first  editor.  In  1919  he  be¬ 
came  editor-in-chief  of  the  Southern 
group  of  Scripps  papers  and  helped  to 
found  the  Fort  Worth  Press  in  1921.  He 
was  editor-in-chief  of  the  Southern 
group  when  promoted  to  take  editorial 
charge  of  the  California  group. 

Henry  B.  R.  Briggs,  the  new  editor  of 
the  Geveland  Press,  entered  newspaper 
work  in  Kalamazoo,  Mich.  From  1911 
to  1913  he  was  an  executive  of  the  News¬ 
paper  Enterprise  Association,  a  Scripps- 
Howard  concern,  and  from  1913  to  15^20, 
he  was  editor  of  the  St.  Paul  Daily  News. 
He  returned  to  the  N.  E.  A.  in  1920  and 
after  a  short  service  took  the  editorship 


OUR  TURKEY  SUPPLEMENT 


(Continued  from  page  6) 


which  cut  cleanly  across  virtually  every  just 
interpretation  of  national  desire  in  the  Near 
East.  This  is  the  chief  function  the  report 
may  fulfil  today.  It  is  admitted  that  its 
story  is  only  of  what  might  have  been,  but 
was  not.  Why  it  was  not,  and  why  .\merican 
purpose  in  participating  in  the  war  and  in  the 
peace  was  betrayed  in  return  for  phrases,  is 
the  story  of  the  secret  treaties  which  wrote 
the  outline  of  peace  long  before  President 
Wilson  sailed  for  Europe. 

To  those  secret  treaties,  the  belated  publi¬ 
cation  of  this  report  makes  clear,  the  present 
misery  in  the  I-evant  is  immediately  charge¬ 
able. 


Everybody’s  Secret 

{New  York  Evening  Post) 

We  are  apparently  at  the  beginning  of  an 
open  season  for  well-known  suppressed  state 
papers  and  widely  circulated  secret  diploma¬ 
cies.  Yesterday  the  Times  began  the  publi¬ 
cation,  by  courtesy  of  the  Editor  &  Pub¬ 
lisher,  of  the  King-Crane  report  on  the 
Near  East  prepared  in  the  early  part  of  1919 
for  the  use  of  the  American  representatives 
at  the  Peace  Conference.  Today  we  have 
the  publication  of  a  seven-and-a-half-year-old 
report  by  Dudley  Field  Malone  on  the  famous 
question  of  explosives  on  the  Lusit.ania. 

Both  suppressed  reports  reveal  to  an  as¬ 
tounded  public  precisely  what  it  has  known 
all  along.  The  essence  of  the  King-Crane  re¬ 
port  is  that  the  Syrian  people  in  1919  were 
in  a  very  great  majority  for  a  United  Syria, 
for  no  mandate  unless  it  were  an  American 
mandate,  and  against  Zionism.  These  facts 
have  been  the  commonplace  of  newspaper 
report  and  of  all  kinds  of  comment  and  de¬ 
bate  for  years.  The  Malone  report  on  the 
Lusitania  states  what  has  been  known  since 
shortly  after  the  Lusitania  tragedy:  that  the 
ship  carried  neither  explosives  nor  guns  nor 
troops,  and  that  its  only  war  cargo  was  sev¬ 
eral  thousand  cases  of  small-arm  ammunition. 

The  most  celebrated  instance  of  the  wide- 
open  secret  is,  of  cour.se,  the  case  of  the 
Allied  secret  treaties  with  which  Mr.  Wilson 
found  himself  confronted  at  the  Peace  Con¬ 
ference.  Whatever  may  have  been  the  de¬ 
gree  of  reticence  practiced  by  the  Allied  dip¬ 
lomats,  it  is  the  simple  fart  that  the  text  of 
the  Treaty  of  London  in  the  matter  of  Italy 
and  her  claims  in  the  Adriatic  was  published 
by  the  Bolshevist  Government  soon  after  it 
came  into  power.  In  this  country  the  Eve¬ 
ning  Post  made  the  treaties  familiar  to  the 
public  long  before  the  Peace  Conference  as¬ 
sembled.  It  may  be  that  in  the  business  of 
carrying  on  the  war  the  Administnatien  at 
Washington  had  little  time  or  attention  for 
these  treaties  as  they  appeared  in  the  news; 
and  it  is  certainly  true  that  in  any  case  the 
United  States  at  the  Peaee  Conference  was 
not  bound  by  these  treaties.  But  there  is 
some  reason  for  doubting  whether  our  repre¬ 
sentatives  at  Paris  were  utterly  astounded  by 
the  revelation  of  the  secret  pacts. 

Governments  and  publics  are  not  dissimilar 
in  succumbing  to  astonishment  at  the  startling 
disclosure  of  what  they  have  known  all 
along.  The  public,  in  particular,  has  too 
often  sought  an  alibi  from  its  responsibilities 
by  saying  “If  we  had  only  known"  when  as 
a  matter  of  fact  it  has  known  all  the  time  or 
could  have  known  if  it  had  taken  the  slight¬ 
est  trouble. 

The  King-Crane  Report 

(New  York  Call) 

Publication  by  the  Editor  &  Publisher  of 
the  King-Crane  report  on  conditions  in  the 
Near  East  brings  to  light  a  document  of  im¬ 
portance  that  has  been  shrouded  in  secrecy 
for  a  number  of  years.  Henry  Churchill 
King  and  Charles  R.  Crane  were  members  of 
the  American  Commission  on  Mandates  in 
Turkey  in  1919.  Having  made  a  thorough 
survey  of  the  economic,  radical,  religious,  po¬ 
litical  and  geographical  factors  bound  up  with 
the  Turkish  settlement,  their  report  has  re¬ 
mained  a  mystery  until  its  recent  publication. 

One  does  yot  have  to  accept  all  the  findings 
and  recommendations  of  this  report,  yet  it 
presented  realities  that  were  ignored  by  the 
.\llied  victors.  It  is  in  conflict  with  the 
“peace”  established  in  the  Near  East  by  the 
peace  treaties.  It  is  given  publicity  at  a 
moment  when  this  “peace”  lies  in  ruins  and 
the  diplomats  are  at  Lausanne  trying  to  re¬ 
build  their  shattered  structure. 


The  report  presents  a  glaring  contrast  be¬ 
tween  the  “solemn  prom'ses”  of  the  diplo¬ 
matic  liars  during  th:  war  and  the  settlement 
they  made.  It  exposes  the  opposing  ambitions 
of  the  -Mlies  in  Turkey,  reveals  the  evils  of 
the  secret  treaties,  refutes  the  claims  of 
European  powers  to  Turkish  territory,  and 
unmasks  the  censorship  of  the  Allies  and 
their  propaganda  by  showing  that  this  propa¬ 
ganda  has  borne  little  relation  to  actual  con¬ 
ditions.  Another  lesson  to  be  drawn  from 
this  report  is  the  abysmal  ignorance  of 
churchmen  in  this  country  who  have  urged 
a  holy  war  against  the  Turks.  Such  a  war 
would  have  for  its  purpose  more  substantial 
stakes  than  the  rescue  of  Christian  popula¬ 
tions,  stakes  that  include  oil  and  other  loot 
in  Turkey. 

Piece  by  piece  we  are  getting  the  truth 
about  the  peace  treaties.  As  the  truth  be¬ 
comes  known  every  item  is  a  complete  vin¬ 
dication  of  those  who  refused  to  accept  the 
issues  of  the  war  as  stated  by  the  imperialist 
guardians  of  each  country.  Humanity  the 
world  over  has  paid  a  terrible  price  for  the 
deceit  practiced  and  expounded  in  terms  of 
ethical  fervor  by  the  professional  liars. 
Their  dirty  trade  will  afflict  us  until  human¬ 
ity  abolishes  the  system  that  makes  it  pos¬ 
sible. 


WITH  THE  SERVICES  AND 
SYNDICATES 


^ARL  A.  BICKEL,  general  mana- 
_  ger  of  the  United  Press  Associa¬ 
tions,  retiirnetl  with  Mrs.  Bickel  from 
Europe  on  December  2.  While 
abroad  he  visited  London,  Paris  and 
Berlin. 

Ed  Angly  of  Palestine,  Tex.,  has  just 
been  promoted  from  the  New  York  staff 
of  the  Associated  Press  to  cable  editor 
for  the  A.  P.  in  the  London  office. 

Kent  Cooper,  assistant  general  man¬ 
ager  of  the  Associated  Press,  has  been 
spending  this  week  in  Chicago  on  busi¬ 
ness. 

Webster  K.  Nolan,  formerly  in  the  In¬ 
ternational  News  Service  in  New  York, 
Portland,  Ore.,  and  Washington,  sailed 
recently  for  the  Orient,  where  he  will  do 
free  lance  writing. 

The  executive  committee  meeting  of 
the  Associated  Press  scheduled  for  De¬ 
cember  14  will  probably  not  be  held,  and 
if  not,  all  business  will  be  transacted  at 
the  board  meeting  January  21. 

The  Newberry  (S.  C.)  Evening  Midget 
has  been  elected  to  membership  in  the 
-Associated  Press. 

The  Bartlesville  -(Okla.)  Enterprise 
has  added  evening  and  Sunday  morning 
service  from  the  United  Press  Associa¬ 
tions. 

Donald  Hinga,  manager  of  the  Hous¬ 
ton  bureau  of  the  Unit^  Press  Associa¬ 
tion.  has  succeeded  M.  C.  Thomas  as 
manager  of  the  (.Atlanta  bureau.  Max 
Depew,  of  the  Dallas  (Tex.)  bureau  of 
the  United  Press,  has  succe^ed  him  as 
manager  of  the  Houston  bureau. 

Walter  Vogdes  has  joined  the  staff  of 
the  New  York  office  of  the  Cosmopolitan 
Service. 


New  Washington  Query  Service 

E.  Parker  Anderson,  formerly  corre¬ 
spondent  of  the  several  Southern  news¬ 
papers  in  Washington,  has  opened  the 
Washington  Intelligence  Bureau  which 
will  conduct  a  general  query  service  for 
newspapers,  trade  papers  and  magazines. 


FINAL  BEECKMAN  SUIT 
STARTED  THIS  WEEK 

Original  Case  Only  One  Likely  to  Go 
Before  Present  Grand  Jury — 
Decision  Reserved  in  Sec¬ 
ond  Action 


Providence,  R.  L,  Dec.  4. — Judge  Gor¬ 
ham  today  heard  testimony  in  the  last 
of  the  Beeckman- Reuter  series  of  cases 
arising  from  the  publication  in  the  Provi¬ 
dence  News  on  October  20  an  article 
alleging  that  the  former  Governor  Beeck¬ 
man  had  attempted  to  bribe  Herve  J. 
Lagace  with  $1,500.  Final  arguments  in 
three  of  the  cases  will  be  made  before 
Judge  Gorham  Friday  morning.  Evi¬ 
dence  submitted  today  for  the  most  part 
retraced  testimony  offered  in  previous 
days  in  the  trial  of  the  cases  instituted 
after  the  News  had  claimed  that  a  pay¬ 
ment  of  $1,500  had  been  made. 

The  first  of  these  cases  to  have  a  pre¬ 
liminary  hearing  was  Mr.  Beeckman’s 
complaint  charging  the  Hope  Publishing 
Company  with  criminal  libel.  The  re¬ 
spondent  was  adjudged  probably  guilty 
and  bound  over  to  the  Grand  Jury,  which 
began  its  session  today. 

The  second  ca«e  was  one  in  which  Mr. 
Beeckman  charg^  John  Hennessy,  editor 
of  the  paper,  with  criminal  libel.  Deci¬ 
sion  has  been  reserved  until  briefs  are 
filed. 

It  now  seems  probable  that  the  first 
case  is  the  only  one  against  the  News 
which  will  go  before  the  Grand  Jury  at 
its  present  session. 

The  false  pretense  case  against  Mr. 
I^gace  is  the  one  heard  today.  Reasons 
were  set  forth  why  the  purported  copy 
of  Lagace’s  affidavit  published  in  the 
News  should  be  admitted  as  evidence. 
His  contentions  were  rebutted,  but  the 
affidavit  was  ruled  in.  Mr.  Hennessy 
was  ordered  a  week  ago  to  find  the  affi¬ 
davit,  but  reported  that  it  could  not  be 
found. 

In  the  criminal  libel  case  continued 
against  Mr.  Hamilton,  secretary  of  the 
paper,  Mr.  Branch  offered  as  evidence 
some  parts  of  the  alleged  libellous  ar¬ 
ticle,  also  affidavits  of  the  Hope  Publish¬ 
ing  Company  showing  that  Hamilton  is 
stockholder,  director  and  secretary- 
treasurer  of  the  paper. 

With  the  opening  of  the  conspiracy 
charge,  which  was  also  brought  up,  the 
attorneys  for  the  complainants  sought  to 
introduce  a  certified  copy  of  the  annual 
report  of  the  Hope  Publishing  Company, 
but  it  was  ruled  out. 

Several  copies  of  the  Providence  News 
of  later  dates  than  October  20  were  in¬ 
troduced  as  evidence  to  show,  according 
to  the  complainant’s  attorney,  a  repeti¬ 
tion  of  the  charges  against  Mr.  Beeck¬ 
man.  Affidavits  to  show  that  Messrs. 
Hennessy,  Hamilton  and  Keenan  were 
officers  of  the  Hope  Publishing  Company 
were  also  introduced.  The  attorneys  for 
the  publishing  company  introduced  no 
evidence  at  today’s  session.  The  judge 
has  reserved  his  decision  in  the  case,  so 
far  as  the  preliminary  hearings  today 
were  concerned,  until  later. 

Penniyivania  Daily  Quits 

The  Butler  (Pa.)  Citizen,  a  daily  news¬ 
paper,  has  suspended  publication. 


MERGENTHALER  LINOTYPE  COMPANY 


THE  LINOTYPE 
ESCAPEMENT  MECHANISM 


It  Insures  Clean  Proofs 


It  would  have  been  easy  to  devise  a  com¬ 
paratively  crude  mechanism  which  would 
have  served  after  a  fashion  to  transmit  the 
motion  of  the  key  to  the  magazine  and 
release  the  matrix.  But  while  a  simple 
escapement  would  have  been  cheaper  to 
build,  its  parts  would  soon  become  worn 
and  it  would  be  inaccurate.  An  inaccurate 
escapement  means  dirty  proofs.  This  is  an¬ 
other  place  where  simple  construction  leads 
to  difficult  operation. 


In  the  Linotype  Escapement  the  motion 
is  transferred  to  six  moving  parts  so  that 
the  pawls  (A-A)  will  move  parallel  to 
each  other,  and  the  load  will  all  come  on 
the  supporting  shoulders  (C-C). 

That  is  why  a  Linotype  even  many  years 
old  in  service  runs  as  fast,  operates  as  ac¬ 
curately,  and  sets  as  clean  proofs  as  a  new 
one.  Every  part  is  there  because  the  ma¬ 
chine  is  better  for  it  and  all  parts  fit  into  the 
Big  Scheme  of  Simple  Operation. 


Composed  entirely  on  the  LINOTYPE  in  the  Benedictine  Series 
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CUT  OPERATING  COSTS  BY  AMORTIZING 
PLANT  DEPRECIATION  CORRECTLY 

Obsolescence  or  Revolutionary  Changes  Which  Render 
Machinery  Useless  Cannot  Be  Covered  in  This  Account, 
but  Ordinary  Course  of  Operation  Can  Be  Protected 


By  CLIFFORD  YEWDALL 

TN  the  November  11th  issue  of  Editor 

&  PuBUSHER  there  was  published  a 
letter  from  Elbert  Bede  in  which  he  took 
issue  with  myself  on  my  statement  that  a 
rate  of  10  per  cent  would  depreciate 
property  entirely  in  ten  years. 

Mr.  Bede  in  his  letter  pointed  out  that  if 
at  the  end  of  the  first  year  10  per  cent 
depreciation  was  taken  on  the  machinery, 
and  the  re.sultant  figure  deducted  from 
the  asset  account,  that  the  machine  would 
never  be  depreciated  at  all.  This  is  per¬ 
fectly  true.  It  is  not,  however,  usual  in 
accounting  practice  to  take  depreciation 
on  a  declining  balance.  The  correct  ac¬ 
counting  principle  is  to  set  up  on  one  side 
of  the  balance  sheet,  cost  prices  of  the 
asset  and  to  determine  for  each  class 
of  asset  comprising  the  total,  the  esti¬ 
mated  life  of  the  asset. 

If  it  is  figured  that  the  asset  will  last 
ten  years,  then  depreciation  is  deducted 
on  the  original  cost  figure  at  a  rate  of  10 
per  cent  on  such  cost,  the  amount  of  the 
depreciation  each  year  being  credited  to 
a  depreciation  reserve  fund  which  ap¬ 
pears  as  a  liability  on  the  balance  sheet. 

.\t  the  end  of  the  tenth  year  if  the  de¬ 
preciation  record  has  been  properly  kept, 
there  will  have  been  accumulated  in  this 
fund,  an  amount  equal  to  the  original 
cost  of  the  machine  and  no  further  de¬ 
preciation  should  be  taken,  but  on  the 
other  hand,  a  journal  entry  should  be 
made  debiting  the  reserve  account  and 
crediting  the  plant  account  with  the  cost 
price  of  the  machine,  hence  taking  it  out 
of  both  assets  and  liabilities  as  they  ap¬ 
pear  on  your  books. 

If  the  life  of  the  machine  is  considered 
to  be  25  years,  then  depreciation  would, 
of  course,  be  figuretl  on  cost  at  4  per 
cent  per  annum  and  corresponding  figures 
a.scertained  for  each  class  of  machinery 
on  hand.  The  quantity  of  machinery  on 
hand  in  the  average  newspaper  plant  is 
not  too  great  that  a  detailed  classified 
account  of  that  machinery  cannot  be  kept. 

You  keep  a  detailed  account  of  your  ac¬ 
counts  receivable  in  a  ledger.  Why  should 
you  not  also  keep  a  similar  subsidiary  ac¬ 
count  for  your  plant  and  machinery,  and 
figure  the  depreciation  on  each  asset  ac¬ 
cording  to  the  actual  facts  and  known 
conditions  regarding  that  class  of  ma¬ 
chinery? 

For  instance,  one  may  purchase  a 
second-hand  linotype  machine  and  in  the 
same  week  also  purchase  a  new  machine. 

It  is  obvious  that  the  span  of  life  of  a 
new  machine  will  be  greater  than  the 
span  of  life  of  a  second-hand  machine, 
hence  if  you  apply  an  average  rate  of  de¬ 
preciation  to  both  machines,  one  of  them 
would  not  be  correctly  depreciated.  Many 
plans  purchase  a  second-hand  machine  to 
assist  in  their  rush  periods.  That  ma¬ 
chine  would  not  depreciate  so  fast  as  one 
that  was  purchased  because  of  the  lack  of 
funds  necessary  to  buy  a  new  machine 
and  .so  being  constantly  used. 

Depreciation  should  be  scientifically 
appli^  to  each  individual  asset.  It  is  im¬ 
possible  to  lay  down  a  specific  rule  that 
will  apply  to  everybody.  Conditions  alter 
quickly.  What  may  be  good  sound  judg¬ 
ment  today  on  depreciation  of  linotype 
and  presses,  may  be  very  bad  judgment 
tomorrow  by  reason  of  new  improve¬ 
ments.  or  revolutionary  improvements  in 
that  type  of  machinery  will  make  presses 
and  equipment  scrap  value.  That  would 
not,  of  course,  apply  to  the  smaller  news¬ 
paper  in  a  small  town  with  little  or  no 
competition,  but  it  would  apply  to  the 
large  newspaper  in  a  big  city  with  keen 
competition.  Should  some  press  manu¬ 
facturer  for  instance,  suddenly  come  up 
on  the  market  with  a  press  that  would 
produce  say  100,000  forty-eight  page 
papers  per  hour  and  that  press  being  in¬ 
stalled  in  a  large  city  newspaper  office 
where  time  was  a  factor  in  getting  out  the 


newspaper,  such  an  invention  would  have 
a  serious  effect  on  the  competitors  of  that 
paper  in  that  town  and  would  probably 
force  them  to  also  purchase  some  high¬ 
speed  press  to  compete,  with  a  resultant 
large  loss  on  the  realization  of  their  pres¬ 
ent  equipment.  Depreciation,  however, 
was  not  intended  to  take  care  of  such 
violent  fluctuations.  Such  a  loss  would 
be  an  extraordinary  loss  not  to  be  en¬ 
countered  in  the  usual  business  course. 

Depreciation,  on  the  other  hand,  is  that 
amount  that  is  necessary  to  be  put  on  one 
side  year  by  year  as  your  machine  is 
being  used,  so  that  at  the  end  of  its  use¬ 
fulness,  a  new  machine  of  equal  capacity 
can  be  purchased.  Many  newspaper  pub¬ 
lishers  are  trying  to  take  up  obsolescence 
in  their  depreciation  rates.  It  was  never 
intended  that  depreciation  should  cover 
this  branch  of  your  wasting  assets.  That 
is  a  condition  brought  about  by  expan¬ 
sion  and  the  loss  on  such  realization 
should  be  taken  care  of  out  of  the  ad¬ 
ditional  profits  that  are  made  through 
such  expansion. 

The  Income  Tax  Laws  specifically 
allow  as  a  charge-off  against  earnings,  a 
loss  of  an  extraordinary  nature  which  is 


not  compensated  for  by  insurance.  It  is,  ’ 
of  course,  probable  that  the  Department 
would  attack  your  depreciation  rate  as 
being  too  low  were  such  a  loss  presented 
to  them.  On  the  other  hand,  evidence 
could  probably  be  introduced  to  show  that 
such  a  loss  on  the  sale  of  a  piece  of 
equipment  due  to  the  expansion  of  your 
business  and  the  necessity  of  putting  in 
more  modern  equipment,  was  partly  ac¬ 
counted  for  by  the  cost  of  removing  the 
old  equipment  from  your  building  and  the 
erection  of  the  new  equipment.  It  could 
also  probably  be  shown  that  the  useful 
life  of  that  equipment  after  it  had  been 
moved  out  of  your  building  had  not  been 
impaired  and  would  still  continue  to  func¬ 
tion  for  many  years  according  to  its 
original  capacity,  and  that  the  only  reason 
for  a  change  was  because  it  was  over¬ 
loaded. 

If,  of  course,  you  care  each  year  to  put 
aside  in  cash  the  actual  amount  of  sus¬ 
tained  depreciation  and  invest  that  amount 
of  money  in  safe  securities  or  Govern¬ 
ment  bonds  each  year,  the  interest  re¬ 
ceived  from  such  investment  being  invest¬ 
ed  when  received,  it  would  be  possible  to 
work  out  an  amortization  plan  of  invest¬ 
ment  which  would  provide  at  the  end  of 
a  given  number  of  years  a  certain  amount 
of  money  with  which  to  purchase  new’ 
machinery  of  equal  capacity  to  the  one 
that  you  are  disbanding,  and  if  such  a 
basis  were  worked  out  in  a  newspaper 
plant,  it  would  probably  be  found  that 
the  charge  against  operations  for  de¬ 
preciation  each  year  would  lie  consider¬ 
ably  less  than  5  per  cent  and  probably 
only  2}/2  per  cent  of  the  cost  price  of 
that  equipment. 


Why  should  the  biggest  business  in  your  town 
be  content  with  the  use  of  small  space? 

Why  should  not  the  principles  of  Christian¬ 
ity  be  proclaimed  in  full  pages? 

They  are  in  some  towns. 

The  Tribune  of  Kokomo,  Ind.,  recently  sold 
a  series  of  full  pages  to  a  group  of  fifteen  local 
merchants,  using  copy  issued  by  this  department. 

For  several  weeks,  in  quarter  page  space,  the 
publisher  donated  space  and  used  the  copy  to 
stimulate  greater  church  attendance.  The  mer¬ 
chants  then  said  they  wanted  a  part  in  the  cam¬ 
paign  and  bought  the  space. 

Perhaps  you  can  do  the  same  thing. 

Tear  out  this  ad  now  and  send  for  the  proofs. 
There  are  52  pieces  of  copy — special  ones  for 
Christmas,  New  Years,  Easter,  etc.,  and  the 
price  for  use  is  very  small.  Address  Herbert 
H.  Smith,  518  Witherspoon  Bldg.,  Philadel¬ 
phia,  Pa. 

CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 


Flexideal 

and 
Maxitype 
Dry 
Mats 

— make  the  paste  pot 
an  unnecessary 
nuisance. 

— eliminate  the  steam 
tables 

— save  valuable  time 

— save  newsprint 
paper 

— mean  dollars  and 
cents  to  the  manage¬ 
ment  and  better  work 
and  working  condi¬ 
tions  to  the  stereo¬ 
typer. 

Our  large  stock  at  the 
Bush  Terminal, 
Brooklyn,  assures  you 
a  constant  supply  and 
prompt  shipments. 
No  need  of  stock  up 
— you  can  have  your 
mats  as  you  need  them 
and  when  you  want 
them. 


Editor  &  Publisher  endorses  this  effort  to  get  churches  to  use  mere  advertising  by 
donating  space  to  tell  you  about  Series  No.  3 
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$31,158,840 
IN  NEW  YORK  STATE’S 
CHRISTMAS  STOCKING 


What  Does  This  All  Mean? 


It  means  that  New  York  State — the  greatest  State  in  the  Union — is  to 
receiv  e  more  than  one-sixth  of  the  country’s  Christmas  Saving  Club 
deposits. 

It  means  that  for  the  people  of  New  York  State  Christmas  is  bring- 
ing  a  greater  prosperity,  greater  accomplishments  and  greater  anti¬ 
cipation  than  ever  before  in  history. 

It  means  that  it  is  time  to  start  the  winter  campaign  of  advertising 
— and  make  it  a  big  one. 

Don’t  miss  a  single  big  city  in  this  prosperous  state.  Don’t  miss 
even  the  most  remote  corners  where  there  may  be  located  a  town  or 
village. 

Advertisers  who  realize  and  fully  appreciate  what  this  condition  of 
Christmas  Saving  Funds  means,  will  begin  at  once  their  campaigns 
in  the  daily  newspapers  of  New  York  State. 

The  New  York  State  newspapers'  represented  in  this  list  form  a 
powerful  combination  for  successful  business  building. 


C3rca-  tm  IMM 
latioa  I  * — r  Lin— 


C3rcu-  2,SM  IMW 
Utioa  I  In—  Liim 


'Albany  Knickerbocker  Pr— ■ . (M)  33,3M 

'Albany  Knickerbocker  Pr— a . (S)  47, 4M 

tAubum  Citizen  . (E)  (,433 

'Brooklyn  Daily  Earle . <E)  (1,3(1 

'Brooklyn  DaUy  Ea«la . (S)  7S,SM 

'Buffalo  Courier  and  Enquirer ...  (MAE)  SSjs7 

'Buffalo  Courier  . (S)  12(,5S4 

'Buffalo  Eveninr  News  . (E)  1M,K( 

'Buffalo  Eveninr  Tim— . (E)  IS,((( 

'Buffalo  Sunday  Tim— . (E)  1(7,3(> 

Corniny  Evaniny  Leader . (E)  7,20 

"'Elmira  Star-Gazette  . (E)  S.7S4 

Geneva  Daily  Tim— . (E)  3,432 

'"Glens  FaUs  P— t-Star . (M)  7,41( 

'"GloverevUle  Leader  RapubUcan . (E)  (,247 

Glovarsville  Mommy  Herald . (M)  3,717 

'Ithaca  Jouraid-Newa  . (E)  7,434 

'Jam— town  Mominy  P— t . (M)  (,323 

'"Middletown  Timee-Pro—  . (E)  (,333 

"'Mount  Vernon  Daily  Aryus . (E)  7,>7( 

"'Newburyh  Daily  News . (E)  1(4>3 

tNew  York  Globe . <E)  1M,1M 

tNew  York  Evcniny  Mail . (E)  1(1,213 
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J3 
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JT 

A4 

JS 

J3 

J3S 

J4 

.(3 

.(3 

.(4 

.(3 

J4 


tThe  New  York  Harald . (M) 

tThe  New  York  Harald . (S) 

The  Sun,  New  York . (E) 

New  York  Tim—  . (M) 

New  York  Tim—  . (S) 

'New  York  Tribime  . (M) 

'New  York  Tribune  . (S) 

tNew  York  World . (M) 

tNew  York  Worid  . (S) 

tNew  York  World  . (E) 

'"Niayara  Falls  Gazette . (E) 

'"Olean  Tim—  . (E) 

"'Pouyhkeepsie  Star  and  Enterpri— .  .(E) 

tRoch— ter  Timm  Union  . (E) 

Saratoya  Sprinys  Saratoyiwi . (E) 

"'Staten  Island  Daily  Advance . (E) 

Syracu—  Journal  . (E) 

tTroy  Record  . (MAE) 
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17S,((( 
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Government  Statements,  April  1,  1(22. 

'A.  B.  C.  Publishers*  Statement,  April  1,  1(22. 
tCovemment  Statement,  October  1,  1(22. 

'"A.  B.  C.  PuUishe— ’  Statement,  October  1,  1(22. 
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In  Washington 

ONE 

COMBINATION 
Two  Newspapers 
Morning  HERALD 
Evening  TIMES 
ONE  RATE 
115,000  Circulation 


More  circulation  in  Wash¬ 
ington  than  there  are  homes. 


The  Washington  Times 

and 

The^Washington  Herald 

G.  Logan  Payne,  Pub. 


National  A<!vertisinc  RepresmtaUve 
G.  Logan  Payne  Co. 
Chicago,  Detroit, 

St.  Louis,  and  Los  Angeles 

Payne,  Bums  A  Smith 
New  York  and  Boston 


THE  BOSTON 
AMERICAN 

Is  showing  two  gratifying  re¬ 
sults  of  its  three-cent  price: 

It  has  the  Largest  Circulation  in 
New  England  at  that  price. 

It  is  taking  on  a  Higher  Grade 
of  Advertising  every  month. 

QUALITY  and  QUANTITY 
Go  Hand  in  Hand. 


ment  of  Colored  People.  Later  may  extend 
list. 

TIPS  FOR  AD  MANAGERS  Herbert  M.  Morris  Advertising  Agency, 

North  American  Bldg.,  Philadelphia.  Re- 
ported  to  be  placing  account  for  A-1  Manu¬ 
facturing  Company,  Chase-0  Manufacturing 

Alhee  Corporation,  Marquette  Bldg.,  De-  Fiction  Publishing  Company,  Snappy  Stories,  Company,  washing  powder.  Front  and  Whar- 
troit.  Reported  to  be  placing  accotmt  of  the  9  East  40th  street,  New  York.  ton  streets,  Philadelphia. 

Gardner  Motor  Company,  St.  Louis.  _ _ ^ _ _ _ s.  v  c.,...!,  rw,,.  Cenauiv.  We«t  XM 


troit.  Reported  to  be  placing  accotmt  of  the  9  East  40th  street,  New  York.  ton  streets,  Philadelphia. 

Gardner  Motor  Company.  St.  Louis.  GuenAer- Bradford  A  Co..  7  South  Dear-  Newell- Emmett  Compony,  130  West  32d 

Alexander  Advertisinr  Aemcv  14S2  Broad-  Street,  Chicagfo.  Making  yearly  con-  Street,  New  York.  Using  14  inches,  4  times 

wfy  N^  Yort  Usi^  4?“nM  6  time™  fw  ‘racts  for  the  Dictagraph  Products  Corpora-  for  Uggett  Myers  (Fatima  Cigarettes). 

the  Mantle  I-amp  Company.  ’  New  York  Advertising  Cornimny.  Tribune 

Securities  Guaranteed  Company.  ^  York.  Plach.g  ordeTs  with  some 

Elmer  ^  Allen,  15  East  ^th  street.  New  Giienther-Law,  Inc.,  133  Cedar  street.  New  Ohio  newspapers  for  National  Remedy  Com- 
Yorlf-  Will  make  nn  lists  in  Fehniarv  tor  tt.: s  s  i-  /sr-  _ »»  cm  obw— » 


tion;  making^  11,648  line  yearly  contracts  for 
Securities  Guaranteed  Company. 


Elmer  U  Allen,  15  East  ^th  street.  New  GiienAer-Law,  Inc.,  133  Odar  street.  New 
York.  Will  make  up  lists  in  February  for  York.  Using  14  lines.  26  times  for  H.  Qay 


Ideal  Aeroplane  &  Supply  Company,  New 
York. 


Glove  Company. 


‘‘Enarco,”  530  Washington  street,  New 


Gundlach  Advertising  Company,  400  North  Patterson-Andress  Comply, 


Barnes  A  Fohling  Company,  1530  (Hiestnut  Michigan  avenue,  Chicago.  Using  14  lines,  avenue,  New  York.  Making  5000-line  con- 

street,  Philadelphia.  Reported  to  be  placing  8  times  for  Blatchford  Calf  Meal  (Company,  tracts  for  the  Saturday  Evening  Post. 

SmoSng  Tobacco*”''winston-SalOT  Hanff-Metzger,  Inc.,  95  Madison  avenue,  Peck  Advertising  Agency,  347  5th  avenue. 

Smoking  Tobacco.  Winston-Salem,  N.  C.  ^  New  York.  Making  1000-line  contracts  for 

Barton,  Durstine  A  Osborn,  25  West  45th  Texas  Company  (roofing).  Englander  Spring  Bed  Company, 

street.  New  Yprk,  Will  use  some  New  York  Henri.  Hurst  A  McDonald,  58  East  Wash-  Frank  Presbrey  Company,  456  4th  avenue. 


Texas  Company  (roofing). 


street,  iNew  Yprlc,  Will  use  some  isew  Yorx  Henri,  Hurst  A  McDonald,  58  East  Wash-  Frank  Presbrey  Company,  456  4th  avenue, 
^wspapers  for  Flint  &  Horner,  furniture,  street,  Chicago.  Using  352  lines,  7  New  York.  Sending  out  26  time  orders  for 

20  West  36th  street.  New  York.  times  for  Advance  Rumely  Thresher;  placing  the  Atwood  Grape  Fruit  Company. 

(George  Batten  Company,  381  4th  avenue,  Work.^  White  Lead  &  Color  Fred  M.  Randall  Company,  Book  Bldg., 

X'_..  V-.— 1.  _ \Za2..  ...:.l,  C™,1, _ _  Works,  Detroit.  Pl.rincr  arrnnnt  f„r  Marshall  A 


George  Batten  Company,  381  4th  avenue.  Works  Detroit 
New  York.  Placing  orders  with  Southern  ’ 

newspapers  for  United  Dairymen’s  League  Hill-Winston  Company,  19  West  44A  street, 
Co-()perative  Association,  Utica,  N.  Y.,  New  York.  Reported  to  be  placing  account 
placing  account  of  Winget  Manufacturing  for  Thomas  E.  Brown  &  Sons,  women’s  silk 
Company,  Minneapolis.  hosiery,  Philadelphia. 

Julian  J.  Behr,  12  East  6th  street.  Cincin-  E-  T.  Hov^  Comity.  117  West  46th 
nati,  Ohio.  Will  make  up  lists  this  month  street.  New  York.  Placing  holiday  copy  with 
for  the  K  D  Lamp  Company,  Cincinnati.  newspapers  in  various  secUons  for  L.  E. 

W  aterman  Company,  Ideal  Fountain  Fens, 
Berrien  Company,  19  W’est  44th  steert.  New  Broadway,  New  York. 

York.  Using  112  lines,  3  times  for  Good  Hoyts  Service.  Inc.,  116  West  32d  street 

lIousekeei>ing.  York.  Using  500  lines,  twice  for  th< 

David  Block  Company.  Inc.  110  East  42d  Manufacturing  Company, 

street.  New  York.  Placing  account  for  the  Izzard  Company,  Times  Bldg.,  Seattle 

Cadet  Knitting  (^ompany,  Philadelphia;  re-  Wash.  Reported  will  use  some  Pacific  0>asi 
iwrted  to  be  placing  account  for  Van  C^mp  newsi>apers  for  Imperial  Candy  Company 
Packing  Company,  Indianapolis.  Seattle.  Wash. 

BloominriUle-Weiler  Advertising  Agency,  Jenkins,  Fara^  A  WalWg,  Wrigley  Bldg. 
1420  Chestnut  street,  Philadelphia.  Reported  Chicago.  WUl  handle  1923  camp^gn  for  Wis 


^count  ^r  «cme  w  nite  i>eaa  ot  c>oior  RsmUIl  Company,  Book  Bldg., 

Works,  Detroit.  Detroit.  Placing  account  for  Marshall  & 

Hill-Winston  Company,  19  West  44A  street,  Stearns  C'ompany  of  Illinois,  wall  beds. 

New  York.  Reported  to  ^placing  amount  p^  Company,  Lytton  Bldg., 

for  Thomas  E  Brown  &  Sons,  womens  silk  Chicago.  Handling  acc^ of  Fox  River  Fa^ 
hosiery,  Philadelphia.  Laboratories.  Dundee.  Ill.  Will  use  farm 

E.  T.  Howard  Company,  117  West  46th  papers. 


Wm.  H.  Rankin  Company,  180  North  Wa¬ 
bash  avenue,  Chicago.  Will  make  up  lists 
in  January  for  Thomas  K.  Wilson  Company. 


„  ^  e  •  ¥  wr  »  t'tj  _ _ Read-Miller  Company,  120  South  Broadway, 

Hoym  Servi^,  Iik^116  West  32d  strwt,  j  Angeles.  Reported  will  use  newspapers 

Hie*  M^ufactiiring  ^pS^y’  ^  ^  Mississippi  for  Ced^_  M^ufac- 


turing  Company,  hand  cleaner,  Wilmington, 


Izzard  Company,  Times  Bldg.,  Seattle,  Gal. 

Wash.  Reported  will  use  s^e  Pacific  Coast  Richards  Company.  9  East  40th 

^siap^s  for  Imperial  Candy  Company,  York.  Re^ed  will  place  orders 

Seattle,  w  asn.  with  newspapers  in  metropolitan  cities  for 

Jenkins,  Fsrson  A  Walberg,  Wrigley  Bldg.,  J.  B.  W’illiams  Ckimpany,  shaving  soap. 


to  be  placing  account  for  Philadelphia 
Reading  Railway,  Philadelphia. 


c^sin  Motor  Manufacturing  Company,  of  Ritter  Compmiy,  185  Madison  ave- 

Milwaukee.  York.  Using  21  lines,  8  times,  for 

Arnold  Joerns  Company,  26  East  Huron  the  Raslu  Sales  Ciirporation. 


Glastonbury,  Conn. 


Brandt  Advertising  Comfiany,  5  South  Dear-  ..re-.  Chiraim  Plarino  account  for  Giie.  —  .  — 

horn  street,  CThicago.  Placing  orders  with  ’g,  Pnmnanv  “FI  ‘iSrro’’  Ciirara  403  East  Antonio  (Tex.)  Chamber  of  Comtneroe. 

newspapers  in  selected  section  for  Boncilla  Nrw^’Vi^k  Cigars,  403  East  pacing  orders  with  large  city  newspapers  to 

Laboratories,  Boncilla  Facial  Packs,  Indian-  sireei,  ivew  iotk.  Be  charged  to  the  following  agencies;  (^da- 

apolis,  and  117  Lost  15th  street.  New  York.  Wylie  B.  Jones,  107  (Tienango  street,  B5ng-  wallader  &  Cknilter,  Payne  Advertising  (>om- 


W.  L.  Brann  Agency,  11  East  43d  street, 
New  York.  Placing  orders  with  some  farm 
papers  for  Montgomery,  Ward  &  Co. 


62d  street.  New  York. 

Wylie  B.  Jonee,  107  (Tienango  street,  Bing¬ 
hamton,  N.  Y.  Sending  out  orders  to  run 
twice  a  week  for  Steams  Electric  Paste. 

H.  W.  Kastor  A  Sons  Advertising  Com¬ 
pany,  Mercantile  National  Bank  Bhig.,  St. 


be  charged  to  the  following  agencies;  Cada- 
wallader  &  Cknilter,  Payne  Advertising  (iim- 
pany,  Pitluk  Advertising  Company,  and 
(Hifton  H.  Tapper  Advertising  Agency,  all 
of  San  Antonio. 

W.  W.  Sharpe  A  Co.,  240  Brbadway,  New 


Campbell- Ewald  Company,  General  Motors  Louis.  Reported  will  handle  mail  order  copy  York.  Using  14  lines,  104  times  for  San-Y- 


Bldg.,  Detroit.  Using  page,  6  times  for  for  Barney  Stores,  mail  order,  St.  Louis. 


Chevrolet  Motor  Company;  will  make  up 
lists  in  January  for  Old  Motors  Works,  Lan¬ 
sing,  Mich. 

Campbell,  Trump  A  Cb^  538  Penobscot 
Bldg.,  Detroit.  Reported  will  make  up  news- 


H.  W.  Kastor  A  Sons’  Advertising  Com¬ 
pany,  14  Eiast  Jackson  Blvd.,  Chicago.  Is- 


Sbirley  Advertising  Agency,  306  Raynolds 
Bldg.,  El  Paso,  Tex.  Placing  orders  with 


suing  orders  and  contracts  on  Williamson  newspapers  in  selected  sections  for  El  Paso 
Candy  Company;  making  3000-line  contracts  Chamber  of  Commerce. 


Bldg.,  Detroit.  Reported  wiU  make  up  news-  accent  of Brewer  Smith  Advertising  Agency,  27 

paper  list  in  December  for  Berry  Brothers,  School  street,  Boston.  Making  yearly  con- 

r-afots,  varnishes,  Detroit.  ^  MaJiuf^turin^  ’(^/.“MiTr  t-cts  for  I^nard  Ear  Oil. 

f _ :i  n _ a  r~ _ :i  n.u  waukee.  Frederick  McCurdy  Smith.  70  Sth  avenue. 


CecU,  Barreto  A  Cecil,  12th  &  Bank  streets, 

Richmond.  V'a.  Using  6  inches,  12  times  for  John  G.  Grueger  3 
Cheek-Neal  Coffee  Company.  Qinton  street,  Newark 

with  ncwspajicrs  in  I 

Crawford  Advertising  Company,  119  East  for  Wagner  Pastry  C 
5th  street,  f'incinnati.  Placing  the  following  street,  Newark,  N.  J. 
accounts:  Kemper-Thomas  Company,  adver¬ 
tising  novelties,  Cincinnati,  and  U.  S.  Calen-  Lambert  A  Fuessel 
liar  Company,  Cincinnati.  New  York.  Reported 


Frederick  McCurdy  Smith,  70  Sth  avenue. 
New  York.  Placing  orders  with  newspapers 


John  a  Advising  Agency,  32  ^7  cities  where  the  company  is  haiTng 

amton  street,  Newark^  N.  J  ?r.ders  demonstrations  for  C.  J.  Van  Houten  &  Zoon, 

with  newspai^rs  in  New  \ork  and  vicinity  ,5^  pranklin  street.  New  York, 

for  Wagner  Pastry  Company,  pies,  9  Vcscy  *  * 


-m  S.ii.rb.S  's  ■- 

January  1,  1923,  the  account  of  Lambert 


Smith,  Sturgis  A  Moore,  1463  Broadway, 
New  York.  Will  make  up  lists  this  month 


Critchficld  A  Co.,  337  West  Madison  street, 
Chicago.  Will  handle  account  of  American 


Pharmacal  Company,  "Usterine,”  St,  Louis. 
Emanuel  Linder,  25  West  42d  street.  New 


••&’"stoves';"‘’^^  Minneapolis,  u"  ing"^lines, tim^  f^  C  (^^Id 

J.  H.  Cross  Coro^y,  1500  Locust  street,  Lord  A  Thomas,  724  South  Spring  street, 


J.  H.  Cross  Coro^y,  1500  Locust  street,  Lord  A  Thomas,  724  South  Spring  street, 
Philadelphia.  Placing  account  of  W.  H.  Los  Angeles.  Reported  will  place  orders  with 
I.uilen,  ( ough  Drops  and  Syrup,  Reading,  some  Northwestern  and  Pacific  Coast  news- 
Pa.;  making  280(Mine  contracts  for  the  H.  papers  for  the  Union  Oil  Company  of  Cali- 


T  A  „  1  •  I  1,  J  tinental  Bldg.,  Oklahoma  City.  Making  3906- 

Los  Angeles.  Reported  will  place  orders  with  ,•  e  vearlv  contracts  for  Canhv  Och  * 

some  Northwestern  and  Pacific  Coast  news-  ^  contracts  tor  Lanby,  Uch  A 


THESE  FEATURES 
DRAW  READERS 

Signed  news  articles  by 

Cornelius  Vanderbilt,  Jr. 

THE  CHAIN,  the  new  novel 
by 

Charles  Hanson  Towne 

Serialized  for  release  Jan.  15,  1923 

Handwriting  Portraits 
by 

William  Leslie  French 

C-V  Newspaper  Service 

SSS  Madiaon  Avaiaa,  Naw  Yorii  City 
WaaUagtMi.  D.  C  Saatdai,  Waah. 


H.  Munyon  Remedy  Company. 

Arthur  M.  Cnunrine  Company,  43  West 
long  street,  Columbus,  Ohio.  Placing  orders 
with  newspapers  in  a  few  selected  sections 
for  Pure  Oil  Company,  Columbus,  Ohio. 

Stuart  Davis  Company,  400  North  Michigan 
avenue,  Chicago.  Issuing  contracts  and 
orders  on  the  l^nta  Fee  Railway  Company. 

Dauchy  Company,  9  Murray  street.  New 


forni.a,  “Union  Gasoline”  and  “Aristo”  Mo¬ 
tor  Oil,  Los  Angeles. 


Snitzler- Warner  Company,  225  North 
Michigan  avenue,  (ThicaTO.  Orders  and  con¬ 
tracts  being  issued  on  R.  L.  Watkins  Ciwn- 
pany . 

Southwestern  Advertiaing  Company,  Con¬ 
tinental  Bldg.,  Oklahoma  City.  Making  3906- 
line  yearly  contracts  for  (Onby,  (>ch  & 
COnby. 

Spafford  CVmipany,  10  Arling;ton  street, 
Boston.  Placing  orders  with  some  Mid- 


Lord  A  Thomas,  Wrigley  Bldg.,  .Chicago. 


Reported  will  use  newspapers  in  various  sec¬ 
tions  for  Salt  River  Valley  of  Arizona, 
Phoenix,  Ariz. 

Theodore  F.  MacManus,  82  Hancock  ave¬ 
nue,  Eiast,  Detroit.  Making  2800-line  yearly 
contracts  for  Maxwell-Chalmers. 

O.  J.  McClure  Advertising  Agency,  111 


Company,  rubber  footwear,  Cambridge,  Mass. 

Stack  Advertising  Agency,  Heyworth  Bldg., 
(Chicago.  Placing  orders  with  metropolitan 
newspai>ers  for  Beverly  Hills,  <3al.,  Stanley 


nancocK  ave-  c  A..a„.«_  vi™. 

2800-line  yearly  A'”!"*"".  Mgr, 


Thomas  Advertising  Service,  Graham  Bldg., 
Jacksonville,  Ha.  Pl.ning  orders  with  news- 


count  for  Goodwiilie  &  Oj.,  Chicago,  invest¬ 
ment  bankers. 


York.  Using  1  inch,  39  times  for  Kemp  &  W^^t  Monroe  street,  Chicago.  I'acing  ac-  »ec‘'o*'s  Albert  Hotel, 

la"'-  count  for  Goodwiilie  &  Co.,  Chicago,  invest-  Jacksonville,  tta. 

ur-ii:  u  r.  r-  ¥  j-  ment  bankers.  J.  W.  Thompson  Company,  14  E^ast  Jack- 

Wilham  H.  Denney  Company,  1  Madison  5  South  «>"  Chicago.  OVdera  and  contracts 

avenue.  New  \ork.  Has  newspaper  advcrtis-  Advertising  Com^y,  5  South  :  _  Horlick’s  Malted  Milk 

ing  account  of  Bermuda  Trade  Development  Wabash  avenue.  Clucago.  Renewing  con-  on  iioriicK  s  .laited  WilK. 

Board,  141  West  36th  street.  New  York.  tracts  with  some  Ohio  and  California  news-  Thresher  Advertising  Service,  136  Liberty 

papers  for  Pillsbury  Flour  Mills,  Minneap-  street.  New  York.  Placing  advertising  for 
Erwin,  Wasey  &  Co.,  58  East  Wasbington  olis,  Minn.  Arrow  F'ilm  Corporation,  New  York. 

count’ f^'Sppes  B^heVs  &  ^k,'*NapanM,  n”'Vh**RM  ^**"**w’  Oimpany,  Lafayette  Bldg., 

Ind  Dispatch  Bldg.,  Norfolk,  Va.  Placing  13-  Philadelphia.  Placing  account  for  Stevens 

time  orders  in  30  Virginia  and  Notrh  Caro-  Manufacturing  Company,  “Duree  Bed- 
Federal  Advertising  Agency,  6  Eiast  39th  hna  newspapers  for  Southland  Hotel  Cempor-  spreads,”  Fall  River,  Mass.;  placing  account 
street.  New  York.  Making  4CKI0-line  con-  ation.  Handling  account  of  Jones,  Sou  &  Co.,  (or  Brambach  Piano  Company,  New  York. 


■enue.  New  York.  Has  newspaper  advcrtis-  MeJunkin  Advertising  Company,  5  South 
g  account  of  Bermuda  Trade  Development  Wabash  avenue.  Cliicago.  Renewing  con- 
oard,  141  West  36th  street.  New  York.  tracts  with  some  Ohio  and  (California  news¬ 

papers  for  Pillsbury  Flour  Mills,  Minneap- 
Erwin,  Wasey  A  Co.,  .58  East  Washington  olis,  Minn. 


street,  (Chicago.  Reported  to  be  placing  ac¬ 


count  for  Coones  Brothers  &  7nok  Nsnanee  McLaughlin  Advertising  Agency,  Ledger- 
count  tor  coppes  brothers  &  Z.ook,  XNapanee,  Dispatch  Bldg.,  Norfolk.  Va.  Placing  13- 

time  orders  in  30  Virginia  and  Notrh  C^aro- 
Federal  Advertising  Agency,  6  Eiast  39th  hna  newspapers  for  Scmthland  Hotel  Corpor- 


tracts  for  D.  Emil  Klein  Company. 


Fisher-Brown  Advertising  Agency,  1627 
Locust  street,  St.  Louis.  Reported  will 
make  up  list  of  farm  papers  in  December  for 
Ontral  Shoe  Company,  St.  Louis. 


cotton  factors;  placing  orders  in  Southern 
newspapers  for  Paul -Gale- Greenwood  (iom- 
pany,  Norfolk.  Va. 


Louis  V.  Urmy,  41  Park  Row,  New  York. 
Making  500- line  contracts  for  De  Laval  Pa¬ 
cific  Company;  placing  some  orders  with 
newspapers  for  Dr.  H.  P.  Ocarwater,  “Heart 


Charles  H.  Fuller  Company,  623  South  Wa¬ 
bash  avenue,  (Chicago.  WiU  make  up  lists  in  J*  C.  H.  Mitchell  Ag< 
next  thirty  days  for  C3iannel  Cihemical  <jom-  avenue,  New  York.  Will 
pany,  Chicago.  “O’Cedar  mops;  making  2352-  B.  T.  Babbitt  Company, 
line  yearly  contracts  for  Brooks  Alliance  beginning  January  1,  1923. 
Company.  Issuing  renewal  contracts  on 

F.  A.  Stuart.  Morgan,  Tuttie  A  Jem 


Metn^itan  Advertising  Company,  111  newspapers  for  Dr.  H.  P.  Gear 
Broadway,  New  York.  Using  14  lines,  4  times  Cure  Company,”  Hallowell.  Me. 
for  F.  J.  Domo  A  Co. 


.  ........  n  .  ...  ..  Patten  Advertising  Agency,  50  East 

J.  C.  H.  Mitchell  Agency,  331  Madison  42d  street.  New  York.  Making  3,000  line 
avenue,  New  York.  Will  handle  account  for  yearly  contracts  for  G.  L.  Miller  A  O. 

B.  T.  Babbitt  Company,  soaps.  New  York, 

beginning  January  1,  1923.  Virginia  Advertising  Agency,  Ledger-Dis¬ 

patch  Bldg.,  Norfolk.  Making  yearly  con- 
Morgan,  Tuttie  A  Jennings,  44  E^ast  23d  tracts  for  the  Earle  Chemical  Company. 


Charles  C.  Green  Advertising  Agency,  15 


street.  New  York.  Placing  orders  in  news¬ 
papers  in  Chicago,  Washington,  Atlanta, 


eiaency,  ij  papers  in  cmcago,  Watnmgton,  AUanta,  Vredenburgh-Kennedy  Company,  171  Madi- 
West  37th  street.  New  York.  Placing  orders  Kansas  (Tity,  Cleveland  and  San  Antonio  for  »“>  avenue.  New  York.  Making  3000-line 
with  some  New  York  newspapers  for  New  the  National  Association  for  the  Advance-  contracts  for  H.  Planten  &  Sons. 


X 


Editor  &  Publisher  for  December  9,  1922 


29 


The  South  Now  Raising 
Its  Own  Eatables 


It  is  no  longer  a  one  crop  section — 
producing  cotton  alone. 

The  South  has  dropped  the  one  crop 
system  and  is  beginning  to  feed  it¬ 
self  and  help  the  rest  of  the  nation. 

The  Southern  farmer  is  now  raising 
over  one-third  of  the  country’s  corn, 
four-fifths  of  the  rice,  one-fifth  of 
the  wheat,  one-fifth  of  the  hay,  one- 
fourth  of  the  sugar,  one-fourth  of 
the  apples,  nearly  half  of  the 
peaches,  most  of  the  sweet  potatoes 
and  early  vegetables. 

The  live  stock  industry  has  grown 
by  leaps  and  bounds  until  today  it 
has  over  one-third  of  all  live  stock 
of  the  country. 


The  South  also  has  32.9  per  cent  of 
all  rural  roads  and  34.2  per  cent  of 
all  surfaced  roads,  it  is  better  de¬ 
veloped  than  the  rest  of  the  country 
in  this  respect. 

The  total  railroad  mileage  in  the 
South  is  32.9  per  cent  of  the  entire 
country. 

The  growth  of  transportation  fa¬ 
cilities  has  aided  materially  in  rapid 
agricultural  and  industrial  advance¬ 
ment. 

The  South  today  offers  more  to  the 
national  advertisers  than  any  other 
part  of  our  land — because  it  is  de¬ 
veloping  faster,  is  richer  in  natural 
resources  and  has  greater  merchan¬ 
dising  possibilities. 


Right  now  the  opportunities  encourage 
newspaper  advertising.  Use  this  list. 


ALABAMA. 

Clrcul*- 

tkm 

2.S** 

Unae 

19,N» 

Unee 

tBirmincbam  News  . 

. (E) 

e,(U 

.1$ 

.1$ 

tBIrmincham  News  . 

. (S) 

714M 

JS 

.1$ 

'Mobile  News-Item  . 

. (E) 

1M*Z 

JS 

jtS 

"Mobile  Refister  . 

. (M) 

21,2M 

M 

M 

"Mobile  Remoter  . 

. (S) 

32.71$ 

MS 

JM 

FLORIDA. 


tJacksonville  Journal  . 

. (E) 

IMM 

M 

M 

"Florida  Thnes-Unioo,  Jacksonvflle  (MAS) 

3t,172 

J9(9c5) 

'Pensacola  News  . 

. (E) 

4.79$ 

A3 

M 

'Pensacola  News  . 

. (S) 

$.291 

A3 

AS 

tSt.  Petersburg  Independent.... 

. (E) 

4.931 

A2S 

AZ2S 

GEORGIA. 

"Augusta  Chronicle  . 

. (M) 

19,991 

A4$ 

A4$ 

"Aufusta  Chronicle  . 

. (S) 

11.97$ 

A4$ 

A4$ 

'Aufusta  Herald  . 

. (E) 

IZJM 

.9$ 

.9$ 

'Aufusta  Herald  . . 

. (S) 

12.913 

A$ 

AS 

'Colurobue  Ledger  . 

....(EAS) 

9.719 

A4 

A4 

"Macon  Telegraph  . 

. (M) 

a,917 

.M 

A9 

"Macon  Telegraph  . 

. (S) 

243$ 

.M 

.M 

'Savannah  Morning  News  .... 

....(MAS) 

2947$ 

ASS 

.9$ 

KENTUCKY. 

'Lexington  Leader  . . 

. (E) 

lt,7N 

•K 

AS 

'LpCxlngton  Leader  . 

. (S) 

19,ta 

AS 

.95 

tLouisville  Herald  . 

. (M) 

44493 

.M 

A9 

tLouisville  Herald  . 

. (S) 

S4,l$9 

.99 

.99 

NORTH  CAROLINA. 

'Asheville  Times  . 

. (E) 

9.693 

.94 

.94 

"Asheville  Citizen  . 

. (M) 

12,993 

.94$ 

.945 

"Asheville  Citizen  . 

. (S) 

11.995 

.945 

.945 

**Durham  Herald  . . 

. (M) 

7,993 

.94 

.94 

"Greensboro  Daily  News . 

. (M) 

19A97 

.95 

"Greensboro  Daily  News . 

. (S) 

n,2S9 

.M 

"Raleigh  News  and  Observer... 

. (M) 

Z4A93 

A9 

"Raleigh  News  and  Observer.... 

. (S) 

29A39 

A9 

"Raleigh  Times  . 

. (E) 

947$ 

A4 

SOUTH  CAROUNA. 

'Columbia  State  . (M)  M 


'Columbia  State  . 

. (S) 

Z1.7N 

A9 

"Greenville  News  . 

. (M) 

13A99 

A$$ 

Greenwood  Index  Journal . 

...(EAS) 

4,19$ 

AZS 

'Spartanburg  Journal  . 

. (E) 

4,195 

A4 

'Spartanburg  Herald  . 

..(MAS) 

$A11 

A4 

TENNESSEE. 

"Chattanooga  News  . 

. (E) 

Z2A14 

A9 

"Chattanooga  Times  . 

. (M) 

23,997 

.97 

"Chattanooga  Times  . 

. (S) 

23AM 

.97 

tMonphia  Commercial  Appeal... 

. (M) 

94A92 

.19 

tMemphis  Commercial  Appeal... 

. (S) 

111,179 

.19 

'Nashville  Basuier  . 

. (E) 

41,7N 

A7 

'NashviBs  Banner  . 

. (S) 

42A31 

A9 

VIRGINIA. 

tBrifttol  Herald  Courier . 

...(MAS) 

9A92 

.94 

tDanville  Register  and  Bee  .... 

...(MAC) 

12,932 

.945 

Newport  News  Times-Herald... 

. (E) 

9.941 

.95 

Newport  News  Daily  Press.... 

...(SAM) 

9.951 

.05 

'Roanoke  Times  A  World-News.  (MAE) 

21,429 

.07 

'Roanoke  Times  . 

. (S) 

14.5M 

A7 

Government  Statement,  April  1,  ItZZ. 

*A.  B.  C.  Publiahers*  Statement.  April  1,  1922. 
**A.  B.  C.  Publishers’  Statement,  Oct.  1,  1922. 
{Includes  Bristol,  Tenn. 
tCovemment  Statement,  October  I,  1922. 
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E  D  I 

BETWEEN  OURSELVES 

RVING  BRANT  makes  a  very  serious  charge 
against  the  newspapers  of  America  in  his  article 
on  the  subject  of  propaganda  and  its  effect  on 
the  news  in  this  issue.  Editor  &  Publisher  is  con¬ 
vinced  that  the  charge  is  justified. 

.■\merican  journalism  is  not  up  on  its  toes.  It  is 
not  fighting.  The  newspapers  of  the  country  as  a 
whole  are  rapidly  nearing  a  plane  and  place  as 
presenters  of  the  evident  instead  of  going  out  and 
digging  for  news.  Whether  responsibility  for  this 
condition  rests  with  the  executives  or  with  the 
reporters  of  today  is  hard  to  state,  but  it  is  time  for 
stock-taking  by  both.  There  is  no  question  but  that 
public  opinion  is  being  swayed  today  by  propaganda 
and  not  news  if  news  value  is  established  on  the 
basis  of  facts. 

Indictment  of  the  .\merican  press  rests  on  its  lack 
of  initiative— its  smug  self-satisfied  treading  of  the 
path  called  the  easiest  way.  This  is  not  the  result 
of  corruption,  for  the  press  of  the  land  was  never 
as  free  and  independent  and  capable  of  doing  big 
things  as  it  is  today. 

At  various  times  since  1919  groups  of  native 
Americans  and  interested  .\mericans  of  foreign  birth 
have  clamored  at  the  doors  of  the  United  States 
Department  of  State  and  the  Foreign  Relations 
Committee  of  the  United  States  Senate  and  demanded 
that  the  King-Crane  Report  on  the  Near  East  be 
made  public  so  that  final  American  opinion  on  the 
questions  at  issue  might  be  based  upon  facts  estab¬ 
lished  by  American  investigators  instead  of  upon  the 
propaganda  of  selfish  interests.  Every  newspaper 
man  in  Washington  knew  of  these  demands.  Every 
Washington  newspaper  man  knew  it  was  still  news 
when  the  Syrians  petitioned  for  its  publication  as  late 
as  last  Spring.  Knowing  this,  why  was  there  no 
digging  to  uncover  such  an  important  document? 
Editor  &  Publisher  found  .the  digging  very  easy! 
Certainly,  there  is  no  correspondent  in  Washington 
who  would  confess  that  he  never  considered  the 
possibility  that  former  President  Wilson  had  a  copy 
of  the  King-Crane  Report. 

If  we  only  had  one  example  there  would  be  no 
case.  But  that  is  not  true.  To  cite  another  example 
that  measures  to  national  importance  we  can  point 
to  the  Bursum  Pueblo  Indian  Bill.  The  merits  of 
the  bill  are  immaterial,  but  the  fact  that  the  editors 
of  America  had  to  wait  until  an  agency  working  in 
the  interest  of  the  .American  Indian  had  put  its 
propaganda  in  the  mails  to  secure  material  on  which 
to  base  editorial  opinion  offers  no  avenue  for  excuse 
for  the  men  in  the  Senate  press  gallery. 

The  present  condition  of  which  Editor  &  Pub¬ 
lisher  complains  is  not  confined  to  Washington.  It 
applies  to  the  entire  country,  but  any  corrective 
movement  must  start  in  Washington  because  that  is 
the  news  center  of  the  nation  today  and  the  magnet 
that  draws  the  stars  of  journalism  from  every  part 
of  the  world. 

Washington  correspondents  place  responsibility  for 
the  present  conditions  on  their  employers.  They 
divide  it  under  the  head  of  poor  salaries  and  restric¬ 
tions  on  newspaper  initiative  that  have  hung  over 
from  the  w’ar. 

Newspaper  editors  and  managing  editors  place  the 
responsibility  on  the  men.  They  say  that  reporters 
today  do  not  have  the  ambition  and  ability  of  the 
men  who  were  making  our  journalism  the  most 
militant  in  the  world  before  the  war.  Undoubtedly 
both  are  partly  right. 

There  are  more  battles  ahead  than  we  have  gone 
through  in  the  last  three  years.  The  future  of 
America  as  the  world’s  leading  nation  is  going  to  be 
at  stake.  It  will  be  warfare  between  fact  and 
propaganda  with  public  opinion  the  fighting  ground. 
Newspapers  and  newspaper  writers  are  going  to 
direct  and  decide  this  war  and  in  their  present 
Compub-shocked  condition,  resulting  from  the  war, 
they  do  not  measure  up  to  the  job. 

Journalism  is  a  fertile  field  today.  There  are  more 
than  a  thousand  stories  worth  telling  and  every  one 
of  them  holds  interest  for  the  newspaper  reader.  To 
uncover  some  of  them  will  require  hard  work  and 
expense,  but  they  are  worth  it.  No  reporter  has 
yet  written  the  story  of  stock  dividends  that  have 
startled  the  country  by  their  magnitude;  w-ar  profits 
are  still  a  national  secret  used  by  a  partisan  group 


AN  AMERICAN’S  CREED 

Compiled  by  Charles  W.  Miller 

Vicksburg  (Miss.)  Herald 

EGARD  not  them  that  have  familiar  spirits' 
neither  seek  after  wizards,  to  be  defiled  by 
them;  1  am  the  Lord  your  God.  Thou  shall 
rise  up  before  the  hoary  head,  and  honour  the 
face  of  the  oldman,  and  fear  thy  God:  I  am 
the  Lord.  And  if  a  stranger  sojourn  with  thee 
in  your  land,  ye  shall  not  vex  him. — {Lev. 
xix:3\-33).  But  if  ye  will  not  do  so,  behold, 
ye  have  sinned  against  the  Lord:  and  be  sure 
your  sin  will  find  you  out. — {Num.  xxxii:23). 
Blessed  is  the  man  to  whom  the  Lord  will  not 
impute  sin. — {Rom.  iv:8).  Therefore  we  ought 
to  give  the  more  earnest  heed  to  the  things 
which  we  have  heard,  lest  at  any  time  we  should 
let  them  slip.  For  if  the  word  spoken  by 
angels  was  stedfast,  and  every  transgression 
and  disobedience  received  a  just  recompense 
of  reward;  How  shall  we  escape,  if  we  neglect 
.w  great  salvation;  which  at  the  first  began  to 
be  spoken  by  the  Lord,  and  was  confirmed  unto 
us  by  them  that  heard  Him;  God  also  bearing 
them  witness,  both  with  signs  and  wonders, 
and  with  divers  miracles,  and  gifts  of  the 
Holv  Ghost,  according  to  His  own  will? — 
{Heb.  u;l-4). 


to  pin  prick  a  partisan  group.  The  people  of  the 
nation — the  world— are  crying  for  information  upon 
which  to  build  a  solid  future.  This  is  journalism’s 
golden  opportunity  for  service. 

The  .American  public  today  is  not  getting  the  facts 
— the  only  foundation  upon  which  honest  public 
opinion  can  be  built.  This  applies  alike  to  financial, 
industrial  and  labor  developments.  Serious  news 
that  directly  affects  the  well-being  of  the  nation  is 
getting  only  slight  consideration.  It  requires  pains¬ 
taking  digging;  we  are  still  in  the  easy  rut  dug  during 
the  war,  so  we  are  receiving  propaganda  that  is 

carefully  prepared  by  selfish  interests,  and  thq  froth 
from  everyday  life. 

It  is  time  for  .come  serious  stock-taking  in  the 

newspaper  offices  of  the  country. 

A  GULF  TO  BE  BRIDGED 

OTIIING  is  more  needed  today  in  the  com¬ 
munity  life  of  .America  than  the  Christian 

ideal.  For  this  reason  it  is  amazing  that  the 
churches  are  not  making  greater  use  of  the  news¬ 
papers  in  carrying  out  their  educational  mission. 

The  pre.ss  is  the  greatest  of  ail  missionary 

opportunities.  Nevertheless  it  is  not  being  used  to 
the  fullest  by  the  churches.  The  fact  that  the  church 
has  not  availed  itself  of  the  newspaper  as  a  means 
to  arouse  the  community  conscience  to  the  Christian 
ideal  is  to  be  regretted  and  should  be  corrected.  In 
some  sections  of  the  country  a  way  has  lieen  found 
that  has  led  to  better  understanding  and  wider  spread 
of  the  highest  ideals  of  mankind  through  the  hearty 
co-operation  of  these  two  agencies  for  greater  good. 
On  the  whole,  there  is  still  too  wide  a  gulf  between 
them,  although  the  final  goal  of  both — do  unto  your 
brother  as  you  would  have  him  do  unto  you — is  the 
same. 


A  NOTHER  of  the  old  group  of  editors  whose 
personality  was  evident  in  their  anonymous 
writing  passed  this  week  when  Andrew  McLean 
died,  leaving  the  Brooklyn  Citizen  better  known 
nationally  than  to  many  of  his  fellow  townsmen.  His 
uncompromising  demand  for  the  facts  and  equally 
intransigeant  stand  on  them  when  established,  are 
qualities  that  journalism  can  never  have  in  too  great 
abundance. 


I  A  E 


ADVERTISING  IN  STRIKE  EDITIONS 

NE  aftermath  of  the  recent  British  newspaper 
printers’  strike  will  be  of  general  interest  to 
.American  publishers — the  ruling  by  the  Hon¬ 
orary  Solicitor  of  the  Newspaper  Society — prototype 
of  the  A.  N.  P.  A. — that  advertising  published  in  a 
newspaper  issued  jointly  during  the  strike  emergency 
by  all  the  city’s  newspapers  can  be  charged  to  the  ad¬ 
vertisers  by  each  of  the  interested  newspapers  which 
had  contracts  with  them. 

It  is  an  argument  that  has  seldom  arisen  in  .Ameri¬ 
can  newspaper-making  and  one  with  which  few  pub¬ 
lishers  are  familiar.  American  newspaper  strikes 
rarely  reach  the  magnitude  of  crippling  the  entire 
press  of  a  city  for  more  than  a  few  hours,  and  “nor¬ 
malcy”  is  usually  restored  before  the  newspaper  own¬ 
ers  have  had  time  to  e.xecute  emergency  measures. 

The  British  printers,  however,  remained  out  in 
many  cities  for  almost  a  month  and  the  joint  strike 
edition  was  a  familiar  institution,  which  is  credited 
with  having  saved  many  thousands  to  local  business 
men  whose  prosperity  had  been  founded  on  and  nour¬ 
ished  by  daily  newspaper  advertising.  Business  pro- 
ci-eded  as  usual  with  the  newspapers  in  the  city  of  the 
dispute.  The  co-operative  plant  was  manned  by  edi¬ 
torial  and  business  office  men  who  had  served  as  com- 
jKisitors.  Advertising  was  solicited  in  the  regular  way. 
Every  reporter  who  was  not  at  the  case  or  a  machine 
did  his  regular  task  of  getting  the  news. 

Merchants  who  had  been  accustomed  to  using  all 
the  papers  under  contract  received  their  usual  space 
in  the  joint  edition,  which  was  circulated  to  all  news¬ 
paper  readers  in  the  city,  and  they  were  charged  for 
their  space  by  each  publisher  with  whom  they  had  a 
contract.  This  charge  was  paid  by  some,  but  disputed 
by  others,  who  claimed  that  they  had  received  only 
the  value  of  one  insertion  in  one  paper. 

The  ruling  of  the  Honorary  Solicitor  for  the  News- 
paiier  Society  that  the  advertisers  received  all  they 
asked  for,  in  that  the  circulation  of  the  strike  edition 
was  equal  to  that  of  all  the  pre-strike  newspapers,  is 
sound,  and  while  it  is  purely  unofficial,  it  is  probably 
enforceable  at  law.  The  circulation  of  the  strike  edi¬ 
tion,  it  can  be  safely  assumed,  was  universal  in  the 
city.  There  was  no  duplication,  no  competition.  Its 
reader  interest,  because  of  the  emergency,  certainly 
was  no  less  intense  than  that  of  the  journals  whose 
places  it  filled.  In  fine,  it  was  a  kind  and  degree  of 
circulation  that  can  seldom  be  attained  in  the  day’s 
work  by  any  individual  American  or  British  news¬ 
paper. 

.Add  to  these  arguments  that  the  publishers  not  only 
kept  local  business  alive  by  publishing  the  strike  edi¬ 
tion,  but  that  they  were  fighting  the  strike  itself  in 
the  interest  of  lower  operating  costs  and  lower  charges 
to  the  advertiser,  and  it  is  hard  to  conceive  of  any 
other  ruling  than  that  given  to  the  Newspaper  So¬ 
ciety.  It  is  a  useful  precedent  for  the  publisher  who 
is  prepared  to  defend  his  ownership  rights,  not  only 
against  aggression  of  labor  but  also  against  adver¬ 
tisers  who  demand  that  newspaper  wage  increases  be 
fought,  but  refuse  to  pay  any  of  the  costs  of  that 
combat. 

THE  PRESS  AGENT’S  TOLL 

HE  Western  Union  Telegraph  Company  boasts 
of  the  fact  that  it  has  found  an  advertising 
appropriation  unnecessary  since  1918.  The 
company  continues  to  believe  in  advertising,  however. 
The  Western  Union  has  discovered,  according  to 
the  statement  of  officials,  that  it  gets  better  results 
for  less  money  by  maintaining  a  publicity  department 
than  an  advertising  department.  Right  now  they  are 
preparing  a  piece  of  news  for  the  press  of  the  United 
States  setting  forth  that  week-end  letters  to  South 
America  will  be  accepted  at  greatly  reduced  rates. 
They  are  frank  inasmuch  as  they  state  that  they 
believe  the  publication  of  their  announcement  will 
greatly  increase  business  to  South  America.  They 
have  already  tried  this  method  of  reaching  the  public 
and  found  that  it  is  cheap  and  at  the  same  time 
brings  results. 

How  much  longer  are  American  newspapers  going 
to  grant  free  service  of  this  kind  in  the  interest  of 
profit  to  the  individual  and  the  corporation  and  loss 
to  themselves,  and  to  the  community  by  the  loss  of 
justified  revenue  for  service?  This  is  a  natural 
outcome  of  the  press  agent  evil  that  is  sure  to  grow. 
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PERSONAL 


(Utah)  Standard-Examiner,  is  now  ed¬ 
itor  of  the  Ogden  Enterprise. 

Stuart  A.  Mahuran,  for  the  past  three 
years  city  editor  of  the  Mason  City 
(Iowa)  Globe,  has  resigned  from  that 


FOLKS  WORTH  KNOWING 


St.  John  (N.  B.)  Daily  Journal,  is  on 
the  Pacific  Coast  and  is  expected  to  re¬ 
main  there  until  late  in  the  Winter. 

J.  K  Gillespie,  formerly  of  the  St. 
John  (N.  B.)  Daily  Telegraph,  has 


\r.\N’  LAER  BLACK,  principal  owner  paper  and  bought  an  interest  in  the  Oel-  J?ALPH  H.  BOOTH,  president  of  the  joined  the  staff  of  the  St.  John  Daily 
of  the  Baltimore  Sun,  and  Joseph  wein  (Iowa)  Iowan,  a  tri-weekly,  where  Booth  Publishing  Company,  publish-  Journal  as  city  editor. 

Pulitzer,  Jr.,  editor  of  the  St.  Louis  Post-  he  will  have  charge  of  the  news  and  ers  of  the  Grand  Rapids  Press,  the  Ann  *  Beldintr  editor  of  the  St  John 


bisriatch,  entertained  George  Clemenceau  editorial  end  of  the  paper. 


when  he  visited  their  respective  cities. 


Mrs.  Rita  Callahan  Howe,  of  the  Lynn 


M.  H.  de  Young,  publisher  of  the  San  (Mass.)  Telegram-News  staff,  was  mar- 
Francisco  Chronicle,  recently  offered  to  ried  to  Edward  P.  Larkin  December  2. 
build  at  his  own  expense  a  new  wing  to  They  were  presented  with  a  chest  of  sil- 
the  M.  H.  de  Young  Museum  in  (jolden  ver  by  the  bride’s  newspaper  associates. 


Gate  Park  and  has  had  his  offer  accepted 
bv  the  Board  of  Park  Commissioners. 


John  Alcock,  early  mail  editor  on  the 
Chicago  Tribune,  has  been  made  assis- 


John  R.  Rathom,  editor  of  the  Provi-  tant  Sunday  editor.  John  Carroll,  of  the 
dence  Journal  and  Bulletin,  is  convales-  copy  desk  staff,  succeeds  him  as  early 
cing  slowly  at  his  home  after  a  recent  mail  editor. 


major  abdominal  operation. 


Carl  G.  Bickel  is  a  new  copyreader  for 


Austin  P.  Cristy,  former  publisher  of  the  Chicago  Evening  Post.  •  offer  of  a 

the  Worcester  (Mas^)  Telegram,  re-  Burns  Mantle,  formerly  Sunday  editor  ment  as 

cently  sold  ex-Mayor  George  M.  Wright  of  the  Chicago  Tribune,  has  joined  the  States  Sen 

and  Herbert  N.  Wright,  as  the  Wright  staff  of  the  New  York  News  as  dramatic  RALru  H.  Booth  succeed  1 
Asswiates,  a  lot  of  land  containing  critic.  He  has  been  dramatic  critic  of  H.  Neivbe 

purchase  price  the  New  York  Evening  Mail.  signed,  but  declined  because  he  I 

being  $3^,000.  The  tract  is  unoccup|ed  l.  Mattox,  a  former  newspaper  he  could  be  of  greater  service 

and  ha.s^en  ronsidered  the  most  valuable  ^ Omaha,  Neb.,  and  Council  Bluffs,  country  and  state  through  the  ur 
vacant  lot  in  Worcester.  admitted  to  the  bar  of  opportunities  of  an  independent 

H.  D.  Paulson,  for  some  time  man-  Nebraska  than  by  his  personal  participation  i 

againg  edit^  of  the  Fargo  ( N  D  )  Po-  p  politics.  In  his  letter  of  declina 

rum  has  been  appointed  editor  of  the  American  city  staff  to  become  Groesbeck,  Mr.  Booth  said: 

**  w  ■  T-  ..  ,  .  .  city  editor  of  the  Boston  Telegram.  “'P*  |"8h  im^rtance  attaching  to 

Mayor  Ferdinand  W.  Hartford,  pub-  p  •  „  .4'p-  ..  ;ii  p...  PJ^-ntment  of  a  touted  States  wnat^ 


:rs  oi  me  orana  icapias  rress,  tne  .‘vnn  ^  BMing,  editor  of  the  St.  John 

Arbor  (N.  B.)  Evening  Times,  who  has  been 

- News,  the  bhnt  jj)  recovered  and  is  back  at  his  desk. 

S  Journal,  the  Bay  . 

City  Times-Tri-  Timothy  O  Brien,  who  was  editor  and 
bune,  the  Jackson  publisher  of  a  weekly  paper  publish^  in 
Citizen  -  Patriot,  J® 

the  Kalamazoo  St.  John  (N.  B.)  Globe. 

Gazette,  the  Mus-  W.  G.  Rees,  who  has  been  telegraph 
kegon  Chronicle,  editor  of  the  Halifax  (N.  S.)  Herald, 
and  the  Saginaw  has  joined  the  staff  of  the  St.  John 

N  e  w  s  -  Courier,  (N.  B.)  Daily  Journal  in  the  same 

was  recently  capacity. 

honored  with  the  a.  E.  McGinley  is  now  on  the  editorial 
offer  of  appoint-  staff  of  the  London  (Ont.)  Advertiser, 
ment  as  United  t-  .  r,...  .,  , 

-  States  Senator  to  ,  ^xeup  man  on  the  Buf- 

Ralth  H.  Booth  succeed  Truman  Evening  News,  has  been  made  as- 

H  Newberry  re  ^'^Lant  news  editor.  Sidney  Stall,  for- 
signed,  but  declined  because  he  beliwed  o"  ‘‘j®  vicinity  desk,  is  now  makeup 


Iowa,  has  been  admitted  to  the  bar  of  opportunities  of  an  independent  press 


Nebraska. 


than  by  his  personal  participation  in  party 


is  vicinity  editor  on  the  News. 

Ray  Sweeney  is  a  new  member  of  the 


F.  Norton  Pratt  has  resigned  from  the  I"  letter  of  declination  to  city  staff  of  the  Buffalo  Commercial.  He 


lisher  of  the  Portsmouth  (N.  H.)  Herald.  ^^m.s  r.  up  v.,  o.  u.c  x>os- 
dpfeated  at  the  recent  Reniihliran  American  repertorial  staff,  was  de- 

feated  for  nomination  as  councillor  at 


city  editor  of  the  Boston  Telegram.  .  V“'  ‘"’P?rtance  attaching  to  the  a|>. 

r-  •  T,  ..-e-  ..  CW.XT  -11  r  .u  n  pointment  of  a  I  nited  States  senator  at  thi.s 
Francis  P.  Tip  O  Neill,  of  the  Bos-  times  makes  me  deeply  appreciative  of  the  con- 


)v.  Groesbeck,  Mr.  Booth  said:  Jbe  son  of  Dan  Sweeney,  former  city 

‘The  high  importance  attaching  to  the  ap*  editor  of  the  Buffalo  Times,  and  now 
ntment  of  a  I’nited  States  senator  at  this  business  manager  of  the  Buffalo  public 
les  makes  me  deeply  appreciative  of  the  con-  schools. 


sideratinn  given  to  me  in  this  connectii-n. 

“f  have  given  this  subject  most  careful  and, 
I  helieve,  patriotic  consideratii-n.  Each  of  us 


,  ...  .  .  .ea..-.!  ...r  i .. .i.i.iia . i. ...  as  ....... ci.ioi  a.  .  1**'*  careful  and,  Gcorgc  Thomas  Emcrson,  Jr.,  of  the 

dty  caucus  or  a  th.rd  .arm  nom.uat.on,  ^  1.  W;-.  phiu.lphja  Public 

nSSS  te'H-'ldr'hlstS.S'Jdl!  GM-d  for^rl, 

tor  end  monao-er  of  the  Mnoalee  'Mornino-  editor  of  the  Brockton  (MaSS.)  Times,  sociates  with  myself  has  resulted  in  the  belief  ,  r-,  •  . 


tor  and  manager  of  the  Nogales  Morning  Jj  now  covering  city  hall  for  the  f  should  continue  to  serve  through  the  Fred  Glasier  has  become  photographer 

democrat.  Boston  Teleeram  was  stricken  suddenlv  '•‘ruction  of  the  eight  newspapers  pub-  for  the  Brockton  (Mass.)  Enterprise. 

A  L  Glasmann  editor  and  nublisher  u-i  ^"^*sraiTi,  was  siricKtn  suaaeniy  |,shcd  by  the  company  of  which  I  am  president.  ,  ,  t.  r.  •  .  .  r  . 

c.  j  P  while  at  work  one  day  last  week,  and  indeed.  I  feel  a  i>ri<le  in  the  thought  that  in  John  B.  Reiger  has  left  the  night  copy 

ot  the  Ugden  (Utan;  Manaara-txam-  taken  to  the  hospital,  where,  for  a  time,  this  highly  imi-  rtam  time  in  the  history  of  desk  of  the  Boston  Herald  and  is  reading 
iner,  and  Mayor  Frank  Francis,  form^  C,:.  condition  was  considered  serious.  1?"  .'^“."*1^  newspapers  which  are  c-nscien-  ™  .u.  rvistnn  Ameriran 


sociates  with  myself  has  resulted  in  the  belief 


editor  of  the  Ogden  Standard,  are  in 
Washington  attending  the  hearing  of  the 


his  condition  was  considered  serious.  “ndn-endenTTa^e 

Harold  A.  Kenney  has  been  assigned  to  op]>  rtunity  for  service. 


almost  unbrnlt^  ‘^^Py  ^*‘0"  American. 

.  .  ,  Frank  C.  Harper  of  the  editorial  staff 


wasnmgton  aiienuing  me  nearing  oi  me  .Up  ctate  house  heat  for  the  Boston  “.-Vnother  thing  which  may  not  be  broadly  un-  „r  u  v  d  •  .u 

proposal  to  unmerge  the  Southern  Pacific  ~  ,  a"  i  t  derstood,  but  to  which  I  attach  some  importance,  ^f  tbe  Pittsburgh  (Pa.)  Press  ^  the  new 

and  the  Central  Pacific  railroad  lines  Idcgram,  succeeding  the  late  James  1.  is  the  service  I  am  endeavoring  to  render  to  the  editor  of  the  Chamber  of  Commerce 


iiiiu  me  v>.cim«n  i  dLiiiVr  laiiiLfau  •  u  ^  _a.i  7  j: _ i 

Francis  is  acting  as  intervenor  in  favor  Hams,  who  recently  died. 

of  the  Union  Pacific  in  the  controversy,  John  “Jerry’  O  Brien  is  now  covering 


city  ^  Detroit  in  the  edacity  of  iwesident  of  weekly  publication  Pittsburgh  First, 
the  arts  commission,  for  I  sincerely  helieve  that  i-.  t.  • 

only  throu^  the  development  of  the  finer  things  F..lmer  B.  Rupp  IS  now  a  Copy  reader 


representing  Northern  Utah  and  South-  police  and  court  for  the  Eyrni  (Mass.)  in  our  midst  can  we  r^ch  tme  greatnew  and  at  the  city  desk  of  the  Pittsburgh  Dis- 


em  Idaho. 

Robert  Lincoln  O’Brien,  editor-in-chief  .  A 
of  the  Boston  Herald,  recently  bought  tian 
Baranca.  the  Westwood  estate  ot  J.  Sum-  ton 
ner  Draper.  ’  B 


Telegram-News,  succeeding  Edward  Ago.  thinp, 

.  _  .  ......  music,  literature  and  the  fine  arts  that  make  foi 


Alger  H.  Beane,  formerly  of  the  Chris-  a  better  and  more  contented  type  of  citizenship, 
ian  Science  Monitor,  has  joined  the  Bos-  ^  tlicrcfore,  request  you  to  iierm^it  me 


ton  Herald  staff  as  copy  reader. 


to  withdraw  my  name  from  your  further  thought 
in  determining  to  whom  shall  go  the  high  honor 


Benjamin  Boyden  has  resigned  as  city  ***'  senate  of  the 


Ralph  W.  Cram,  editor  of  the  Daven-  editor  of  the  Boston  Telegram.  ^ 

port  (la.)  Democrat,  and  his  daughter,  John  J.  Fl>’nn  has  joined  the  staff  of 

Miss  Eloise  Cram,  viewed  Washington  the  Lvnn  (Mass.)  Telegram-News.  S.  V.  Anderson  has  succeeded  Percy 

from  an  army  airplane  this  week,  while  Lj.,;  p  Kelling  is  leaving  the  Walla  ‘"'.‘y  of  the  Jamestown 

Mr.  Cram  was  in  the  capital  as  governor  ^Valla  (Wash.)  Bulletin  to  become  the  P?'‘y  Hansen  has 

for  the  Seventh  Army  Corps  Area  of  night  editor  on  the  Astoria  (Ore.)  Daily  ^  printing  shop, 

the  National  .Aeronautic  .Association.  Astorian.  Eugene  J.  Finnegan,  formerly  of  the 

- -  Harold  .McClinton,  graduate  of  the  lEiffalo  Courier  staff,  has  been  elected 


Edward  Maloy  is  now  editor  of  the 
(Continued  on  page  32) 


VISITORS  TO  NEW  YORK 

J.  JOHN  S.  COHEN— Atlanta 


lournal. 


the  National  .Aeronautic  .Association. 


msen  as  city  editor  of  the  Jamestown  L.  R.  Wheeler— Portland  (Ore.)  Tele¬ 
s’.  D.)  Daily  Alert.  Mr.  Hansen  has  gram. 

ened  a  job  printing  shop.  James  M.  Thomson — New  Orleans 

Eugene  J.  Finnegan,  formerly  of  the  Item. 

iffalo  Courier  staff,  has  been  elected  Paul  Cowles — San  Francisco  bureau, 


IN  THE  EDITORIAL  ROOMS 


Journalism,  1922,  and  now  on  the  copy 

Robert  PEATTIE,  editorial  writer  desk  of  the  Philadelphia  Public  Ledger, 
on  the  New  York  News,  retired  De-  is  back  at  his  desk  after  an  absence  of 
cember  1  and  has  been  succeeded  by  R.  four  weeks,  during  which  he  underwent 
E.  McGowan.  Mr.  Peattie,  who  went  on  an  operation. 

the  News  with  the  understanding  that  he  Kneass,  at  one  time  city  editor 

would  serve  only  until  somebody  else  F'rancisco  Journal,  is  now  ed- 

couW  be  secui^d.  will  spend  the  Winter  monthly  review  of  the  Mercan- 

in  Columbus,  Ohio,  and  in  the  Spring  go  Trust  Company  of  San  Francisco, 
to  his  home  in  North  Carolina 

H.  C.  Kleinfuss  has  joined  the  news  i^»ans,  has  become  city  wlitor  of  the 
staff  of  the  New  York  Daily  News.  Nogales  (Ariz.)  Herald. 

\Vinwr  B.  Williams,  formerly  on  the  ^^rd  Irvine,  son  of  B.  F.  Irvine,  editor 
Springfield  (Mass.)  Republican,  the  Portland  (Ore.)  Journal,  and  a 

Hartford  (Coim.)  Courant  and  the  member  of  the  editorial  staff  of  that 


University  of  Washington,  School  of  president  of  the  senior  class  of  Columbia  the  Associated  Press 


University. 


E.  S.  Carter,  managing  editor  of  the  Tribune. 


Frederick  E.  Murphy  —  Minneapolis 


One  small  advertisement, 


Providence  (R.  1.)  Journal,  is  now  on  the  paper,  has  been  selected  as  private  sec- 
news  staff  of  the  New  Yorx  News.  retary  to  Walter  M.  Pierce,  governor- 

Calvert  L.  Estill,  for  the  past  two  elect,  it  is  reported.  Mr.  Irvine  recently 
years  manager  of  the  Salisbury  (Md.  returned  from  New  York,  where  he  has 
Wicomico  News,  is  now  managing  editor  been  engaged  in  magazine  work. 


printed 


once  in 


Kalf  of 


of  the  Charleston  (S.  C.)  .American 


James  A.  Bales,  who  was  on  the  copy 


Edwin  L.  Shuman,  for  the  last  seven  desk  on  the  San  Francisco  Bulletin  ami 

years  managing  editor  of  the  New  York  went  to  the  Fresno  Bee,  is  back  on  the 

Times  Current  History  Magazine,  has  Bulletin  on  rewrite  and  special  assign- 

left  to  become  associate  editor  of  the  nients. 


Literary  Digest  International  Book  Re- 


Denlingcr  has  resigned  as  assis- 


view ,  a  new  monthly  issued  by  the  Funk  tant  Sunday  editor  of  the  St.  Paul 


&  W’agnalls  Company. 


Pioneer  Press  and  is  succeeded  by  H.  T. 


Olin  W.  Kennedy,  managing  editor  of  Hasselquist,  formerly  on  the  copy  desk. 


the  Miami  (Fla.)  Herald,  accompanied 
by  Mrs.  Kennedy,  attended  the  opening 


Miss  Mabel  Johnson  of  Minneapolis  is 
now  the  city  editor  of  the  Biwabik 


of  the  racing  at  Havana  and  spend  the  (Minn)  Times 

Thanksgiving  holiday  in  that  city.  Grace  Kaercher,  associate  editor 

Miss  Kate  Speelman  has  been  made  „(  the  Ortonville  (Minn.)  Independent, 
^lety  of  the  Camden  (AArk.)  ^-35  elected  clerk  of  the  Supreme  Court 

evening  News.  on  the  Republican  ticket  during  the  re- 

W.  H.  .Adams,  formerly  on  the  Ogden  cent  election. 


the  list  of  nevJspapers  using 
tKe  free  information  service 
conducted  by  Frederic  J. 

Haskin,  drev?  o^er  1  00,000 

letters. 
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89  PER  CENT  IN  FARM  LAND 

Illinois  has  an  area  of  56,665  square  miles, 
of  that  area  56,043  square  miles  are  land. 
Eighty-nine  per  cent  of  that  land  is  in  farms 
and  over  eighty-five  per  cent  is  improved 
farm  lands. 

The  fertility  of  Illinois  soil  has  caused  the 
state  to  rank  for  many  years  as  one  of  the 
nation’s  leaders  in  the  value  of  agricultural 
properties  and  the  gross  annual  receipts  of 
its  agricultural  products. 

According  to  recent  census  Illinois  stood 
second  and  third  in  value  of  property  and 
value  of  crops  respectively. 

While  Illinois  has  generally  been  char¬ 
acterized  as  an  agricultural  state,  it  has  for 
many  years  occupied  a  leading  position  in¬ 
dustrially  because  of  the  importance  and 
variety  of  its  manufactured  products. 


Such  a  combination  makes  this  territory 
worthy  of  consideration  in  any  advertising 
campaign. 


Rate  for 

Rata  for 

246* 

1I,«M 

Circulation 

Lines 

Lines 

** Aurora  Beacon-News . 

- (E) 

15,249 

.055 

.055 

Bloomington  Pantagraph  .  . 

....(M) 

17,841 

.05 

.05 

Chicago  Herald-Examiner 

(M) 

395,861 

.55 

.55 

Chicago  Herald-Examiner  .  . 

. (S) 

729,735 

.85 

.85 

Chicago  Daily  Journal  .  .  .  . 

. (E) 

117,483 

.26 

.24 

^Chicago  Tribune  . 

. . .  .  (M) 

517,184 

.70 

.70 

jChicago  Tribune  . 

. (S) 

790,552 

1.00 

1.00 

**  Moline  Dispatch . 

. (E) 

9,391 

.04 

.04 

tPeoria  Journal-Transcript... 

.  .  (M&E) 

33,182 

.10 

.09 

Peoria  Star . 

. (E) 

24,580 

.075 

.06 

**Rock  Island  Argus . 

. (E) 

10,704 

.04 

.04 

fSterling  Gazette  . . 

. (E) 

5,149 

.03 

.03 

GoTernment  Statements,  April  1,  1922. 

fGovemment  Statements,  October  1,  1922. 

**A.  B.  C.  Publishers’  Statements,  October  1,  1922. 


insurance  page  of  the  Pittsburgh  Dis¬ 
patch.  This  is  a  weekly  page  devoted 
to  insurance  news,  personals,  activities 
of  local,  state  and  national  associations. 

David  J.  Davies,  chief  engineer  of  the 
“Tattler  Tribe’’  of  the  Pittsburgh  Dis¬ 
patch,  is  custodian  of  a  Christmas  fund 
that  the  “Tattlers”  are  raising  for  the 
benefit  of  needy  youngsters  on  Christmas 
Day. 

Bernard  G.  Kaufman,  former  editor  of 
the  Syracuse  Jewish  Monthly  and  now 
a  special  writer  for  the  Rochester  .Amer¬ 
ican,  is  engaged  to  marry  Miss  Lillian 
Mae  Tegg. 

S.  Jay  Kaufman,  columnist  of  the  New 
York  Globe,  was  the  guest  of  his  friends 
at  a  banquet  at  the  Hotel  St.  Regis,  De¬ 
cember  3. 

H.  S.  McQuskey,  editor  of  the  Ari¬ 
zona  Labor  Journal,  will  be  private  secre¬ 
tary  to  Governor-elect  W.  P.  Hunt  when 
he  takes  office. 

Paul  Hanna,  formerly  of  the  Feder¬ 
ated  Press  in  Washington  and  other 
cities,  has  again  associated  himself  with 
the  service  and  taken  charge  of  the  or¬ 
ganization’s  Washington  bureau.  Lau¬ 
rence  Todd,  formerly  head  of  the  Wash¬ 
ington  bureau  of  the  Federated  Press,  is 
in  Italy  on  an  extended  European  as¬ 
signment. 

Miss  Virginia  Roehl,  of  the  Knoxville 
Journal  &  Tribune,  has  been  assigned 
to  the  Washington  bureau  of  that  news¬ 
paper. 

Karl  K.  Bitzing,  for  four  years  a  mem¬ 
ber  of  the  Fargo  (N.  D.)  editorial  staff 
for  the  past  four  years,  has  been  made 
chief  editorial  writer,  succeeding  J.  E. 
Rockwell,  who  recently  resigned  to  be¬ 
come  editorial  manager  of  the  Duluth 
News-Tribune. 

Harold  Leyshon,  city  editor  of  the 
Knoxville  (Tenn.)  Journal  and  Trib¬ 
une,  was  recently  injured  in  an  air¬ 
plane  accident. 

Miss  Elodie  Clay,  who  for  many  years 
has  been  associated  with  her  sister  on  the 
Huntsville  (Ala.)  Democrat,  was  recently 
adjudged  Insane  and  committed  to  the 
Bryce  Hospital  at  Tuscaloosa. 

John  Elliott,  of  the  editorial  staff  of 
the  New  Bedford  Standard,  will  sail  for 
England  on  December  12  to  do  news¬ 
paper  work  there.  He  was  the  guest  of 
honor  at  a  staff  dinner  at  the  New  Bed¬ 
ford  Hotel  recently.  Walter  O.  Look,  of 
the  Buffalo  Evening  News,  succeeds  Mr. 
Elliott  on  the  Standard. 

Alexander  McBride,  for  many  years 
night  editor  of  the  old  Albany  Argus, 
was  given  a  dinner  by  about  50  residents 
and  former  residents  of  Albany  at  the 
Newspaper  Club,  New  York.  December 
1.  Many  of  'those  present  had  served 
with  Mr.  McBride  before  his  retirement 
a  few  years  ago.  He  is  now  over  80  years 
old  and  spends  his  time  on  his  hobby, 
horticulture.  The  menu  showed  a  pen- 
and-ink  sketch  of  the  guest  with  three 
figures  representing  r^spectivelv  his  serv¬ 
ice  as  a  soldier  in  the  Civil  War,  as  an 
editor  and  as  a  gentleman  farmer. 

H.  W.  Lanigan.  formerly  on  the  New 
York  Daily  News,  has  been  made  head 
of  the  copy  desk  of  the  Syracuse  Evening 
Telegram  and  Sunday  .American. 

M  M.  Tracy  is  a  member  of  the 
editorial  staff  of  the  Houston  (Tex.) 
Chronicle  and  the  Houston  Post  as  was 
recently  stated  in  Editor  &  Ptbi-isher. 

IN  THE  BUSINESS  OPHCE 

Ilf  PRESTON  GOODFELLOW, 
ITX-  been  in  charge  of  cir¬ 

culation  sales  and  nart  of  advertising  on 
the  Brooklyn  Eagle,  has  resigned  and 
will  go  to  the  New  York  .American  as 
assistant  to  Publisher  E.  M.  Swazey. 
Roy  Goodfellow.  his  brother,  who  has 
been  assistant  city  editor  on  the  Brook¬ 
lyn  Times,  succeeds  h'm  as  head  of 
circulation  sales  on  the  Eagle  and  T. 
F.  Mulhern,  w'ho  has  been  Mr.  Goofl- 
fellow’s  assistant  in  the  advertising  w'ill 
cucceed  Mr.  Goodfellow  in  this  work. 

W.  J.  Hoffman,  advertising  manager  of 
the  Portland  Oregonian,  has  been  re¬ 
elected  for  the  third  time  president  of  the 
Pacific  Northwest  Tourist  .Association. 

J.  W.  Ross,  for  the  last  two  years  ad¬ 


vertising  manager  of  the  Prescott  (Ariz.)  I 
Evening  Courier,  was  elected  justice  of  I 
the  peace  at  Prescott  at  the  recent  elec-  I 
tion.  I 

Earl  R.  Obern  has  resigned  as  assist-  I 
ant  cashier  of  the  Old  National  Bank,  j 
Battle  Creek,  Mich.,  and  on  January  1  | 

will  take  charge  of  the  financial  advertis-  ■ 
ing  of  the  Los  .Angeles  Herald.  j 

Elis  B.  Usher,  Burr  E.  Lee  and  David 
M.  Puemer  have  formed  a  co-partnership  ' 
and  will  open  an  advertising  agency  in  i 
Milwaukee,  Wis.  j 

F.  D.  Caruthers  of  the  New  York  ' 
World  has  returned  from  Europe.  j 

Del  Strong,  business  manager  of  the 
Flagstaff  (Ariz.)  Coconino  Sun,  has  gone 
to  Hawaii  on  a  vacation. 

Dean  B.  Swift  has  joined  the  staff  of  | 
the  Minneapolis  Northsider  and  is  in 
charge  of  the  advertising  and  circula¬ 
tion  departments. 

Miss  Cecilia  Reiter,  of  the  auditing 
department,  Chicago  Tribune,  and  Harry 
D.  Erlebach  have  announced  their  en-  * 
gagement. 

William  E.  Wheeler  of  the  foreign 
advertising  staff  of  the  New  York  News 
is  the  father  of  a  son  born  November  IS. 

Thomas  F.  Hickey  is  now  a  classified 
advertising  solicitor  on  the  New  York 
News. 

Paul  J.  Watrous,  who  has  been  han¬ 
dling  fjpancial  advertising  on  the  New 
York  News,  has  been  made  head  of  a  ; 
special  department  for  automobile,  amuse-  ■ 
ment  and  classified  advertising. 

T.  J.  Victory  has  been  transferred  from  , 
information  clerk  on  the  New  York  News  * 
to  the  solicitor  staff  of  the  paper’s  circu¬ 
lation  department.  ’ 

Miss  Violet  Schumacher  of  the  auditing  ; 
department,  Chicago  Tribune,  was  injured 
seriously  in  an  automobile  accident  re¬ 
cently.  The  car  in  which  she  was  rid¬ 
ing  was  struck  by  a  taxicab  and  she  was  j 
thrown  out  over  the  windshield.  j 

J,  H.  Hampton  formerly  on  the  adver-  j 
tising  staff  of  the  Tulsa  Tribune  and  more  J 
recently  advertising  manager  of  Vande- 
ver’s  of  Tulsa,  Okla.,  has  become  adve* 
tising  manager  of  the  Jacksonville  Jour¬ 
nal., 

C.  E,  Whitney,  of  the  Wichita  (Kan.) 
Beacon  circulation  department  and  one  of 
the  oldest  employes  or.  the  paper,  is 
undergoing  treatment  at  St.  Francis  Hos¬ 
pital,  Wichita. 


MARRIED 

pRANK  YOCKERBY,  day  editor,  the 
^  Spokane  bureau,  the  Associated  Press, 
and  Miss  Lucile  Ramthun  were  married 
November  10. 

Mass  Bernardine  Szold,  of  the  New 
York  News  editorial  department,  and 
Otto  Liveright  were  married  November  6. 

Jack  S.  Connolly,  former  Boston  news¬ 
paper  man,  and  Miss  Luville  Maule  were 
married  recently. 

Philip  E.  Horne,  desk  editor  of  the 
Boston  Traveler,  and  Miss  Estelle  Gold 
were  married  recently. 


White  Cate  Dropped 

The  William  Allen  White  case  has 
been  dropped.  Richard  J.  Hopkins,  at¬ 
torney  general  of  Kansas,  DecemlxT  7, 
sent  a  telegram  to  Royand  Boynton,  Lyai 
County  attorney,  directing  him  to  have 
an  order  of  dismissal  entered  when  the 
case  of  the  State  against  Mr.  White  was 
called  for  trial.  Mr.  White  was  charged 
with  violating  the  Industrial  Court  l.aw 
by  posting  in  the  window  of  the  Emporia 
Gazette,  of  which  Mr.  White  is  erlitor  and 
publisher,  a  card  expressing  sympathy  for 
the  shopmen  during  the  railroad  strike. 


Burns  N.  Y.  Mail  Ad  Manager 

Thomas  F.  Burns,  supervising  solicitor 
on  the  New  York  World,  will  return  to 
the  New  York  Evening  Mail  as  adver¬ 
tising  manager  the  first  of  the  new  y.  ar, 
succeeding  Jerome  Vogel. 
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NEWS  OF  ASSOCIATIONS  AND 
CLUBS 


mincemeat  and  yard  sticks.  The  bags 
held  more  than  a  half-bushel. 


\ewsp.\pers 

^IIE  New  York  Newspaper  Club  had 
^  its  first  “music  hour”  on  the  after¬ 
noon  of  December  2,  when  about  two 
hundred  members  and  guests  were  pres¬ 
ent.  Earle  Clauson  of  the  New  York 
World  acted  as  master  of  ceremonies  and 
introduced  the  stars  who  entertained. 
Eddie  Dowling,  of  “Sallie,  Irene  and 
Mary,”  Harry  K.  Morton,  Zella  Russell 
and  Miss  Hamilton  of  “Springtime  of 
Youth,”  “Janet  of  France”  and  Tommy 
Tucker  of  Keith’s  Vaudeville  Circuit  and 
Julia  Silver  of  the  “Greenwich  Village 
Follies,”  were  among  those  who  partici¬ 
pated.  A  similar  entertainment  will  be 
held  each  Sunday  afternoon. 

The  Missouri  Slope  Press  and  Devel¬ 
opment  Association  was  organized  recent¬ 
ly  at  Mandan,  N.  D.  H.  S.  Russell, 
president,  the  Mandan  Town  Criers 
Club,  was  elected  president;  Ernest  L. 
Peterson,  the  Dickinson  (Mo.)  Press, 
and  Hugh  Black  of  the  Werner  (Mo.) 
Dunn  County  Spotlight,  vice-president ; 
E.  H.  Tostevin,  the  Mandan  Pioneer, 
secretary,  and  J.  L.  Bell,  treasurer. 

The  Arizona  Daily  Newspaper  Asso¬ 
ciation  will  hold  its  semi-annual  meeting 
at  Phoenix  on  December  10 

The  Texas  Managing  Editors’  Asso¬ 
ciation  met  in  Galveston  December  4  and 
S  as  the  guests  of  A.  L.  Perkins,  man¬ 
aging  editor  of  the  Galveston  Tribune. 


Advertising 

IVEWS  events  of  the  day  were  placed 
on  the  griddle  at  the  annual  gridiron 
banquet  and  election  of  officers  of  the 
Advertising  Men’s  post  of  the  American 
Lepon  Tuesday  evening  at  the  Morrison 
Hotel,  Chicago.  Vaudeville  and  “stunts” 
were  provid^.  Reed  G.  I^ndis,  son  of 
former  Judge  K.  M.  Landis,  was  unop¬ 
posed  for  commander  to  succeed  Col. 
Horatio  B.  Hackett. 

The  Kansas  City  Ad  Club  added  200 
new  members  to  the  club  at  a  recent 
meeting  as  the  result  of  a  membership 
contest. 

The  Stockton  (Cal.)  Advertising  Club 
has  installed  the  following  new  officers: 
President,  Dave  S.  Levenson;  vice-presi¬ 
dent,  Laurence  N.  Pease;  secretary-treas- 
urer,  W.  E.  Bracey;  and  directors,  Dave 
S.  Matthews  and  Dr.  F.  A.  McCan. 

Woodson  Ross,  of  the  Irving  W.  Sin¬ 
ger  Company,  printers  and  publishers, 
has  been  apjwinted  secretary  of  the  Oak¬ 
land  Advertising  Club. 

Dr.  W.  P.  Merrill,  pastor  of  the  Brick 
Presbyterian  Church  of  New  York,  will 
be  the  speaker  at  the  Christmas  luncheon 
of  the  Advertising  Qub  of  New  York, 
December  21. 

The  New  York  Council  of  the  Ameri¬ 
can  Association  of  Advertising  Agencies 
will  hold  its  first  luncheon  of  the  Winter 
December  14  at  the  Pennsylvania  Hotel. 
Jason  Westerfield,  chairman  of  the  StocK 
Exchange  Library,  will  be  the  speaker. 

A  charter  for  a  Boston  Advertising 
Men’s  Post  of  the  American  Lepon  is 
expected  to  be  granted  by  the  last  of  the 
month  according  to  the  assurances  given 
them  by  Gen.  Clarence  Edwards. 


STUNT  DINNER  FOR  AD  MEN 


Basket  of  Advertised  Home  Products 
for  Each  Guest 

The  annual  stunt  dinner  of  the  Syra¬ 
cuse  .\dvertising  Men’s  Club  was  held 
December  5  in  the  Hotel  Onondaga. 
More  than  600  advertising,  newspaper 
and  business  men  attended. 

The  two  features  of  the  evening  were 
the  extra  “peach”  edition  of  the  Syra¬ 
cuse  Journal,  featuring  the  story  of  the 
banquet  with  a  streamer  on  the  front 
page  and  a  bag  of  Syracuse  advertised 
products  for  each  diner,  including  every¬ 
thing  from  chinaware  to  None-Such 


pAIRALL  &  BATTENFIELD,  Inc., 
an  advertising  agency,  Des  Moines, 
la.,  announced  its  incorporation  in  the 
Des  Moines  newspapers  November  29. 

It  has  a  $10,000  paid  in  capital.  W.  E. 
Battenfield,  who  has  been  connected  with 
the  Scripps-McRae  organization  for  the 
past  12  years,  has  resigned  as  business 
manager  of  the  Des  Moines  News  to  enter 
the  new  firm.  L.  R.  Fairall,  the  other 
member  of  the  company,  has  been  con¬ 
ducting  an  advertising  agency  in  Des 
Moines  for  several  years.  Offices  will 
be  at  512  Century  Building,  Des  Moines. 

The  Larcher-Horton  Company,  Provi¬ 
dence,  R.  I.,  advertising  agency,  moved 
on  December  1  to  44  Franklin  Block. 

H.  R.  Failing,  for  a  number  of  years 
identified  with  the  Botsford-Constantine 
Company,  Portland,  Ore.,  has  announced 
the  opening  of  the  H.  R.  Failing  .Adver¬ 
tising  Agency,  with  offices  in  the  Failing 
Building. 

The  United  Advertising  Agency,  Ltd., 
Toronto,  business  has  been  taken  over  by 
the  Mitford  Agency,  of  that  city,  which 
will  represent  the  United  Advertising 
Agency,  New  York,  in  Canada.  The  lat¬ 
ter  agency  will  represent  the  Mitford 
Advertising  Agency  in  the  United  States. 

The  Echternach  Advertising  Agency, 
Denver,  has  opened  a  branch  office  at 
San  Francisco.  A.  V.  Echternach  will 
be  in  charge  of  this  office. 

J.  J.  Arnsfield,  formerly  advertising 
manager  for  Fairbanks,  Morse  &  Co., 
has  opened  advertising  service  offices  in 
Chicago  under  the  name  of  the  J.  J.  Ad¬ 
vertising  Service. 

J.  T.  W.  Martin,  formerly  with  the 
Frank  Du  Nover  Advertising  Agency, 
Utira,  N.  Y.,  has  joined  the  sales  pro¬ 
motion  department  of  Hardware  Age, 
New  York.  He  was  at  one  time  with 
the  advertising  department  of  R.  H. 
Macy  &  Co..  New  York  department  store. 

John  Ring,  Jr.,  president,  the  John 
Ring,  Jr.,  Advertising  Company,  St. 
Louis,  directed  the  campaign  publicity  of 
the  recent  Red  Cross  drive  in  St.  Louis. 

E.  R.  Wiggins,  formerly  technical  ed¬ 
itor  of  the  (Thilton  Tractor  Journal,  has 
joined  the  staff  of  the  Western  Adver¬ 
tising  .Agency,  Inc.,  Racine,  Wis. 

R.  R.  Toepel,  recently  with  the  James 
Manufacturing  Company,  Ft.  Atkinson 
Wis.,  as  assistant  to  the  advertising  man¬ 
ager,  has  been  appointed  account  execu¬ 
tive  and  service  manager  of  the  Thomp- 
son-Riddick  Company,  Jacksonville.  Fla. 

Raymond  L.  Hurst,  formerly  with  the 
Curtis  Publishing  Company  in  Chicago, 
has  joined  the  Chicago  office  of  the 
George  Batten  Company. 

Charles  R.  Crowell,  formerly  with 
Lord  &  Thomas,  and  more  recently  with 
Henri,  Hurst  &  McDonald,  (Thicago,  has 
joined  the  staff  of  Thomas  M.  Bowers 
Advertising  Agency,  Chicago. 

E.  E.  Stems,  formerly  with  the  Frank 
Presbrey  Company,  Inc.,  and  Frank  Sea¬ 
man  Company,  Inc.,  New  York,  has 
joined  the  Newark  office  of  the  United 
Advertising  Corporation,  New  York. 

M.  J.  Foulon.  of  the  Federal  Adver¬ 
tising  Agency,  New  York,  has  been  ap¬ 
pointed  assistant  to  A.  V.  B.  Geoghegan 
newspaper  space  buyer  of  that  agency 
F.  W.  Kroeck  has  been  advanced  to  the 
position  of  assistant  to  Mrs.  Rollins, 
magazine  and  business  publication  space 
buyer  of  the  same  agency. 

Jos^h  R.  Lisson,  of  the  United  Ad 
vertising  Agency,  Ltd.,  Toronto,  will 
join  the  staff  of  the  E.  L.  Ruddy  Com 
pany,  Toronto,  shortly. 

C.  E.  Hooper,  formerly  in  charge  of 
the  advertising  cut  department  of  the 
Williams  Printing  Company,  Birming 
ham,  Ala.,  has  joined  the  J.  Bash  Adver¬ 
tising  Agency,  Nashville.  Tenn.,  and  will 
head  a  department  to  be  devoted  to  han 
dling  the  advertising  of  Nashville,  Tenn 


WEST 

VIRGINIA 


There  is  enough  good  business  in 
West  Virginia  to  make  a  good  ad¬ 
vertiser  rich  through  its  daily  news¬ 
papers. 

The  State  that  produces  and  sells 
about  $135,000,000  in  coal,  $50,000,- 
000  in  natural  gas  and  $22,000,000  in 
petroleum,  that  makes  chemicals, 
glass,  pottery,  etc.,  and  has  power  and 
transportation  facilities  to  equal  any 
undertaking  is  greatly  above  the  aver¬ 
age  buyer  and  if  you  do  not  know 
them,  then  you  should. 

By  the  very  minimum  investment  in 
daily  newspaper  advertising  you  can 
cover  this  territory. 

These  newspapers  promise  coopera¬ 
tion  with  your  sales  promotion  depart¬ 
ment. 
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THE  COMPLETE 
NEWS  FEATURE 
SERVICE 

Every  Feature  Necessary 
for  a  complete  up-to-the- 
minute  newspaper. 


Write  for  Samples  and  Rates 


CLEVELAND, OHIO: 


An  Accounting 
and 

Federal  T cue  Service 
for  Publishers 

References  on 
Application 


CLIFFORD  YEWDALL 

33  WmI  42iid  StTMt 
N«w  York  City 


LEADS  ALL  LOS  ANGELES 
DAILY  NEWSPAPERS  IN 
TOTAL  PAID  CIRCULATION 

Gm'ernment  statement  for  six 
months  ended  September  30,  1922 


mwmrmeu 


■aw  York 
■.  W.  KOLOVET 
<04  TtmM  Bids. 


145,953 


(loily 


OUoaro 
O.  LOOAH  PATBB  00. 
Balt*  401,  TowarBIdc. 
0  Ho.  lOehiraB  At*. 


The  great 

TRI-STATE  DISTRICT 

embracing  _  Western  Pennsylvania, 
Eastern  Ohio  and  West  Virginia,  offers 
the  advertiser  a  rich  market  for  his 
'xares. 

is  unquestionably  the  best  medium 
through  which  to  reach  this  market 
most  advantageously. 

Wallace  G.  Brook* 
Brunswick  Bldg.,  New  York 
The  Ford-Parsons  Co. 
Marquette  Bldg.,  Chicago 


“The  African  World” 

AND 

“Cape-to-Cairo  Express” 


Pabliakad  mrerj  SataMdgy  ia 
LonJoa. 


ANDREW  McLEAN  DIES 
IN  HIS  74th  YEAR 


Founder  and  Editor  of  Brooklyn  Citizen 
Came  from  Scotland  as  a  Boy — 
Was  Alto  a  Playwright 
and  a  Poet 


Andrew  McLean,  a  founder  and  editor- 
in-chief  of  the  Brooklyn  Citizen,  died  at 
his  home  in  Brooklyn  of  pneumonia  on 
Deceml)er  4.  He  was  in  his  74th  year. 
Mr.  McLean  was  taken  ill  November  29. 
Physicians  were  called  at  once  and  for  a 
while,  despite  the  fact  that  his  condition 
showed  no  improvement,  they  held  out 
hope  of  his  recovery,  for  twice  during  the 
past  two  years  he  had  fought  off  attacks 
of  the  same  disease. 

.Andrew  McLean  was  born  in  Renton, 
Dumbartonshire,  Scotland,  on  August  7, 
1848.  As  a  boy  he  was  apprenticed  to  a 
carpenter,  but  not  liking  the  work  he  ran 
away  and  shortly  worked  his  way  to 
New  York  on  bark  Agra.  He  arrived 
in  the  latter  part  of  1863  and  at  once  en¬ 
listed  in  the  United  States  Navy,  serving 
as  a  powder-l)oy  on  the  Kcarsarge  and 
the  Monitor  Chimo  until  the  close  of  the 
war. 

Then  he  worked  for  a  time  as  a  clerk 
in  the  store  of  his  uncle  Andrew  in 
Brooklyn  and  attended  a  business  college. 
When  he  was  20  he  began  newspaper 
work.  At  that  time  he  boarded  with  the 
family  of  John  Foord  who  was  then  on 
the  editorial  staff  of  the  New  York 
Times.  His  first  newspaper  work  was 
done  on  the  Brooklyn  Times.  Later  he 
transferred  to  the  Brooklyn  Eagle,  be¬ 
coming  city  editor  of  that  paper  when  he 
was  24  years  old.  He  served  as  editor  of 
the  Eagle  for  several  years.  In  1886  left 
it  to  become  the  editor-in-chief  of  the 
Citizen,  which  he  was  instrumental  in 
founding.  This  position  re  retained  until 
his  death. 

In  years  gone  by  Mr.  McLean  wrote 
plays  and  published  not  a  little  poetry. 
In  1912  he  was  chairman  of  the  Demo¬ 
cratic  Campaign  Committee  of  Kings 
County  and  in  1915  was  a  delegate  to 
the  Constitutional  C'^nvention  of  the  State 
of  New  York. 

Mr.  McLean  and  Miss  Ida  L.  Thomp¬ 
son  were  married  in  1876.  He  is  sur¬ 
vived  by  Mrs.  McLean  and  two  children, 
Mrs.  Arthur  M.  Connett  and  David  J. 
Meix'an,  secretary-treasurer  of  the  Citi¬ 
zen. 


Cl^bituary 

Frank  Hogan,  for  21  years  circula¬ 
tion  manager  of  the  Jersey  Journal,  where 
he  had  been  employed  for  thirty  years, 
died  December  4  in  Jersey  City.  Mr. 
Hogan  entered  the  employ  of  the  Jersey 
Journal  as  an  office  boy  and  in  1901  was 
made  circulation  manager. 

Fred  S.  Mansfield,  aged  69,  for  many 
years  a  writer  on  tennis  for  the  Boston 
Globe  sporting  department,  died  follow¬ 
ing  an  operation  in  the  Somerville 
(^lass.)  Hospital,  November  28. 

Morris  Scott,  for  many  years  a  sports 
cartoonist  on  the  Boston  Post,  died  after 
a  long  illness  December  5.  He  retired 
from  active  work  five  years  ago. 

Mrs.  Lillie  C.  Howard,  mother  of 
Dana  H.  Howard,  advertising  manager 
of  the  Commonwealth-Edison  Company, 
Chicago,  died  Deccmlier  1. 

Thomas  C.  O’Brien,  for  20  years  wool 
trade  reporter  on  the  Boston  Transcript, 
died  recently. 

Nicholas  Conner,  publisher  of  the 
Dubuque  (Iowa)  American  Tribune, 
was  drowned  on  December  2  near  South 
Wayne.  Wis.,  when  his  automobile 
plunged  down  an  embankment. 

Frederick  S.  Mansfield,  tennis  editor 
for  many  years  on  the  Boston  Globe, 
died  recently. 

Mrs.  P.  B.  Hubbard,  wife  of  the  edi¬ 
tor  of  the  Holland  (Minn.)  Independent, 
died  recently  of  tuberculosis. 

Henry  Mt  Tichenmi,  aged  64,  former 
St.  Louis  editor,  died  in  Los  Angeles 
December  5  after  an  illness  of  several 
months.  Tichenor  was  founder  of  the 


old  Rip  Saw,  with  which  Eugene  V. 
Debs  was  associated  for  a  number  of 
years.  He  also  published  the  Melting 
Pot  in  St.  Louis.  Tichenor  followed  the 
Left  Wingers  out  of  the  party  in  1919, 
becoming  a  Communist.  After  several 
months,  however,  he  left  the  Communists 
and  conducted  an  oil  paper. 

E.  G.  Jones,  some  years  ago  advertis¬ 
ing  manager  of  the  Portland  Oregonian, 
died  recently  in  Albany,  Ore. 

Thomas  T.  Kennedy,  Buffalo  Evening 
News  employe,  and  father  of  Cornelius 
J.  Kennedy,  News  staff  cartoonist  and 
photographer,  died  recently. 

Dillis  B.  Ward,  aged  84,  founder  of 
the  Seattle  Chronicle  and  Post,  died  No¬ 
vember  22.  He  crossed  the  plains  in 
1853. 

E.  F.  Doolittle,  for  forty  years  pub¬ 
lisher  and  editor  of  the  Ellsworth  (Wis.) 
Pierce  County  Herald,  died  last  week. 

Christian  Reitter,  who  for  many 
years  published  a  weekly  German  news¬ 
paper  in  Saginaw,  died  recently. 

Fred  W.  Smith,  father  of  James  S. 
Smith,  editor  of  the  Belle  Fourche 
(S.  D.)  Bee,  died  last  week. 

W.  S.  Weston,  a  prominent  Webster 
City,  Iowa,  newspaper  man,  died  Novem¬ 
ber  25. 

William  Raymond  Sill,  drama  critic, 
theatrical  manager  and  press  agent,  died 
December  1  at  Flushing,  N.  Y.  While 
managing  the  Bab  company  on  tour  his 
feet  ^came  infected  and  his  left  had  to 
be  amputated  above  the  knee. 

William  Campbell,  editor  of  the 
Southern  Messenger,  the  official  Catholic 
newspaper  in  Texas  for  21  years,  died 
November  25  . 

Alexander  Gunn  Conklin,  newspaper 
man  of  Cleveland  and  Columbus,  Ohio, 
and  widely  known  in  advertising  circles 
in  New  Orleans,  died  recently  in  Jack- 
ville,  Fla. 

Robert  J.  Cook,  aged  73,  who  was 
business  manager  of  the  Philadelphia 
Press  from  1883  to  1897,  died  December 
3  in  the  old  Cook  homestead  near  Belle 
Vernon,  Pa. 

.\lbert  F.  Ayer,  aged  65,  for  40  years 
connected  with  the  Beloit  (Wis.)  Tree 
Press  and  more  recently  with  the  Beloit 
Daily  News,  also  of  Beloit,  died  in  Los 
Angeles  November  23. 

Charles  E.  Hughes,  formerly  man¬ 
ager  of  the  Los  Angeles  bureau,  the  In¬ 
ternational  News  Service  and  at  various 
times  on  newspaj^rs  in  Chicago,  Phila¬ 
delphia,  Cincinnati  and  Los  Angeles,  died 
November  24. 

James  L.  Howland,  for  nearly  half  a 
century  a  comnositor  on  the  New  York 
Commercial  BuUetin  and  Journal  of  Corn- 
merce,  died  November  30  at  his  home  in 
Brooklyn,  aged  78  years. 

Hervey  j.  Vail,  aged  77,  who  estab¬ 
lished  the  Weekly  Star,  which  later  ^- 
came  the  Pasadena  Evening  Star,  died 
November  29. 

Lydia  Walters  Blight,  wife  of  Rey¬ 
nold  E.  Blight,  editor  of  the  Los  An¬ 
geles  Slasonic  Digest,  died  November  26. 

Perry  Lukens,  aged  69,  for  more  than 
25  years  a  newspaper  special  representa¬ 
tive  in  New  York,  died  December  4.  Mr. 
I-ukens,  who  retired  from  business  eight 
years  ago,  resigned  as  advertising  man¬ 
ager  of  the  Kansas  City  Star  in  1893  to 
come  to  New  York  to  go  into  special 
representation. 

Robert  1 1.  Stephenson,  aged  55,  once 
political  editor  on  the  Cincinnati  En¬ 
quirer,  died  December  5. 


Re-elect  Newspaper  Man  Mayor 

Walter  H.  B.  Remington,  a  former 
member  of  the  staff  of  the  New  Bedford 
(Mass.)  Standard,  was  re-elected  in  the 
municipal  elections  held  December  5  by  a 
plurality  of  1,200.  During  the  campaign 
the  opposing  partv  posted  large  posters 
about  the  city  with  the  headline  “Defeat 
the  Standard’’  and  transparencies  with  the 
same  slogan  mounted  upon  trucks  were 
run  about  the  city.  In  his  post-election 
statement  Mayor  .Remington  said ;  “Hav¬ 
ing  been  made  a  direct  campaign  issue, 
the  Standard  must  be  regard^  as  the  re¬ 
cipient  of  enthusiastic  public  applause 
and  acclaim,  in  which  I  gratefully  join.” 


1 ,384,464 
More  Lines 


From  January  1  to  October  SJ 
1922,  The  Passaic  Daily  News 
baa  printed  1,384,4C4  more 
Unea  of  paid  adTertiging  than  the 
other  Passaic  paper. 

THB  Dally  Newa  leadi  Ita  com 
petltor  In  classilied,  foreign 
and  local  advertising  Ilneagt'. 

Largest  Qaantity,  and  Beat 
Quality  Circulation  Beside*. 


DAILY  NEWS 

Passaic,  New  Jersey 


KNICKERB^OCKER  PRESS 

(Morning  and  Sunday) 
and 

ALBANY  EVENING  NEWS 

COVERS 

ONE  BIG  MARKET 


Albanyi  Troy>  Schenectady 

AND 

The  Capitol  District 


NATIONAL  REPRESENTATIVE 
John  M.  Branham  Co. 


ANNUAL  SURVEY  OF 
FINANCE.  INDUSTRY 
AND  COMMERCE 

The  Annual  Review  of  The  Annalist, 
Monday,  January  8,  1923,  will  present 
a  comprehensive  picture  of  financial 
and  commercial  developments  in  the 
past  year,  with  a  summary  of  the 
outlook  for  1923. 

This  issue  will  offer  an  unusual  op¬ 
portunity  for  effective  advertising  of 
high  character.  Reservations  for  space 
should  be  made  now, 

ANNUAL  REVIEW  THE  ANNALIST 
January  S,  1923 

Published  by  The  New  York  Times 
Company 


0^  i^tttsbur^li  fost 


A  newspaper  of  charac¬ 
ter,  integrity  and  enter¬ 
prise  which  has  earned 
the  confidence  of  the  peo¬ 
ple  of  the  world*s  greatest 
industrial  district. 


DAILY  Hid  SUNDAY 


Nrui  Haurn 


Urgisirr 

is  New  Hneen'e 
Dominant  Pnpar 

Circulation  over  34,427  Average 
Bought  every  night  by  Mora  Naw 
Haven  people  than  buy  any  other 
TWO  New  Haven  papers  COMBUTED. 


Nieut  %au»tt  iUnisl»r 

Tk*  JmUmt  Methtwt  SpttCu  Agmts 

Bartee Naw  YTk—DgtrtlS  OMmge 
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Features  by 
Irvin  S.  Cobb 
Fontaine  Fox 
Hugh  Fullerton 
Rube  Goldberg 
Ed  Hughes 
T.  L.  Masson 
O.  O.  McIntyre 
Frederick  Palmer 
Chas.  HansonTowne 
H.  J.  TuthiU 
and  others 

TIm  McNughl  Syidicate,lBc. 

Timet  Building,  New  York 


By  every  test 
of  daily  cir- 
culation  The 
News  leads  —  by 
volume,  by  char¬ 
acter,  by  distribu¬ 
tion,  by  reader  in¬ 
terest,  by  proved 
results  for  adver¬ 
tisers. 

The  Indianapolis 

NEWS 


The  Mount  Vernon,  N>  Y. 

DAILY  ARGUS 

carries  more  display  ad¬ 
vertising  than  any  other 
newspaper  in  Westchester 
County. 

This  is  an  acknowledge¬ 
ment  of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Fmicn  RapnwcBtatiT* 

171  Madison  Ato..  NEW  YORK 


The  Buffalo  Territory 
Offers  Big  Possibilities 
To  National  Advertisers 

Twelfth  American  Citys  lecond  in  New 
York  State,  Buffalo,  with  over  half  a 
million  people  and  the  eurrounding 
trade  area  with  three  hundred  thon- 
aand  more,  affordi  a  rich  market  to 
national  advertisers.  The  effective 
medinm  to  capture  this  desirable  mar¬ 
ket  IS  the  big,  popular,  home  news- 
papei^A.  B.  C  Net  paid  105,958,  80% 
of  English-Speaking  Homes. 

The  Buffalo  Evening  News 

Edwwnd  H.  Btsllar,  Editar  a  PaMtahar 
UIXY-SBUTH  COMPANY 

UmMiga  SUg.  LjrtiM  Bldg. 

New  Yertt,  N.  Y.  CHn^.  ID. 


pOLLAR 

Adi’crtising  and  circulation  managers  arc  always  on  the  lookout  for  new 
ideas  that  will  increase  advertising  receipts  and  win  new  circulation.  Your 
idea  for  increasing  advertising  or  circulation  may  not  appeal  to  your  manager, 
but  it  ma.y  be  fust  the  thing  that  sonic  other  manager  wants.  bfoiToa  &  Pub¬ 
lisher  will  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  is  note  being  used  in  your  city  does  not  bar  it  from  the  department. 

Address  your  communication  to  the  Dollar  Poller  Editor.  IVhen  the\ 
appear  dtp  them  and  mail  them  in  and  receive  payment.  Unavailable  ideas 
will  not  be  returned. 

TV  EV\SPAPER  publishers,  especially  those  Rot  a  bigRer  line  than  he  has,  and  he  can’t  iin- 
who  conduct  genuine  promotion  campaiRns,  dersell  us,  and  he  knows  it.”  My  point  is  that 
are  always  looking  for  new  ideas  in  advertising  you  should  diplomatically  attempt  to  weed  such 
copy.  On  page  four  of  Editor  &  Publisher,  statements  out  of  the  copy  turned  in,  and  that 
issue  of  November  25,  a  new  note  in  trade  you  preach  the  doctrine  of  the  power  of  the 
paper  advertising  was  sounded  by  the  Phila-  specific  and  the  weakness  of  the  generality, 
delphia  Hulletin,  which  is  one  of  the  most  wide-  — -J.  T. 

awake  advertisers  among  American  newspapers.  - 

Having  conducted  regular,  every-issue-cam-  It  would  be  an  interesting  and  different 
paigns  in  many  trade  papers  (it  has  been  an  stunt  for  a  newspaper  at  this  time  of  the  year 
Editor  &  Publisher  advertiser  every  week  for  to  put  over  some  special  pages  of  advertising 
several  years),  the  Bulletin  has  paved  the  way  on  which  would  appear  exclusively  advertise- 
in  copy  styles  and  original  ideas,  but  adapting  ments  of  firms  handling  goods  which  are  par- 
the  “movie”  idea  in  its  trade  paper  copy  was  ticularly  suited  for  giving  to  some  specific 

done  with  especially  striking  effect.  Yet,  at-  member  of  the  family.  For  instance,  one 

tractive  as  this  style  of  copy  was,  the  Bui-  page  might  be  devoted  to  ads  in  which  goods  of 
letin  is  not  “running  it  to  death.”  Its  promo-  particular  appropriateness  for  giving  to  Dad 
tion  department  believes  in  variety  of  expres-  could  be  featured.  Another  page  could  fea- 
sion,  and  contrives  to  change  copy  each  week,  ture  gifts  appropriate  for  giving  to  Mother, 

thereby  introducing  a  new  constructive  thought  And  so  on.  Over  each  page  should  be  a 

in  each  advertisement.  Careful  consideration  heading  suggesting  to  the  readers  of  the  paper 
of  trade  paper  advertising  is  one  of  the  best  that  they  cut  out  of  the  pages  and  preserve 
hunches  that  could  possibly  be  presented  to  them  and  use  them  as  guides  in  buying  gifts 
other  publishers  who  are  always  wondering  for  the  various  members  of  the  family.  It 
what  they  can  do  to  increase  their  national  ad-  shouldn’t  be  very  difficult  to  put  over  such  a 
vertising  business. — ^J.  B.  K.  page. — F.  H.  W. 


CIRCULATION 
■^BUILDING - 
SUPREMACY 


Recently  finished  our  third  cam-  ^ 
paign  on  the  World’s  Largest  ; 
Newspaper — The  Los  Angeles  ' 
Times.  Now  busy  on  the  In¬ 
dianapolis  News  and  Baltimore  i 
American  —  ASK  ANY  OF  i 
THEM!  ‘ 


Employed  and  endorsed  by  the  lendine 
newspapers  of  the  U.  S.  A. 


A 


HOLUSTERS  CIRCIIIATIOK  ‘ 
ORGANIZATICN 

im  ike  Umtt^  8M09 
300  MeRRfTT  Dlpq.,  Los  AM«eLes.CAL. 


26)000  last 
October — Now 


Department  stores  are  always  looking  for 
ideas  to  make  their  advertising  more  interest¬ 
ing.  They  realize  that  daily  advertisments  fea¬ 
turing  only  descriptions  and  prices  are  likely 
to  become  monotonous;  they  do  not  contain 
enough  “reader-interest.”  A  Southern  store 
added  this  valuable  quality  to  its  advertising 
hy  a  series  of  articles  appearing  under  the 
heading:  “For  Old  Times’  Sake;  a  Bit  ol 
City  History.”  The  first  articles  appeared  in 
space  outside  the  big  store  ad;  but  in  a  few 
days  they  became  a  part  of  the  ads  just  as 
the  store  editorials  used  by  a  number  of  in¬ 
stitutions.  The  history  of  the  store,  remi¬ 
niscences  and  pictures  of  old  employes,  a  little 
of  the  history  of  some  of  the  other  long-es¬ 
tablished  firms  in  the  city,  interesting  points  in 
the  city’s  history,  old  fashions,  etc.,  all  ap¬ 
peared  in  these  articles.  An  attempt  was  made 
to  bring  the  store’s  name  or  something  about 
the  store  into  each  one  of  the  articles. — J.  T. 


Here’s  an  idea  to  pass  along  to  your  big¬ 
gest  men’s  wear  store.  C.  F.  Hovey  Com¬ 
pany  of  Boston  is  inviting  men  of  the  city  to 
bring  in  their  mussed  neckties  and  get  them 
pressed  free  of  charge.  This  extra  service 
makes  friends  and  is  a  talking  point  for  which 
extra  copy  can  be  used. — J.  M.  M. 


To  establish  a  farm  news  department,  offer 
5  cents  an  item  to  your  correspondents  for 
every  item  that  is  taken  from  their  regular 
letters  and  printed  in  the  farm  news  column. 
It  will  not  be  difficult  to  edit  these  notes  so 
they  can  be  separated  from  the  correspondence, 
and  with  a  designated  mark  the  proofreader 
can  give  instructions  for  having  them  trans- 
fered  while  corrections  are  being  made  in  the 
galleys.  And  then  to  avoid  extra  bookkeeping 
have  the  correspondents  clip  their  own  items 
and  bring  them  to  the  office  or  send  them  in 
once  a  month  or  every  three  months  to  get 
their  pay.  The  cost  of  each  column  will  be 
about  one  dollar.  Three  or  four  columns  will 
make  a  crackerjack  department,  worth  more 
than  either  $3  or  $4  as  a  subscription-getter. 
Any  rural  correspondence  is  bound  to  contain 
occasional  items  suitable  for  a  farm  news  de¬ 
partment,  and  as  the  correspondents  learn  the 
nature  of  the  material  you  want,  they  will 
eagerly  contribute  numerous  good  farm  news 
notes. — J.  T. 


Have  you  ever  tried  paying  your  carrier  boys 
a  small  commissioner,  say  of  ten  cents,  on 
every  classified  advertisement  turned  in  ?  An 
objection  to  this  is  that  the  boys  are  likely  to 
spend  so  much  time  in  soliciting  the  ads  that 
they  delay  the  delivery  of  their  papers.  One 
paper  has  overcome  this  by  having  the  carrier 
boys  solicit  classitied  advertising  from  their 
patrons  on  Saturday  mornings  and  then  notify¬ 
ing  the  patrons  that  on  telephone  request  sent 
to  the  office  the  carrier  will  stop  while  on  his 
delivery  route  for  the  copy  and  the  pay. — 
W.  H.  M. 


A  menace  to  the  advertising  columns  of  a 
country  newspaper  is  the  advertiser  who  falls 
back  on  the  old  stereotyped  statements  such 
as  “We  carry  the  biggest  and  best  line  and 
sell  at  the  lowest  prices,”  “we  defy  competi¬ 
tion,”  and  “we  lead,  others  follow.”  These 
sayings  are  so  trite  that  they  doubtless  have 
little  effect  on  the  readers.  But  the  other  mer¬ 
chants  in  the  same  business  read  them  with  a 
darkening  brow.  “That’s  a  lie,”  they  say.  “We 


The  most  widely  used  sale  idea  among  the 
department  stores  of  Texas  this  fall  is  the  one 
price  sale  of  a  quantity  of  dresses,  of  aprons 
or  of  suits.  One  of  the  best  ways  to  display 
this  kind  of  an  advertisment  is  to  run  the  sale 
price  in  the  exact  center  of  the  space  taken 
and  to  group  the  illustrations  or  descriptions 
of  the  merchandise  around  it.  To  the  solicitor 
who  really  wants  to  help  his  advertisers  mer¬ 
chandise  their  stocks,  here  is  an  idea  that 
ought  to  be  given  to  one  of  the  patrons  on  his 
list.— J.  T. 


In  most  cities  there  are  several  stores  which 
have  Santa  Clauses  for  the  entertainment  of 
the  children  at  this  time  of  he  year.  It 
should,  therefore,  be  a  comparatively  easy  mat¬ 
ter  for  the  paper  to  get  up  a  page  of  ads  of 
all  the  stores  having  Santa  Clauses  and  to  use 
phrotos  of  the  individual  Santa  Clauses  in  the 
ads.  Over  the  top  of  the  page  could  be  a 
heading  urging  folks  to  take  their  children  to 
see  all  the  Santas.  And  each  ad  could  mention 
the  other  attractions  at  the  stores  in  which 
the  children  would  be  interested.  If  neces¬ 
sary  in  order  to  get  the  page  over  the  news¬ 
paper  might  designate  some  certain  day  as 
.Santa  Visiting  Day  on  which  all  the  Santas 
would  give  souvenirs  to  all  the  children  call¬ 
ing  on  them. — F.  H.  W. 


Down  in  Ballinger,  Tex.,  the  Young  Men’s 
Business  League  has  made  a  contract  with  the 
Banner-Ledger  to  send  the  paper  weekly  to 
every  family  in  the  county  for  a  period  of 
three  months.  The  scheme  is  designed  to  boost 
trade  during  the  fall  months.  From  the  pub¬ 
lisher’s  point  of  view,  though,  it  is  a  fine  op¬ 
portunity  to  boost  circulation.  If  you  could 
make  such  an  agreement  with  your  advertisers, 
you  would  have  the  principal  expense  of  a  big 
circulation  campaign  taken  care  of  without  ex¬ 
pense  to  yourself. — J.  T. 


There  is  a  way  for  the  advertising  manager 
tc  put  his  display  department  on  practically  a 
cash  basis  by  using  the  following  method. 
Kaise  your  rates  sufficiently  to  allow  a  discount 
of  ten  per  cent  if  the  advertising  bill  is  paid 
not  later  than  the  ISth  t  f  the  month  following. 
I’rint  on  the  face  of  your  advertising  state¬ 
ment  that  the  hill  can  be  discounted  ten  per 
cent  if  paid  on  or  before  the  15th.  Above  all, 
rigidly  enforce  the  payment  of  bills  tn  the 
15th  to  earn  the  discount  and  make  the  dis¬ 
count  as  high  as  ten  per  cent  so  that  no 
advertiser  can  afford  to  lose  it.  Before  using 
this  method  »e  had  the  usual  trouble  and 
expense  in  collecting  our  accounts.  Now  all 
of  cur  accounts  are  paid  promptly  every  month. 
No  merchant  dares  to  “pass  up”  a  ten  fier 
cent  discount. — C.  H.  A. 


.An  excellent  idea  to  increase  interest  in  your 
classified  ad  section  is  to  insert  on  the  first  or 
second  (>age  of  the  paper  a  blank  profile  of 
some  well-known  local  business  man.  His  name 
will  be  found  among  your  want  columns.  A 
small,  but  attractive  prize  can  be  awarded  the 
successful  man  or  woman  who  can  present  bis 
name.  This  will  prove  of  great  value  on  your 
“low”  days.  The  profile  on  the  first  page  which 
is  generally  read  thoroughly  will  attract  the 
attention  of  readers  who  upon  noting  the  prize 
and  the  possibility  of  linking  the  profile  of  one 
of  the  names  in  the  ads,  will  read  through  the 
latter  with  a  great  deal  more  concentration  than 
usual. — R.  W.  S. 


150,000 


DETROIT 

Evening 

TIMES 


NEW  ORLEANS 
STATES 

ADVERTISING  RATES 
AFTER  OCT.  1 

12c  DAILY  FLAT 
15c  SUNDAY  FLAT 

Daily  over  51,000 
Sunday  over  63,000 

PRESENT  RATE 

10c  D.  &  S.  on  2,000  Lines 

RsprsssntsJ  by 

S.  C.  Beckwith,  Speciel  Agency 
New  York 

John  M.  Brenhem  Co.,  Ckicstge 
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START  LOCAL  CHRISTMAS  AD¬ 
VERTISING  EARLY 


(Continued  from  page  7) 


New  York,  adjures  parents.  “Others 
will  give  him  the  usual  gift — make  yours 
different.  Collecting  stamps  is  an  excel¬ 
lent  hobby — entertaining  and  educational. 
Our  Junior  Album  at  $3  or  a  complete 
loose-leaf  Album  at  $100  will  distinguish 
your  gift  on  Christmas  morning.” 

The  manufacturer  of  the  Eveready 
flashlight  was  among  the  earliest  in  the 
field  with  well-planned  Christmas  appeal. 
A  liberal  use  of  white  space  and  hand 
lettering  make  the  copy  stand  out  on  the 
newspaper  page. 

“The  keenest  pleasure  of  giving  is 
yours — the  pleasure  of  keenest  shaving  is 
his  when  your  Christmas  gift  is  an 
Eveready,”  American  Safety  Razor  Cor¬ 
poration  copy  plays  upon  words  in  a 
full  page,  showing  several  dollar  models. 

Even  tumblers  can  be  advertised.  The 
N'onik  Glassware  Corporation  urges, 
“This  Christmas  give  Nonik  Glassware 
that  doesn’t  break  easily.”  A  diagram 
in  a  circle  .shows  a  glass  made  by  the 
corporation  being  thrown.  The  slogan, 
“The  bulge  protects  the  edge,”  is  printed. 

The  copy  states: 

“Nonik  fine  glassware  is  manufactured  in  ac¬ 
cord  with  a  patented  scientific  principle  that 
greatly  reduces  breakage.  A  graceful  outward 
curve  (patented  Aug.  19,  1914)  near  the  lip  of 
the  glass  not  only  protects  the  edge  by  absorbing 
shocks,  but  serves  to  enhance  the  charm  of  each 
individual  piece. 

“The  fact  that  Nonik  Glassware  is  replacing 
ordinary  glassware  in  homes  everywhere  ia 
proof  enough  of  its  popularity.  There  is  a 
style  of  Nonik  Glassware  for  every  character 
of  table  service.  In  addition,  there  is  a  com¬ 
plete  line  of  styles  for  table  service  in  hotels. 


One  newspaper  is  backing  the  thought, 
“He  in  your  own  home  by  Christmas,” 
in  its  real  estate  section. 

Special  illustrations  and  borders  as 
well  as  copy  are  used  by  a  considerable 
numi)er  of  advertisers  to  create  the 
cheery  Chri.stmas  atmosphere.  Others 
use  their  regular  advertising  with  a  dash 
of  holly  or  some  other  incidental  holiday 
touch.  Still  others,  like  Phoenix  Hosiery, 
simply  go  ahead  with  their  usual  copy. 

The  kinds  of  merchandise  and  the  con¬ 
cerns  which  can  use  Christmas  copy  are 
limitless.  Interesting  things  in  the  de¬ 
partment  store  field  represent  a  complete 
study  in  itself. 

Editor  &  Publisher  affirms  that  the 
IKiwer  of  the  newspaper  to  create  sales, 
both  in  tie-ups  with  special  seasons  and 
in  “regular’’  advertising,  is  as  yet  only  in 
small  degree  appreciated  and  that  future 
Christmas  seasons  will  see  many  more 
advertisers  using  this  medium  and  doing 
it  along  numberless  new  lines. 


Celebrating  S3rracuse  Jubilee 

The  Syracuse  IN.  Y.)  Herald  is  plan¬ 
ning  a  special  edition  for  December  13, 
in  commemoration  of  the  75th  anniver¬ 
sary  of  the  city  of  Syracuse.  Howard  H. 
Smith,  promotion  manager,  is  working  on 
a  16-page  section  which  will  depict  history 
and  advancement  of  Syracuse.  The 
special  edition  will  include  the  two  regu¬ 
lar  news  sections,  colored  comic  section 
and  the  16- page  anniversary  section. 


News  Holds  Closed  Car  Show 

The  Birmingham  (Ala.)  News  will 
hold  its  second  annual  closed  car  show 
from  December  1  to  13.  The  News  will 
publish  a  special  section  devoted  to  the 
show  on  December  10. 


Asks  Receiver  for  Maryland  Paper 

Charles  L.  Weymouth  has  filed  a  bill 
of  complaint  in  the  circuit  court  asking 
that  a  receiver  be  appointed  to  take 
charge  of  the  affairs  of  the  Cumberland 
(Md.)  Leader  Publishing  Company,  until 
recently  a  daily  newspaper  published  in 
Cumberland.  It  is  set  out  by  Weymouth 
that  he  is  a  stockholder  in  the  Leader, 
incorporated  for  $20,000  and  that  there 
has  been  $33,350  worth  of  capital  stock 
issued;  that  the  corporation  is  indebted 
to  the  People’s  Bank  of  Cumberland  for 
$3,0(X),  secured  by  first  mortgage  on  the 
plant.  Also  that  it  owes  debts  on  open 
accounts  to  persons  and  firms  totaling 
$1,800,  and  is  unable  to  pay  on  account 
of  the  depression,  but  could  pay  it  if  it 
could  have  time  to  adjust  its  business, 
and  that  the  property  is  ample  to  meet 
its  debts  and  much  more.  The  paper 
ceased  publication  several  months  ago. 


Fullerton  New*  Control  Sold 

Mark  L.  Haas,  former  Seattle  news¬ 
paperman  and  more  recently  associate 
editor  of  Pacific  Ports  magazine,  and  Al¬ 
bert  Launer,  an  attorney,  have  pur¬ 
chased  the  controlling  interest  in  the 
Fullerton  (Cal.)  Daily  News  from  J. 
R.  Gallemore.  Following  the  change  of 
control  a  meeting  of  the  directors  was 
held.  Mr.  Launer  has  been  elected 
president;  Mr.  Hass,  vice-president, 
editor  and  general  manager,  and  L.  O. 
Culp,  secretary. 


Garrett  “Sold”  Press  Too  Often 

S.  E.  Garrett,  Wichita  (Kan.)  printer, 
has  been  arrested  on  a  charge  of  using 
the  mails  to  defraud.  He  will  be  returned 
from  Oklahoma  to  Kansas  for  trial.  Last 


May  he  is  said  to  have  advertised  in  the 
Publishers’  Weekly,  printed  by  the  W.  N. 
U.,  that  he  would  send  his  press  to  the 
first  person  who  sent  him  $150.  Garrett 
is  said  to  have  received  three  checks,  two 
for  $150  and  one  for  $25,  kept  the  press, 
and  then  moved  to  Tulsa,  Okla.,  where 
he  changed  his  name  to  L.  B.  Wallace, 
and  inserted  a  similar  ad.  Then  he  moved 
to  Ft.  Smith,  Ark.,  taking  his  press  with 
him,  and  advertising  as  R.  B.  Glenn,  it  is 
charged. 


Government  Writing  Job  Open 

The  United  States  Civil  Service  Com¬ 
mission  will  receive  applications  for  the 
examination  for  assistant  in  agricultural 
information  at  from  $2,260  to  $3,5(X)  per 
year  until  December  29.  Applicants 
must  have  attended  a  recognized  agri¬ 
cultural  college  for  two  years  and  have 
had  at  least  three  years  on  the  staff  of 
an  agricultural  newspaper  or  magazine. 


York  Gazette  Build*  Annex 

The  York  (Pa.)  Daily  Gazette  has 
completed  a  building  to  house  its  offices 
and  composing  room.  An  Intertype  slug¬ 
casting  machine  has  been  installed  and  a 
48-page  press  is  being  errected  in  the 
old  building  where  the  press  room  will 
remain. 


Editors  Punch  the  Clock 

The  Jamaica  (K.  Y.)  Long  Island 
Daily  Press  has  placed  its  editorial  and 
news  departments  upon  a  time  clock 
basis. 

Deland  New*  Install*  Press 

The  DeLand  (Fla.)  News  has  recently 
installed  a  model  A  duplex  press. 


restaurants  and  other  institutions.” 

Rigaud  of  Paris,  in  a  striking  page 
advertisement  a  short  time  ago,  illus¬ 
trated  11  sets  and  individual  articles. 

“For  Christmas  Gifts,  look  at  these 
manicure  sets,  each  in  a  beautiful  silver 
and  blue  wrapper,”  Northam  Warren, 
who  has  built  an  immense  business  with¬ 
in  a  few  years,  intrigues.  The  new  style 
of  wrapper  is  shown. 

One  of  the  paragraphs  in  the  copy 
brings  out  an  especially  worth  while 
point : 

“Whether  you  want  a  siniple  remem¬ 
brance  or  a  beautiful  and  distinctive  gift 
that  will  remain  a  permanent  possession 
— you  have  just  the  right  set  at  exactly 
the  price  that  your  pocketbook  can  con¬ 
veniently  meet.” 

“When  you  give  a  book  for  Christmas, 
you  pay  a  compliment  to  your  friend,” 
the  Cosmopolitan  Book  Corporation 
claims  in  selling  in  newspaper  space  four 
of  its  book  leaders.  Large  space  is  being 
used  by  the  Encyclopaidia  Britannica  to 
get  decisions  on  its  set,  as  a  permanent 
value  gift. 

The  magazines  are  showing  their  keen 
appreciation  of  the  w'orth  of  newspapers 
to  sell  products.  The  Ladies’  Home 
Journal  in  its  full-page  copy  widely  used 
for  boosting  its  December  issue  says: 

“Buy  the  December  issue  from  your 
newsdealer — then  order  a  subscription 
for  all  of  1923  for  yourself  or  as  a  de¬ 
lightful  extra  gift  for  someone  in  your 
family  or  for  a  friend.” 

The  announcement  of  the  gift  with  a 
full-color  copy  of  a  Murillo  Madonna, 
sent  free,  is  proposed  by  the  company. 
Could  not  the  newspapers  feature  the 
gift  subscription  idea  to  a  greater  extent 
than  heretofore? 

Insurance  as  a  Christmas  gift  is  being 
advocated  by  .Arnold  Rothstein  &  Co., 
Inc.,  New  York,  described  as  “Insurance 
gift  specialists.” 

“Make  not  only  Christmas — but  all  his 
life  worth  while,”  the  company  says 
apropos  of  its  plan.  “Present  him  with 
insurance!  He  will  appreciate  it  more 
than  anything  else  you  could  give  him: 
Insurance  gift  certificate.  Our  special 
distinctive  frature  facilitates  this  method 
of  holiday  distribution  more  conveniently 
than  any  other.  They  are  convenient. 
They  may  be  mailed  in  time  to  arrive  for 
Christmas.” 

Why  could  not  the  bond  houses  de¬ 
velop  this  idea  more  than  they  have? 


SUPPLIES  and  EQUIPMENT 

For  Newspaper  Making 


Wa  can  inoraasa  your  biafaitaa 
you  want  it  inrraasaj. 

Yon  hava  thoufht  of  prw*  cUp- 
plncs  youraaU.  But  lat  us  til  you 
how  praaa  clippinya  can  ba  a 

buaineas-buildar  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Eatabllsbed  a  Quartar  of  a  Caottar 


Tak«  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Power  a  Photo  EnfraTing  Co. 

IM  Sl.  TriboM 

Naar  Tarti  CMy 


■  Nawipapar  Plant  EqnWnsants  ■ 

EstabUsbad  h  UU 

PECKHaS  MICiiiiiEBY  CO. 

MARBRIDOK  RLDQ,  S4tli  A  Swap 
NSW  YORK  CITY 

Bargain  in  24-page  Scott  Straight- 
line.  Immediate  delivery. 

14  presses  from  large  adverda- 
ing  plant.  Big  mnld-color  web,  2 
smaller  webs.  No.  1  Miehle,  with 
2-color,  perfectera,  and  2-revoIa- 
tion  pressea.  44  in.  cutter  for 
$300. 

Get  onr  List  No.  27 — 16  pagoa. 


Printara’  Outfittsra 

Printing  Plant*  and  Butine**  boafht  and 
sold,  American  Typefounder*’  product*,  print¬ 
er*’  and  bookbinder*’  machinery  of  every  de¬ 
scription.  Conner,  Fendler  &  Co.,  96  Beekman 
St,  New  York  City. 


USED  NEWSPAPER  PRESSES 

SCOTT  QUADRUPLE  FOUR  DECK  PRESS 
Prints  four  to  thirty-two  page*.  Can  be 
seen  in  operation  every  afternoon  in  the 
week  at  Hoboken. 

HOE  CONDENSED  SEXTUPLE  PRESS 
with  color  cylinder,  two  taMless  folders  and 
in  excellent  condirion.  Prints  from  4  to 
24  pages. 

HOE  DOUBLE  SEXTUPLE  PRESS 
available  in  the  near  future.  Can  be 
operated  as  two  single  Sextuple  Presses  if 
desired.  Can  show  press  in  operation. 

WALTER  SCOTT  &  CO. 

Plainfield,  New  Jaraay 
NEW  YORK  CHICAGO 

1457  Broadway  1441  Mon^nock  Block 


0;^*Vlubev' 

Main  Orriaa 

SB  W.  HOUSTON  ST.,  NEW  YORK 

(S\m  to 


NEWSPAPER 
PRESSES 
For  Sale 

Goss  Straight-line  Octuple  with  double 
folder.  Page  length  23  9/16  inches. 

Goss  Strai^t-Iine  Sextuple  with  double 
folder.  Page  length  23  9/16  inches. 

Goss  Strai^t-line  Sextuple  with  double 
folder.  Page  length  22^  inches. 

Goss  Four-Deck  Single-width  Straight- 
line  Quadruple  with  single  folder. 
Page  length  22H  inches. 

Goss  Four-Deck  Two-Plate  Wide  Press 
with  Color  Cylinder.  Page  length 
21.60  inches. 

Goss  High-Speed  Sextuple  Press  with 
Color  Cylinder  and  double  former. 
Page  len«h  23  9/16  inchei. 

For  particulars  apply  to 

R.  HOE  &  CO. 

504-520  Grand  Street 
New  York.  N.  Y. 

7  Watar  St.  <S  Tribuaia  Bld(. 

Beaton,  Maaa.  Chicago,  IIL 


EQUIPMENT 

and 

SUPPLY 

MANUFACTURERS 


can  place  an  advertisement  be¬ 
fore  newspaper  publishers  and 
mechanical  superintendents  for 
twelve  full  months  by  wiring 
space  reservation  and  rushing 
copy  at  once  for  the 


EDITOR  &  PUBLISHER 
INTERNATIONAL 


Huber’s 

ROTOGRAVURE 

INKS 

Are  now  made  in  our 
new  Rotgravure  fac¬ 
tory.  A  better  ink 
at  the  same  price. 

HUBER'S  Color*  In 
ua#  al  no#  1780 
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Introduction  to  Employer  and  Employee 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


9^  A  WORD  fur  adyttinwif  laular  this 

'  claaaificMtioD.  Cash  with  ordar.  For  MaiuiKer,  E<Iitor  or  Mana^inc  Editor 
thoM  unemployed  one  Ineortion  (edT.  not  to  49.  Manajfmff  editor  city  of  200,( 

exceed  S#  worde)  FREE.  years.  Manairer  in  towns  uo  to  5U 


Advertiainr  Manager  Edhor 

I'niversity  trained  man  with  8  years  practical  _ 

exiH-rirnce.  Employed  but  wants  position  iv|y  Hobby  Is 
50,(01  to  150,000  paper.  Understands  foreign,  ,, 


Aged  49.  Managing  editor  city  of  200,000  eight 
years.  Manager  in  towns  up  to  50,000  ten 
years.  Doubled  net  earnings  of  one  paper  in 
six  months.  Highest  references.  .\ddress 
.•\-6f)0.  Editor  &  Publisher. 


HELP  WANTED 

A  WORD  far  advartiaamanta  under  this 
claaaifi cation.  Caah  with  order 

Experienced  Telephone  Advertiaing 
Solicitors 

wanted  for  the  bijfifest  and  bc*t  newspaper 
in  New  York;  ajcKressive  women  of  hiKh 
character  and  ability  who  have  had  experi 
ence  selling  advertisinsr  by  telcplwne  in 


writes  A-1  local  copy,  knows  contract  systems  results  out  of  the  ^itorial  depart-  ad^^rtisinK  departments  of  newspaj»ers  am 

thoroughly.  29  years  age,  marri^,  has  held  H®***^*"*^  costs  at  minimum.  Am  advertising  agencies;  must  be  endowei 


present  i>osition  four  years.  Address  A  ttl.  m  ,mni«  marrieu  ana  now  m 

Editor  &  Publisher.  around  thir 

thousand  A.  B.  C.  Owner  is  selling  i>aper. 
.  .  „  Who  wants  me?  Name  position  and  salary. 

Advertising  Manager  A  6.53.  Editor  &  Publisher. 

of  strong  daily,  thoroughly  trained  and  sue-  .  —  --r—  - 

cessful  in  more  than  one  field,  familiar  with 
the  best  circulation  and  advertising  methods 
and  direction  of  all  departments  seeks  change 
as  general  manager,  business  manager  or  ad-  Newsoaner 

vertising  manager  with  an  opportunity  of 

becoming  a  partner  or  sharing  in  the  profits.  Advertiaing  and 

Address  .A-669,  Editor  &  Publisher.  Business  Manager 

_  Now  Available. 

Advertiaing  Manager  Kipened  exiieriencc  analyzing  m 

Producer  of  new  business,  twenty  years  sue-  dising  problems  preparing  pl.ans, 

cessful  advertising  experience  in  Washington.  convincing,  attention-appealing  coiij 

Baltimore,  Pittsburgh  and  Philadelphia.  I.et-  jng  striking  typographic  layouts 

ters  of  references  speak  in  highest  terms  past  direct  business  deiiartment  of  dailj 

work,  ability  and  character.  No  proposition  efficient,  profitable  results.  .Salar: 

too  difficult.  Married,  age  forty.  Seeking  niensurate  with  size  .and  imiH.rt: 

real  opportunity  and  permanent.  Op<-ti  pajier.  Address  A ■656.  EMitor  &  Pc 

January  1st.  Box  A-648,  Editor  &  Publisher. 

Advertising  Manager, 

now  breaking  all  records  for  business-get-  7!  ~  7  ~Z 

ting  on  a  metropolitan  paper,  will  consider  Newspaper  Compoaing  Room  Foreman 


m  niiunie  thirties,  married  and  now  personal  aiiihition.  enthusiasm,  c.mfideiice  and 

adviser  to  publi^er  of  around  thirty -five  detrmiinatiim  to  win;  these  positions  are  not 
thousand  A.  B  C.  Owner  is  selling  iiaper.  available  for  anvonc  in  doubt  of  ability  to 
Who  wants  me?  Name  Position  and  salary.  and  commission  plan  will  earn 


splendid  money  for  goixl  salesmanship.  Ap 
ply  or  address  room  35,  New  York  Evening 
loumal.  No.  2  Columbus  Circle,  New  York 
City. 


Newspaper  Advertising  Solicitor  and  Copy  Writer 

Advertising  and  young  man  of  clean  personal  habits,  experi- 

Business  Manager  ciiccd  as  newspaper  advertising  solicitor  and 

iMnw  cojiy  writer.  Must  come  well  recommended. 

ow  nvauaoie.  Keply  in  detail  regarding  expe-rience,  starting 

Kipened  exiieriencc  analyzing  merchan-  salarv.  etc.  W.  M.  Fuller,  .Advertising  Mana- 
dising  problems  preparing  pl.ans,  writing  ,fer,  Elkhart  Truth,  Elkhart.  Ind 

convincing,  attention-appealing  coiiy,  mak-  _ _ _ 

ing  striking  typographic  layouts.  Can  c- _ _ i 

direct  business  dejiartment  of  daily,  show  P^ri  p  per 

efficient,  profitable  results.  Salary  com-  of  broad  training,  jiarticularly  ' 
niensurate  with  size  .and  iminirtancc  of  in  New  York  aftairs,  to  take  spe 
paiier.  Address  A  656.  Editor  &  Publisher.  with  leading  metropolitan  daily.  2 


Experienced  Newspaperman 
of  broad  training,  iiarticularly  well  versed 
in  New  York  affairs,  to  take  special  position 
with  leading  metropolitan  daily.  Night  hours. 
Salary  start  at  per  week.  Box  A-668, 
Ekfitor  &  Publisher. 


now  breaking  all  records  for  business-get-  e-  •  n  t  Secretary  Wanted 

ting  on  a  metropolitan  paper,  will  consider  Newspaper  t-ompoaing  Koom  roreman  National  .Association  engaged  in  work  of  so- 

positioii  as  general  manager.  Has  expert  Thoroughly  trained  make  up  and  printer;  at  cial  and  economic  importance  requires  the 
knowledge  of  all  departments.  Iiaving  “grad-  present  head  make-up  on  22  machine  plant  services  of  a  secretary,  preferably  a  man  be 


uated”  from  the  editorial  department  after  making  three  editions  daily,  six  on  Sunday, 
several  years  of  exceptional  work  as  writer  Would  like  to  correspond  with  publisher  need- 


present  head  make-up  on  22  machine  plant  services  of  a  secretary,  preferably  a  man  be 
making  three  editions  daily,  six  on  Sunday,  tween  28  and  45  ye.ars  of  age,  who  is  ex- 
Would  like  to  correspond  with  publisher  need-  |  crienced  in  journalism  or  publicity  work. 


and  editor.  Understands  inside  workings  of  ing  composing  room  foreman.  .Address  A  642.  He  will  be  required  at  times  to  aid  in  ob- 


agencies.  Is  confident  his  personality  and  Editor  &  Publisher. 

excentional  ability  as  organizer  and  builder,  - 

coupled  with  all-around  practical  newspaper  Reporting  or  Desk  Poaition 
experience,  qualify  him  as  chief  executive.  morning  or  eve 

Age  36.  A-fi64,  Editor  &  Publisher.  territory  desired  b 


taiiiiiig  the  enactment  of  remedial  legislation 
ill  certain  states.  The  salary  at  the  outset 
will  not  he  above  $3,000,  but  there  is  an  ex- 


with  morning  or  evening  daily  :ii  metropolitan  future  for  the  properly  qualifirf 

territory  desired  by  graduate  of  school  of  .Address  replies  to  Box  A-675.  Editor  & 


journalism  who  has  made  good  and  is  ready 
for  larger  opportunity.  C  an  furnish  ^st  of 
references.  Address  Box  A-627,  Editor  & 


An  Advertising  Manager  for  larger  opportunity.  C  ar 

with  vision;  now  holding  a  New  York  post-  ^ 

tion,  seeks  greater  opportunities.  Has  had  an  rubluner. 
unusually  successful  experience  in  increasing  _  ~  .  j 

the  advertising  pages  through  his  live,  per-  Secretarial  Position  W^ted 


Subscription  Campaign  Manager 
with  crew  for  non  premium  canvass.  Week¬ 
ly  p.aper  near  New  York.  Attractive  terms 
t'l  right  man.  Box  A-673,  Editor  &  Pub- 


sonal  and  human  touch  letters,  which  are  de-  by  woman  of  ten  years’  experience  as  editor’s  lisher. 

cidedly  unique.  Is  your  circulation  lagging?  and  publisher’s  secretary  in  New  York  and  - 

If  so  he  will  show  you  his  wav  of  infusing  Chicago.  Familiar  with  the  various  branches  Wanted 

new  blood  into  old  veins.  A-657,  Editor  &  of  newspaper  work.  Reference,  former  em-  ,  ...  t.  i,  j 

Publisher.  ployers.  Any  large  city  agreeable.  Address  successful  ex 

- A-4j.  Editor  &  Publisher.  “”ki  go<xl  references. 


Advertidne  Sobcitor  o.  j  n  •  t  n  -n- 

,  ,  ,  «  1  1-1.  Steady  Reportonal  Position 

of  proven  ability,  who  has  made  ffOO<l  with  „  i  j  r- 

New  York  publications,  desires  connection  By  newspaper  woman  now  employed.  Ex- 
with  progressive  publication,  located  in  New  penenced  Best  of  references.  C.in  do  desk, 
York  or  immediate  vicinity.  Excellent  refer-  “I'd  <71?*  “‘Sc'  Address  A-652, 


pencnce  ano  oe  able  to  give  gooq  reiercnces. 
Must  be  able  to  write  heads  with  a  punch. 
A  fdib,  Editor  Sc  Publisher. 


ences.  Am  well  acquainted  with  large  num-  , 

her  New  York  advertising  agencies.  A-676,  Wanted 
Editor  Sc  Publisher.  ,, 


Editor  &  Publisher. 


Auditor  and  Cost  Accountant 


Unusual  Type 
Available 


do  desk.  Wanted 

MS  A-652,  exi>erienced  and  capable  rei>orter,  man  or 
woman,  for  high  grade  small  daily  newspaper. 
Only  thoroughly  dci>endable  person  who  wants 

- -  permanent  place  considered.  State  all  first 

Executive  letter.  College  and  fine  residence  town. 
Box  .A-66S,  Editor  Sc  Publisher. 


Economical  and  efficient  system  to  Uke  care  Correspondence  with  the  address  Riven  be- 
of  display,  classified.  circuUtion  and  general  bring  publishers  in  touch  with  an 

costs  and  accounting.  Present  salary  $85,  but  T"!  attainments. 


want  to  get  on  a  larger  paper.  Complete  set 
of  specimen  forms  and  references  upon  request. 


Thoroughly  schooled  in  business  manage- 


Wanted 

A  live  country  circulator  who  can  meet  com¬ 
petition  and  get  results.  An  opportunity  for 


ment,  advertising  and  circulation  building  a  young  man  who  has  had  experience  in  ban 


Rem^eration  is  secondary  object  if  prospecti  editorial  writer  of  ability  as  well.  An  dling  roadmen  carrier  boys,  street  organiza- 

are  right  for  competent  man.  Box  A-640.  ri?"  as  business  manager  or  assistant  tion  and  single  mail.  State  references,  ex- 


are  right  for  competent  man.  Box  A-640, 
Editor  Sc  Publisher. 

Bueineas  Manager 

wants  to  get  in  touch  with  small  daily  need¬ 
ing  new  pep  and  push.  Fifteen  years’  ex¬ 
perience  building  papers.  Would  consider 


to  publisher  in  a  large  organization  or  gen-  perience,  age,  whether  married  or  single  and 

eral  manager  of  a  smaller  paper.  An  ex-  salary  expected.  Address  Box  A-630,  Editor 

cellent  opportunity  for  publisher  of  a  medium  Sc  Publisher. 

sized  patier  to  secure  experienced  editorial _ 

writer  who  can  also  handle  other  ends  of  “  ~  ’ 

the  business  thus  making  a  considerable  WANTED 

saving.  References  from  worth  while  .  TrT-,,Tv->n  e.  dt-dt  leur-o 


buying  small  interest  Address  A-655,  care  sources  including  a  former  Cabinet  member  Copies  of  EDITOR  &^PLBLISHER  of  the 

Editor  &  Publisher.  and  nationally  known  advertising  man.  issue  of  October  7,  1922.  Will  pay  _5  cCTts 

-  Absolutely  irreproachable  business  and  per-  per  copy  for  limited  number.  VV  rite  before 

Classified  Advertising  Manager  sonal  record.  At  present  employed  and  never  mailing  copies.  A-677,  Editor  Sc  I  ublisher. 

..  once  idle  in  nearly  twenty  years’  exneri-  .  ... 


Classified  Advertising  Manager 
Thoroughly  experienced,  is  desirous  of  se¬ 
curing  position  offering  more  chance  for  ad¬ 
vancement.  A  steady  and  consistent  pro¬ 
ducer.  Age  26,  neat-appearing,  college  edu¬ 
cation.  Best  references.  Address  Box  A-672, 
care  HkJitor  &  Publisher. 


Address  Box  A-670,  Editor  &  Pub- 


Wanted 

Position  as  circulation  manager  on  paper  of 


Hears!  to  Enter  Montana? 

Helena,  Mont.,  Dec.  4. — Publishers  of 
Montana  daily  newspapers  are  disturbed 


,  present  employer.  State  salary  and  full  de-  have  a  daily  newspaper  in  Montana  by 
^’vst  letter.  V.  H.  Williams,  Raleigh,  next  summer.  It  is  known  that  a  Hearst 


J  Aj  »  AA  _  ann  can  lurnisn  excciicni  rciercnccs  xrewn 

CUssified  Advertising  Manager  employer.  State  salarv  and  full  de¬ 

open  for  immediate  connection.  Six  years  tails  in  first  letter.  V.  H.  Williams,  Raleigh, 
experience,  including  two  years  special  classi-  x.  C. 

fied  advertising  promotion  work.  Prefer  ■  -  - 

Kentucky,  Ohio  or  Indiana.  If  you  want  . .  ,  ■  ■  — 

more  money  and  a  larger  volume  from  your 

^  A  BUSINESS  OPPORTUNITIES 

you.  References.  Box  A-659,  Editor  * 

Publisher.  A  WORD  for  advM^iawMnta  under  this 

- -  claeaffication.  Caah  with  ardar. 

Claaaified  Advartisiog  Manager  _ _ 

Do  you  want  to  put  new  blood  into  your  _  „  _  . 

classified  department?  Do  you  want  1923  to  Dady  Doing  $IM,SN  Buainess 

show  a  healthy  gain?  A  young  man  with  Can  be  bought  for  SlOO.rXX)  on  reasonable 

plenty  of  pep,  ambition,  ability  and  experi-  terms.  Wire  National  Newspaper  Bureau, 

ence,  with  good  references  from  previous  203  So.  Dearborn  St.,  Chicago. 

employers,  is  now  employed  in  a  medium  - 

size  city  but  is  going  to  connect  where  his  For  Sale — A  Real  Opportunity 
opportunity  to  grow  will  be  greater.  Is  your  One  of  the  best  weekly  papers  in  Pennsyl- 
paper  the  one?  Address  Box  A-671  Editor  vania.  If  you  want  what  you  have  been  talk- 


Circulatioo  Manager 

wants  opening  after  January  1st.  Efforts  of 
past  two  yeara  shows  nearly  3,000  daily  cir- 


ing  alwut  for  so  long,  write  me  ^er  must  p^p^r  published  in  the  state, 
sell  at  once  on  account  of  ill  health.  W.  L.  *  ‘  ‘ 

Taylor,  York,  Pa.  - 


Newspaper  Opportunity 


culation  gain,  together  with  big  decrease  in  Old  morning  daily  in  live  California  city. 


circulation  expense.  Familiar  with  all  details;  Owners  wish  to  sell  and  retire.  Address  _  _ _  oo  _  j 

also  promotion  work.  Address  A-654.  care  Room  710,  Hearst  Building,  San  Francisco,  Rram  on  No\  ember  28  increased  Bs 


— Sales — 
Appraisals 


NCWSPAPEK 

PROPERTIIS 


Palmer,  DeWitt 
&  Palmer  s.',-  *  • 


Unusual  Opportunities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Newspaper  and  Magazine 
Propartias 

Times  Building,  New  York 


Etiabliihtd  1910 


I  V.'E  CONNECT  THE  WIRES  ^ 


mw8  a*'d  feature  writer  who 
can  write!  We  have  the  man. 
Now  covering  big  assignments  for 
middle  western  daily,  turnin'?  out 
reams  of  copy,  full  of  word  pic¬ 
tures  in  short  sentences.  Getting 
$3000  and  worth  more.  Under  30. 
college  ard  travel  trained,  fit  and 
ready.  Ask  about  our  No.  2068-6. 


Fernald's  Exchange.  Inc 

Third  NatY  BYd'g..  Springfield,  Mass. 


representative  was  in  Billings  last  sum¬ 
mer  to  look  over  the  field  there  and  re¬ 
port  has  it  also  that  Mr.  Hearst  is  con¬ 
sidering  buying  the  Montana  Record- 
Herald  in  Helena,  the  oldest  daily  in  the 
state. 

Tablet  for  State’s  First  Editor 

The  Bradford  Historical  Society  of 
Lexington,  Ky.,  is  raising  funds  to  place 
a  bronze  tablet  in  the  Lexington  Public 
Library  in  memory  of  John  Bradford, 
editor  of  the  Kentucky  Gazette,  the  first 


Increases  Capital 

The  Fort  Worth  (Tex.)  Star-Tele- 


Talented,  experienced,  and  highly  effi 
rient  men,  each  a  specialist  in  his  own 
line,  ready  to  solve  yoor  problems. 


STARR  SERVKECORPSI 

VPBmPBSofNUrSPAPCPS 

I  BROKAW  BIDO  42®»ic'R|5a\DWAY 
NEWYORl  — 


READ  THIS  AD 

Weekly  newspaper  less  than  30 
miles  from  New  York  City,  700 
paid  circulation,  fertile  field, 
covers  several  busy  towns,  for 
sale  or  part  ownership  and  man¬ 
agement.  Good  opportunity  for 
experienced  newspaper  man 
with  small  investment.  Apply 
Box  .•\-674,  Editor  &  Publisher. 


Editor  &  Pubilshre. 


capital  stock  from  $600, (XX)  to  $750, (X)0. 
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Editor  &  Publisher  for  December  9,  1922 


“Once  Is  Enough’’ 

A  NEW 

PERCY  CROSBY 

COMIC 

A  Daily  One  Column  Panel 
Which  Is  An  Event 

To  be  released 
January  6,  1923 

Write  for  samples 

The  McClure 
Newspaper  Syndicate 

373  Fourth  Avenue,  New  York  City 


America’s  Greatest 
Scientific  Event 

will  be  covered  by 

SPECIAL  WIRE  STORIES 

By  Dr.  Edwin  E.  Slosson 

The  American  Association  for 
Advancement  of  Science  Meets 
at  Boston,  Dec.  26  to  30. 
500-word  wire  stories  for  both 
morning  and  afternoon  papers 
will  be  filed  each  day. 

Cost:  $5  a  story. 

The  leaders  in  American  re¬ 
search  will  be  there. 

Big  news  is  sure  to  break. 

Wire  to  close  territory. 

SCIENCE  SERVICE 

Ills  Conn.  Avc.,  Waahinston,  D.  C. 


America’s  Best 
Magazine  Pages 

Daily  and  Sunday 

Newspaper  feature  Service 

241  WEST  58TH  STREET 

N«w  York  City 


/n 

Orleans 

its 

THE 

ITEM 


TIMES 


HUNCHES 

Managing  editor  and  city  editors  are  always  on  the  lookout  for  news;  and, 
feature  ideas  that  can  be  used  locally.  EoiToa  &  Publisher  will  pay  $1  for 
each  hunch  pitblished  under  this  head.  The  fact  that  the  hunch  is  not  being 
worked  successfully  in  your  city  does  not  bar  it  from  thi  department.  Address 
your  contributions  to  the  Hunch  Kditor.  When  they  appear,  clip  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


F«w  Papara  —  (if 

TRENTON 
NEW  JERSEY 


A  Food  Medium 

A  recent  reader  eorrer  indicatea  that 
amooK  the  homewivea  of  the  city  our 
Tburaday  Food  Feature  Departuunt— 
upward  of  four  pages  devoted  to  food 
recipes  and  nows  and  food  advertising 
—is  the  best  feators  carried  by  the 
Times 

Ctrcolation  30,237  Kember  A.  B.  C 
KEIXY-SMITH  GO. 
Marhrldga  Bldg.  Lytina  BUg. 

Now  Yorfi  Chloagn 


A  LMOST  without  exception,  the  country  edi- 
tors  overlook  the  humorous  side  of  life  in 
their  papers.  One  Ohio  country  weekly  used  a 
heading  “Coaxing  You  to  Smile”  and  once  or 
twice  a  month  printed  several  local  jokes 
(wit!  out  names  sometimes)  and  enlivened  the 
columns  at  l.-ast  once  a  month  with  humor¬ 
ous  anccilotes  of  pn  minent  citizens.  Such  a 
feature  cie.ates  interest  in  the  paper  aside  from 
the  strict  news  features. — A.  K.  C. 


“Ooes  it  pay  to  keep  chickens  in  town, 
where  you  have  to  buy  their  feed?”  This  s 
an  unsettled  question,  but  should  not  be 
such.  People  who  have  always  had  chickens 
in  town  should  be  able  to  solve  this  ques¬ 
tion.  Invite  contributions  on  this  subjeet  and 
let  the  contributors  tell  just  how  much  Hicy 
have  made  or  lost  on  chickens,  in  town. — 
B.  F.  C. 


Who  have  the  most  valuable  dogs  in  your 
1)0  the  clothing  merchants  of  your  city  still  A  little  investigation  along  this  line 

give  a  pair  of  suspenders  away  WMth  every  suit  interesting  facts  which 

of  clothes?  I-ind  out  if  the  elderly  men  of  ^  interesting  and 

tin  city  have  taken  to  belts  and  why  they  have,  rather  unusual  story.-F.  H.  W. 

it  so.  \\  hat  do  they  think  of  the  present  day  _ 

styles  as  compared  with  what  they  used  to  be? 

_ j,;.  H.,  Jr.  What’s  the  bzst  thing  for  a  grouch?  Pass 

-  it  on  to  someone  else.  With  this  idea  in 

What’s  the  skirtline  in  your  city?  The  view,  an  Ohio  newspaper  ran  a  column 
Boston  Telegram  recently  managed  to  get  a  headed  “Here’s  why  I  am  carrying  a  grouch.” 
photo  from  knees  down  on  a  busy  .street  show-  Subscribers  were  asked  to  write  about  their 
ing  that  Hub  skirts  on  the  average  have  not  troubles  in  50  words  for  use  in  this  column, 

fallen.— J.  M.  M.  Initials  were  used  when  request  that  names 

-  be  left  out  was  made. — B.  A.  T. 

In  some  states  there  is  a  considerable  amount  - 

of  agitation  among  motorists  to  get  the  state  to  What  could  the  amateur  artists  in  your  city 
use  a  good  percentage  of  the  money  paid  in  do  toward  evolving  charactzrs  which  would  be 
for  auto  licenses  in  repairing  and  paving  streets  interesting  enough  for  use  in  daily  comic 
instead  of  spending  this  money  for  country  strips?  Why  not  run  a  contest  to  bring  out 
rfad  work.  The  argument  of  the  motorists  local  amateur  talent  aicng  this  line?  It  would 
favoring  this  is  that  they  seldom  get  out  into  be  different  from  the  customary  cartoon  con- 
the  country  and  that  there  is  a  big  class  of  tests  and  would,  therefore,  make  a  big  h  t 
motorists  who  never  leave  the  city  streets,  with  most  of  the  amateur  artists  i..  your  city. 
What  would  the  motorists  in  YOUR  town  — F.  H.  W. 

think  of  this  proposition?  Get  up  a  good  _ 

story  along  this  line.-F.  H.  W.  ^^ho  own  the  banks  of  your  town?  From 

.  ,  .1.  .  •  1  j  -1,  .  j  .  ,  fhe  assessor’s  reports,  get  and  print  lists  of 

A  story  that  ts  timely  and  will  tend  to  make  stockholders,  with  the  number  of  shares 

persons  more  careful  is  a  roundup  of  how  ^y  each.  Are  the  persons  who  own  your 

many  men,  women  and  children  have  been  “foreigners?” 

killed  by  motor  vehicles  since  January  1.  ^  \  j 

Print  their  names  Compare  list  with  previous  3^uy^ot.-L.  H  H. 

years.  1  hen  tollow  it  up  with  a  couple  of  _ _ 

interviews  from  Traffic  policy. — B. 


What  do  the  ministers  preach  on  nowadays? 
.\  writ?!-  in  a  recent  number  of  the  Christian 
Herald  said  that  he  has  not  heard  a  sermon 
on  “repentance”  in  ii.e  years.  Evidently 
topics  are  changing.  Get  your  information 
from  ministers  direct,  fn  m  back  numbers  of 
yoiir  Saturday  editions,  if  the  topics  were 
listed,  or  from  church  calendars.  You’ll  g?t 
a  good  story.— G.  H.  1). 


Interview  the  local  high  school  or  college 
teachers  about  their  hardest  working  students. 
.Stories  .about  the  boy  who  works  in  a  tele¬ 
graph  office  at  night  and  goes  to  school  by 
day.  or  th-  girl  who  gets  up  at  half-past  four 
every  morning  in  order  to  take  care  of  a 
motherless  household  and  go  to  school  will 
prove  a  popular  scries. — M.  F.  W. 


“While  the  city  s'eeps”  recently  proved  a 
profitable  subject  for  a  special  section  of  th* 
Boston  Herald,  devoted  to  stories  and  paid  ad¬ 
vertisements  about  milk,  fish,  market  and 


The  Grand  army  men  have  almost  gone. 

The  formation  of  the  local  post,  the  names  of  ,  l  «.  i  t  sr  sr 

.1,  f  .  _  I  -.1,  .u  .u  m  others  who  help  feed  a  city. — J.  M.  M 

the  first  commander  with  the  other  officers  ^ 

with  a  reference  to  the  survivors  will  prove 
interesting.  This  subject  is  becoming  more 


By  and  large.  I  reckon  there  is  no  topic 


_ _  .1.  _ _ *  _ _  which  interests  so  m.anv  people  as  the  weather. 

and  more  important  as  the  men  go.  Some  ri- i  .  ♦  .  !  .u 


p  sts  have  been  allowed  to  die  out  without  a 
word  of  reference  to  the  fact. — E.  M.  H.,  Jr. 


Some  people  in  your  city  have  had  f'hrist- 


Did  yon  ever  try  a  daily  weather  prognostica¬ 
tion,  independent  of  the  government  service? 
The  g.  s.  gives  out*  a  heap  of  bum  dope  on  local 
meteorological  conditions  in  many  localities. 


. -es  in  the  trenches  in  France,  fighting  in  >7"'’  for  tomorrow  or  the  day 

the  Spanish-American  war,  or  battling  in  the  Wlo«>nK  's  correct  or  not.  folks  will  enjoy  it. 
Civ.'  War.  Others  have  had  Christmases  in  c.in  do  .is  good  a  job  of  forecasting  as  any- 

strange  countries,  on  the  high  seas  and  under  body  can,  and  if  you  happen  to  cucss  it  fairly 
gr  aird  in  mines.  Interview  some  of  your  « ell  for  the  greater  part  <  f  a  season,  you  will 
most  prominent  citizens  about  their  strangest  aniongst  your  readers; 

Chiistm  ses  and  get  a  go,  d  collection  of  tales  =>» 


aloMg  ths‘  line  suggested  above.  Then  run  this 
ftature,  v^ith  photos  of  the  folks  interviewed, 
on  the  Saturday  or  Sunday  before  Chr  stmas. 
— f  II.  W. 

Start  a  symposium  on  “What  is  your  idea  of 
the  softest  job?” — H.  D.  K. 


mark  you  hit,  the  feature  will  have  a  humorous 
value.  Either  way,  the  paper  will  get  into  closer 
touch  with  the  vast  army  of  weather  conversa¬ 
tionalists  and  there  is  no  stinger.  What  more 
could  you  ask? — D.  H.  T. 

Have  you  ever  interviewed  a  taxidermist  for 
a  local  feature  story?  The  story  of  his  work 


ii*r  a.  •  1.  r  -a  u  •  and  somethiang  alxiut  the  specimens  he  has 

VVhat  IS  the  chance  of  your  city  having  a  interesting  reading.-J.  T. 

white  Christmas  this  year?  People  are  al-  _ 


year.''  Peopl 
ways  interested  in  having  white  Christmases. 
Ho  over  the  records  in  your  paper  for  th; 
past  twenty-five  Christmases  and  get  up  an 
interesting  story  from  these  records  telling 
how  many  Christmases  were  white,  how  many 
green,  how  many  rainy,  and  so  on. — F.  H.  W. 


1‘eople  arc  thinking  about  taxes  right  now. 
Find  how  much  local  taxes  have  increased  the 
last  ten  years.  Then  get  the  statistics  on  in- 
crea>es  in  population.  Let  the  city  officials  tell 
why  local  taxes  have  been  advancing  so 
rapidly. — J.  T. 


Th;  Boston  Telegram  each  day  is  printing 
the  photograph  of  a  baby,  and  for  each  one 


Were  there  any  eccentric  characters  in  your 


Give  Your  Readers 

GAS  BUGGIES 

For  Christmas 

And  Let  Them  Take  An  Exhil¬ 
arating  Spin  Every  Day  With 

BECK 

And  the  Readers  of 
Newspapers  from  Nova 
Scotia  to  California. 

METROPOLITAN 
NEWSPAPER  SERVICE 
Maximilian  Elser,  Jr.,  Gen’l  Mgr. 
150  NASSAU  ST.  NEW  YORK  CITY 


Million 

Dollar 

Hearst 

Features 

The  World's  Gr— teet  Circolation 

International 
Feature  Service,  Inc. 

New  York 


BEWf 

ForEvtmng  ondSutAyNn/spapera 

bitvrnational  News  Service 

B  Bar—  BU  Nott  Talk 


Everybody  uill  leant  Hanny’s 

REVIEW  OF 
THE  YEAR 
CARTOON 

(4,  .5  and  6  col.  sizes) 

THE  INTERNATIONAL  SYNDKXATE 
213  Guilford  Ave.,  BALTIMORE,  MD. 


printed  a  baby  spoon  is  awarded  as  a  prize. —  city  or  district  fifty  years  ago,  men  and  women 
f  _  who  gained  a  local  reputation  because  of  their 

_ _  *tr,nige  habits?  A  feature  writer  r.n  the  staff 

What  resolutions  are  the  members  of  your  of  The  St.  Thomas  (Ontario,  Canada)  Times- 
city  administration  going  to  make  on  New  Journal  has  disci  vered  that  there  were  many 
Year’s  day?  .Xn  interesting,  snapjiy  and  such  persons  in  that  locality^  four  or  five  dec- 
rather  unusual  story  could  be  easily  prepared  a<les  ago  and  interviews  with  old-timers  h.is 

'donv  »h  S  line _ F  H  W  brought  to  light  many  interesting  stories,  rich 

along  .n  S  line.  superstition  and  the  unexplainable.  The 

How’s  the  baby  market  in  your  city?  Are  articles  are  used  in  the  Saturday  .^itions  ami 
bookings  at  the  maternity  hospitals  on  the  ^re  very  popular  with  the  reading  public, 
increase?  Are  people  adopting  more  orphans?  --Xm,  ng  the  characters  unearthed  "w*  a  mys- 
Or  is  the  reverse  true?  One  paper  found  that  tery  man.  a  w-itch  woman  who  disappeared 
reservations  had  been  made  at  one  maternity  never  to  lie  seen  again,  several  hermits  and  a 
hospital  for  seven  months  in  advance  and  harmless  lunatic  who  wandered  around  the  coun- 
there  was  a  big  boom  in  births  in  sight.—  try  gathering  the  fallen  plumage  of  birds. 

G.  W.  G.  L-  B.  B. 
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All 

Newspaper 
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■  tVERY  now  and  again  any  one 
I  j  delving  into  the  mysteries  of 
#  ^  advertising  results  confronts 
^ ^  a  hard-headed  shopkeeper 
who  insists  that  advertising 
does  not  pay  and  that  he  cannot  get 
the  results  he  used  to.  He  will  berate 
one  newspaper  and  then  another, 
claiming  that  they  are  no  good. 
The  chances  are  that  his  copy  is 
not  light  or  that  through  uncertain 
dealing  with  customers  he  can  create 
no  confidence  on  the  part  of  the 
public  in  his  sales. 

Every  unit  of  newspaper  circulation 
has  a  value  to  the  man  able  to 


use  it  to  his  advantage.  His  copy 
must  be  keyed  to  the  line  of  his 
readers  and  his  offerings  must  be 
such  as  they  respond  to. 

Casual  observation  in  any  city 
or  town  shows  that  the  stores  which 
regularly  advertise  have  built  up  a 
profitable  clientele  and  are  the 
stores  most  women  shop  in.  There 
is  an  added  confidence  attained  by 
the  merchant  who  advertises  and 
makes  good  to  his  customers.  Women 
are  naturally  suspicious  of  the  non¬ 
advertising  store  that  is  merely  a 
store  where  she  may  be  swindled 
by  irresponsible  traders. 

Our  public  has  been  educated  to 
have  maximum  confidence  in  those 
stores  which  have  spent  millions  of 
dollars  in  advertising  to  create  cus¬ 
tomer  confidence. 

Likewise  it  is  the  newspapers  which 
carry  the  heavy  offerings  of  the 
highest  type  of  local  shops  which  are 
the  best  advertising  mediums  for 
the  national  advertiser. 

The  presence  of  such  advertising 
creates  a  market-place,  as  it  were, 
and  it  is  obvious  that  it  would  not 
be  carried  day  in  and  day  out  unless 
it  produced  practically  overnight 
results. 
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